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Managing  Editor  Paulo  Moore  and  Editor-Publisher  Tom  Fenton  of  the  El  Paso  Times 


Getting  better  on  the  border 

^  "We  revamped  the  El  Paso  Times  from  front  to  back  last  year,  but  one 
of  the  best  things  we  did  was  to  improve  the  quality  of  discussions  at 
our  news  meetings.  They're  the  heart  of  our  newspaper.  When  editors 
are  eager  to  argue  on  behalf  of  the  readers,  you  can't  help  but  have 
a  strong  product.  Readers  seem  to  like  the  improvements.  Average 

daily  circulation  was  up  4.5  percent  in  1987."  _  _ 

Tom  Fenton 


n 
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In  1987,  Tom  Fenton  and  Paula  Moore  initiated  a  quality-improvement 
program  which  included:  a  redesign  of  the  newspaperwith  anchored 
featui'es  throughout;  a  Borderland  section  which  capitalized  on  the 
newspaper's  reach  into  two  states  and  two  countries;  more  hands-on 
work  at  all  hours  by  top  editors;  and  the  addition  of  a  writing  coach. 

The  newspaper  also  reached  out  to  more  readers  with  a  special 
bilingual  section  on  the  new  immigration  laws.  Some  50,000  extra 
copies  were  snapped  up  quicldy. 

The  Times  was  named  one  of  Gannett's  most-improved  newspapers 
in  1987.  The  improvements  continue,  and  circulation  continues  to  climb. 

The  El  Paso  Times:  Providing  a  better  newspaper  to  better  serve 
more  readers. 
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THE  PAIN  OF  A  CITY. 
BROUGHT  TO  THE  NATION 


Photo  by  Kim  Komenich 


When  the  City  felt  the 
pain  of  AIDS,  the  San 
Francisco  Examiner 
made  a  commitment 
to  follow  the  story. 
Sadly,  the  story  grew 
and  so  did  our  efforts. 
So  of  course  we  were 
there  for  our  readers 
when  the  world  saw 
this  crisis  through  the 
eyes  of  a  Pope. 

But  sometimes  an  is¬ 
sue  needs  more  than 
the  best  coverage. 


That’s  why  we  have 
sponsored  the 
NAMES  Project 
Quilt,  a  national  me¬ 
morial  to  those  who 
have  died  of  AIDS,  to 
help  educate  and  en¬ 
lighten  people  across 
the  country. 

It’s  what  we’ve  been 
trying  to  do  from  the 
beginning.  And  we  will 
continue,  until  it’s 
over. 


^anjrancil3^^aminer 
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The  Future  Begins  Today 


The  openm^fWDltTl^WReseS^^^ 
7:-^  Center,  Ann  Arbor,  Michigan,  reaffirms  Flint 
Ink  Corporation’s  continuing  commitment  to 
the  printing  industry,  and  underscores  our 
determination  to  remain  on  the  cutting  edge 
of  ink  technology  and  performance. 

Research  Laboratories  devoted  to  the 
exploration  of  new  ink  systems.. .individual 
Product  Laboratories  specializing  in 
formulation  and  applications 
research  for  each  of  the  major 
printing  processes... Support 
Laboratories  employing  mg 

sophisticated  instruments  Ejljl 

to  provide  data  to  other 


laberatoriis  ahd  prgBfical%l®stan3^to  o 
customers... Conference  and  information 
facilities  to  promote  the  ®^chang^^^^^ 
and  information... 


These  facilities  will  provide  the  toojs^^^H 
we  need  to  meet  the  challenges  facir^j^^J 
our  customers  —  today  and  in  the  future;  our^^j 
highly-trained  chemists,  technicians  and 
support  personnel  will  supply  the  necessary 
imagination  and  skills;  and  a  strong, 
positive  corporate  vision  will 
give  steadfast  direction. 


At  Flint  Ink,  we’ve  come  prepared 
for  the  future,  and  it  begins  today. 


CORPORATION 


Corporate  Offices:  25111  Glendale  Ave.,  Detroit,  Ml  48239 
Research  Center:  4600  Arrowhead  Dr.,  P.O.  Box  8609,  Ann  Arbor,  Ml  48107 
with  more  than  40  locations  nationwide 
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FEBRUARY 

25-26 — New  England  Newspaper  Advertising  Executives  Association, 
Winter  Sales  Convention.  Back  Bay  Hilton.  Boston. 

25-27— South  Carolina  Press  Association,  Winter  Meeting,  Hyatt  Regency, 
Greenville. 

25- 27— Georgia  Press  Association  Press  Institute,  Atlanta. 

26- 28 — Alabama  Press  Association  Winter  Convention  and  Trade  Show, 

Marriott  Hotel,  Huntsville. 

27- 29— Great  Lakes/Midstates  Newspaper  Conference,  Holiday  Inn  City 

Center,  Chicago. 

28- 3/1— Southern  Newspaper  Publishers  Association,  Key  Executives  Con- 

fence,  Four  Seasons  Hotel,  San  Antonio. 

28-3/3— Inland  Daily  Press  Assocation,  Rancho  Bernardo,  San  Diego. 

MARCH 

4-5— Missouri  Press  Photographers  Association,  Convention,  School  of 
Journalism,  University  of  Missouri,  Columbia. 

9-12— National  Newspaper  Association,  27th  Annual  Government  Affairs 
Conference,  Hyatt  Regency,  Washington,  D.C. 

11- 13— The  United  States  and  Mexico,  Conference  for  Journalists,  Cospon¬ 

sored  by  the  Foundation  for  American  Communications  and  the 
Gannett  Foundation.  San  Diego  Princess,  San  Diego,  Calif. 

12- 15— Texas  Daily  Newspaper  Association,  Annual  Meeting,  Houston. 

13- 15 — First  Amendment  Congress,  Marriott  City  Center,  Denver. 

13-16— ANPA  Total  Newspaper  Conference,  St.  Petersburg. 

16-18 — New  England  Newspaper  Association,  Winter  Convention  and 
Annual  Meeting,  Westin  Hotel,  Boston. 

16-18 — Illinois  Press  Association.  Annual  Ad  Managers  Convention.  Shera¬ 
ton  Inn.  Springfield. 

18- 19 — Mississippi  Valley  Classified  Advertising  Managers'  Association, 

50th  Sales  Conference,  Palmer  House,  Chicago. 

19- 24 — Inter  American  Press  Association,  Midyear  Meeting,  Hotel  Santo 

Domingo,  Santo  Domingo,  Dominican  Republic. 

20- 22 — Central  States  Circulation  Manager's  Association,  Spring  Confer¬ 

ence.  Galt  House,  Louisville. 

20-22— Southern  Newspaper  Publishers  Association,  Production  Confer¬ 
ence,  Colony  Square  Hotel,  Atlanta. 

24-26 — New  Jersey  Press  Association,  Annual  Spring  Conference  and 
Trade  Show,  Plaza  Hotel,  Morristown,  N.J. 

24-27 — Northern  Short  Course  in  Photojournalism,  Sponsored  by  National 
Press  Photographers  Association,  Regions  1,2,3,  Plaza  Hotel, 
Rochester,  N.Y. 

APRIL 

6- 8 — America  East  Conference,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

7- 9 — Southern  Circulation  Managers'  Association,  Spring  Meeting,  Talla¬ 

hassee. 

8- 9 — Michigan  Press  Association.  Classified  Advertising  Conference,  Cla¬ 

rion  Hotel,  Lansing. 

10-13— Newspaper  Research  Council,  General  Conference,  Doubletree  Inn, 
Monterey,  Calif. 

13-16 — Suburban  Newspapers  of  America,  Advertising  Conference,  Shera¬ 
ton  Plaza,  Chicago. 

16-19 — Interstate  Circulation  Managers'  Association,  Harrah's,  Atlantic  City. 

Semimirs!  Workshops!  Clinics 


MARCH 

3-4 — ANPA,  Negotiating  Strategy  Seminar:  Salaried  Units,  San  Diego. 
7-9 — ANPA,  Advanced  Management  Workshop,  Los  Angeles. 

12- 19— Society  of  Newspaper  Design  Quick  Course  '88:  March  12,  Brook- 

dale  Community  College.  Lincroft,  N.J. ;  March  14,  Western  Kentucky 
State  University,  Bowling  Green;  March  15,  Eastern  Michigan  Uni¬ 
versity  Ypsilanti:  March  17,  Eastern  Washington  University,  Spo¬ 
kane;  March  19,  California  State  University,  Fullerton,  Los  Angeles. 

13- 16— SNPA  Foundation  Seminar,  The  Editorial  Page,  Shreveport,  La. 

13- 18— The  Poynter  Institute  for  Media  Studies  Writing  Center:  Copy  Editing, 

St.  Petersburg. 

14- 18— Gannett  Center  for  Media  Studies.  Technology  Studies  Seminar, 

Colunribia  University,  New  York  City. 

18-28— Mid  America  Press  Institute,  Photos  and  Photo  Editing,  St.  Louis. 
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The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


INAME  Tearsheet  Winners.  At  the  recent  winter  sales 
conference  of  the  International  Newspaper  Advertising 
and  Marketing  Executives  in  New  Orleans,  La.,  winners 
of  the  tearsheet  exhibit  were  announced.  The  winners, 
their  classifications  and  INAME  members  are: 

Class  1 :  over  30,000  circulation,  the  Atlanta  Journal  and 
Constitution,  Tony  Webb;  under  30,000  circulation,  the 
Natchez  (Miss.)  Democrat,  James  Elsberry. 

Class  2:  over  30,(K)0,  the  Torrance  (Calif.)  Daily  Breeze, 
Jim  McComb;  under  30,000,  the  Dixon  (III.)  Telegraph, 
Jim  Nelson. 

Class  3:  over  30,000,  the  Sacramento  (Calif.)  Bee,  Gene 
Grant;  under  30,000,  the  Olympian  of  Olympia,  Wash., 
David  Minnich. 

Class  4:  over  30,000,  the  Orlando  (Fla.)  Sentinel,  Ray 
Dallman;  under  30,000,  the  Olympian,  David  Minnich. 

Class  5:  over  30,000,  the  Virginian  Pilot  and  Ledger- 
Star  of  Norfolk,  Va.,  Bill  Eisenbeiss;  under  30,000,  the 
Brainerd  (Minn.)  Daily  Dispatch,  Terry  McCollough. 

Class  6:  over  30,000,  the  Milwaukee  Journal,  Beverly 
Klein;  under  30,000,  the  Oshkosh  (Wis.)  Northwestern, 
Kathy  Reff. 

Class  7:  over  30,000,  the  Decatur  (111.)  Herald  & 
Review,  Michael  Comerio;  under  30,000,  the  Brainerd 
Daily  Dispatch,  Terry  McCollough. 

Class  8:  over  30,()00,  the  Ann  Arbor  (Mich.)  News, 
Roger  C.  Grossman;  under  30,000,  the  Bloomington  (Ind.) 
Herald  &  Telephone,  Marvin  Lewis. 

Class  9:  over  30,000,  the  Joliet  (111.)  Herald  News,  Jack 
Azman;  under  30,000,  the  Greenville  (Tenn.)  Sun,  John  E. 
Cash. 

Class  10:  over  30,000,  the  Memphis  (Tenn.)  Commer¬ 
cial  Appeal,  Georg  Shook;  under  30,000,  the  Columbus 
(Ind.)  Republic,  David  Shaff. 

Full  Color  Award:  over  30,000,  the  Idaho  Statesman  of 
Boise,  Joan  B.  Mather;  under  30,000,  the  St.  Augustine 
(Fla.)  Record,  Jay  Weimar. 

Spot  Color  Award:  over  30,(K)0,  the  Knoxville  (Tenn.) 
News-Sentinel  and  Journal,  James  Jerow;  under  30,000, 
the  Indiana  (Pa.)  Gazette,  Joseph  Geary. 
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Goss'  Flexoliner"  press 
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The  Goss  Flexoliner  system  for 
flexo  production.  From  one 
source.  Goss  Newspaper  Products. 
Print  up  to  six  colors  on  every 
web  with  stacked- 
unit  configurations. 
^  Increase  color  place- 
"ment  at  any  time 
without  sacrificing 
paging. 

A  menu-driven, 
keypad-entry  con¬ 
trol  system.  Com¬ 
mand-feedback 


registration  on  all  cylinders  and 
compensators.  Optional  plate 
impositioning  system. 

Ink  handling  systems  from 
simple  tanks  to  automated. 
Folders  from  jaw  to  rotary  to 
combination.  Up  to  50"  con¬ 
stant-tension  running-belt  RTPs. 

The  Goss  Flexoliner  press.  For 
new  installations.  For  letter¬ 
press  to  flexo  plant  conversions. 
And  Goss  Flexoliner  units  can 
add  front-page  process  color 
capability  to  letterpresses. 


The  Goss  commitment.  Ongo¬ 
ing  flexo  process  development 
and  materials  testing.  Training, 
turnkey  and  parts  from  the  Goss 
service  network. 

Goss  Newspaper  Products. 
First  in  offset.  Now  first  in  flexo. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
IL  60650. 312/656-8600. 


Editorial  workshop 


By  Roy  H.  Copperud 

Baby  talk  No.  660 

Except  as  baby  talk,  tummy  has  long  been  abominated 
by  language  critics  as  a  euphemism  of  sorts  for  belly. 
Tummy  may  be  making  a  comeback,  however,  in  the 
advertising  prose  of  aerobics  and  fitness  parlors.  In  one 
such  ad  I  came  across  a  mention  of  having  one’s  “tummy 
tucked,”  apparently  as  a  remedy  for  fatness.  Still,  this  did 
not  prove  anything  because,  a  couple  of  paragraphs  later,  I 
encountered  a  forthright  mention  of  belly. 

What  about  belly,  anyhow?  Why  does  it  tend  to  be 
avoided  as  somehow  vulgar?  Four  authorities  agree  that 
the  word  is  unacceptable  when  applied  to  people.  One 
critic  holds  that  stomach,  an  internal  organ,  is  an  inexact 
substitute,  but  most  current  dictionaries  do  give  stomach 
as  a  synonym  for  belly.  (New  World  calls  the  usage  loose.) 
Abdomen  for  belly  is  somewhat  technical  or  clinical. 

To  be  sure,  belly  has  an  erotic  or  even  sexual  connota¬ 
tion,  which  may  account  for  its  avoidance.  In  these  times? 
At  any  rate,  readers  of  the  King  James  Bible  are  familiar 
with  the  tribute  “thy  belly  is  like  an  heap  of  wheat  set 
about  with  lilies”  (Song  of  Solomon,  Chapter  7).  Some 
theologians  hold  this  song  to  be  a  figurative  religious 
paean,  while  others,  equally  reputable,  regard  it  as  an 
artless  love  serenade.  If  we  take  this  view,  the  use  of  belly 
in  it  is  surely  erotic. 

Wayward  words 

Ever  notice  how  often  letters  to  the  editor,  referring  to 
something  previously  published,  begin  “1  read  with 
interest  .  .  .  ”?  A  stereoytype,  to  be  sure,  but  how  else  to 
say  it?  I  have  done  it  myself,  and  given  up  on  an  economi¬ 
cal  substitute.  Then,  at  the  end  of  a  commendatory  epistle, 
we  invariably  get  “Keep  up  the  good  work!” 

My  true  favorite  is  “Enclosed  please  find  our  check, 
statement,  explanation,”  whatever.  The  injunction 
“please  find”  strikes  me  as  the  invitation  to  a  treasure 
hunt.  Why  not  simply  “Enclosed  is  our  (whatever)”?  Still, 
the  patois  of  correspondence  has  improved.  We  no  longer 
see,  for  example,  such  gibberish  as  “Yours  of  the  16th 
inst.  received  and  contents  noted,”  and  “be  advised.”  If 
you  have  something  to  say,  say  it  —  don’t  tell  your  corre¬ 
spondent  to  “be  advised.” 

*  *  * 

Predominantly  often  comes  out  wrong  as  predomi¬ 
nately,  no  doubt  under  the  influence  of  the  verb  form 
predominate:  “A  predominately  (wrong:  predominantly) 
Latino  community.”  Then  there’s  extention,  mistakenly 
influenced  by  its  noun  form,  extent.  Correct:  extension. 
And  make  it  Seventh-day  Adventist  Church,  not  Seventh 
Day. 

*  *  * 

“She  swore  she  would  never  step  foot  in  the  place 
again”  —  a  not  uncommon  blunder.  The  expression  is 
set  foot,  not  step  foot  —  which  makes  no  sense. 

150  circulation  weekly  closes 

Crowell  Publishing  Inc.  has  ceased  publication  of  its 
weekly  Mound  Valley  (Kan.)  Journal.  Crowell  cited  eco¬ 
nomic  reasons  for  the  shutdown  of  the  77  year-old  newspa¬ 
per  which  had  only  1 50  subscribers. 

Crowell  also  publishes  newspapers  in  Altamont,  Che- 
topa,  Edna  and  Oswego,  Kansas.  Mound  Valley  subscrib¬ 
ers  will  now  receive  the  Altamont  newspaper. 


Survey:  newspaper  editors 
are  ignorant  of  science 

“Newspaper  Editors  Are  Dummies,”  proclaimed  a 
Washington  Post  op-ed  headline. 

The  head  confirmed  a  lot  of  reporters’  suspicions,  and  it 
also  provocatively  summarized  the  conclusion  of  a  college 
professor’s  survey. 

Oberlin  College  biology  professor  Michael  Zimmerman 
concluded  from  part  of  a  survey  that  many  newspaper 
editors  were  scientifically  ignorant. 

For  instance,  only  half  the  editors  who  responded  dis¬ 
agreed  strongly  that  “Dinosaurs  and  humans  lived  con¬ 
temporaneously.” 

Better  than  one  out  of  three  editors  agreed  with  or  had 
no  opinion  about  dinosaurs  and  people  co-existing.  They 
were  off  by  millions  of  years. 

One  out  of  three  editors  did  not  dispute  the  erroneous 
statement  that  the  earth  is  between  6,000  and  20,000  years 
old.  Only  42%  agreed  strongly  with  the  basic  geologic  fact 
that  the  earth  is  between  four  and  five  billion  years  old. 

“We  do  have  a  pressing  problem  when  people  take  Fred 
Flintstone  more  seriously  than  Carl  Sagan,”  Zimmerman 
wrote. 

Other  than  allowing  people  to  laugh  at  editors  “who 
many  feel  have  been  so  self-righteous”  this  political  sea¬ 
son,  Zimmerman  said,  the  study  is  important  because 
when  an  “elite”  and  educated  group  such  as  newspaper 
editors  shows  such  a  lack  of  scientific  sophistication,  “We 
can  be  certain  many  other  groups  are  at  least  as  unsophisti¬ 
cated.” 

That  many  newspaper  editors  cannot  place  people  and 
dinosaurs  in  time  does  not  signify  the  decline  of  Ameri¬ 
can  society,  he  wrote,  but  it  should  be  a  warning. 

The  scientific  ignorance  of  newspaper  editors  leaves 
society  “in  a  precarious  position”  because,  “when  we  do 
not  have  a  solid  core  of  basic  scientific  knowledge,  we 
weaken  the  quality  of  our  technological  decisions  while 
increasing  the  potential  for  political  abuses  in  the  name  of 
science.” 

The  survey  was  based  on  questionnaires  mailed  to  1 ,563 
daily  newspapers  of  various  sizes  and  locations;  534  edi¬ 
tors  responded.  Zimmerman  released  the  results  of  six 
questions  from  the  29-question  survey.  The  rest  were 
withheld  pending  analysis,  he  said. 

Knight-Ridder  sells  Portage 

Knight-Ridder  Inc.  has  sold  its  subsidiary  Portage 
Newspaper  Supply  of  Akron,  Ohio,  to  Robert  Belter, 
president  of  Portage. 

Portage  sells  and  manufactures  products  for  newspa¬ 
pers  and  the  graphics  industry. 

Clarification 

A  story  on  page  17  of  the  Jan.  30  E&P  headlined, 
“Birch/Scarborough  to  offer  multimedia  market  study,” 
stated  that  studies  in  markets  1 1  to  26  were  expected  to  be 
completed  by  the  spring.  In  fact,  those  markets  should  be 
finished  by  the  end  of  1988  or  early  1989  (to  properly 
measure  the  Sun  Belt  markets).  Reports  for  the  Top  25 
markets,  which  are  being  released  as  they  are  completed, 
should  all  be  out  by  early  1989. 

In  addition,  Birch/Scarborough  Research  plans  to 
extend  the  Top  25  market  study  to  include  all  Top  50 
markets  by  next  year. 

And,  due  to  a  dictation  error,  the  name  of  Birch/Scar¬ 
borough  president/chief  operating  officer  Bill  Livek  was 
incorrectly  spelled  with  a  “c.” 
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Want  to 
stand  out  from 
the  crowd? 


Let  us  give  you  the  et^  with  strong  color  photos  that  sell. 
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International  Newspictures 


For  further  information  on  how  to  stand  out  from  the  crowd, 
call  our  Maiketii^  Division  at  (202)  223-2363- 
1612  K  Street,  N.W.,  Washington,  D.C.  20006 


Photo  Bureaus:  New  York  •  Chic^^  •  LosAngeles  •  Miami 

•  Washii^on  •  Paris  •  Tokyo 

•  And  46  Countries  Worldwide 
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Britain’s  free  press 

Britain’s  press  has  not  enjoyed  the  luxury  of  a  constitutional 
guarantee  of  freedom  as  the  U.S.  press  has.  The  decision  of  Britain’s 
Court  of  Appeals  in  refusing  to  grant  the  government  a  permanent 
injunction  against  the  publication  of  excerpts  from  the  book,  “Spy- 
catcher,”  therefore  is  a  major  victory  for  the  press  against  the 
Thatcher  government’s  efforts  to  suppress  information. 

The  book,  the  memoirs  of  a  former  British  counterintelligence 
officer,  has  been  a  best  seller  in  the  U.S.  and  other  countries.  Copies 
of  it  have  been  bootlegged  to  Britain  but  the  government  has  pre¬ 
vented  the  British  press  from  telling  its  readers  about  the  author’s 
sensational  revelations. 

The  press’s  victory,  however,  might  be  a  hollow  one.  The  Court  of 
Appeals  extended  a  temporary  injunction  until  the  government  could 
appeal  the  matter  to  Britain’s  highest  court,  the  House  of  Lords, 
probably  in  May  or  June.  It  will  be  up  to  the  House  of  Lords  to  decide 
whether  the  right  of  the  people  of  Britain  to  enjoy  press  freedom  is 
subject  to  government  censorship. 

Libei  harassment 

Our  editorial  last  week  commented  E&P  “would  prefer  to  see 
courts,  state  and  federal,  adopt  some  strong  rules  about  frivolous 
libel  suits  that  are  brought  mainly  to  harass.”  Our  opinion  received 
unexpected  support  from  the  United  States  Court  of  Appeals  in 
Washington  in  a  decision  upholding  the  Wall  Street  Journal’s  defense 
against  a  libel  suit  by  Liberty  Lobby. 

“This  suit  epitomizes  one  of  the  most  troubling  aspects  of  modern 
libel  litigation:  the  use  of  the  libel  complaint  as  a  weapon  to  harass,” 
the  court  said. 

That  opinion  should  give  heart  to  newspapers  who  have  been 
subjected  to  such  harassment,  but  who  may  be  timid  about  counter- 
suing.  It  is  encouraging  that  at  least  one  court  has  recognized  the 
problem  and  commented  on  it. 

Admission  by  race  oniy 

The  refusal  of  a  black  Texas  state  representative  to  admit  white 
reporters  to  attend  meetings  he  was  holding  on  a  street  improvement 
and  rail  development  proposal  in  Houston  did  a  disservice  to  re¬ 
porters  of  both  races  (E&P,  Feb.  13,  Page  18).  His  excuse  was  that 
he  was  trying  to  prevent  retaliation  against  blacks  who  spoke  out 
against  the  $2. 6-billion  plan. 

A  member  of  the  Houston  Association  of  Black  Journalists  said  the 
representative  was  implying  that  black  reporters  act  as  partisans 
rather  than  objective  journalists  when  they  cover  news  events.  Con¬ 
versely,  he  was  implying  a  lack  of  trust  in  white  reporters  to  be 
objective. 

We  always  thought  the  mark  of  a  truly  integrated  newsroom  was 
the  assignment  of  reporters  regardless  of  race  to  stories  regardless  of 
their  racial  implications.  It  is  a  sad  commentary  when  news  sources 
decide  what  reporters  will  be  given  the  story  on  the  basis  of  race. 
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Letters  to  the  Editor 

Says  national  advertisers  should  pay  national  rates 


The  charade  that  national  advertis¬ 
ers  and  their  agencies  play  with  news¬ 
papers  in  promising  gobs  of  national 
advertising  if  newspapers  would  only 
bring  their  national  rates  into  line  with 
local  rates  reminds  me  of  a  story  that  a 
tableware  salesman  tells. 

Together  with  a  helper  he  carted 
two  trunks  of  dishware  samples  into 
the  buyer’s  office  in  a  Boston  depart¬ 
ment  store. 

The  buyer  patiently  viewed  the 
salesman’s  myriad  offerings  and 
finally  latched  onto  one  sample. 
“Does  this  come  in  blue?”  he  asked. 
When  he  was  told  the  company  did 
not  make  that  number  in  blue  he  said, 
“Oh,  that’s  too  bad.  If  it  came  in  blue 
1  might  be  interested.” 

The  few  newspapers  that  have 
fallen  for  the  agencies’  line  already 
know  that  the  promise  is  a  hollow 
one.  It  permits  the  agency  to  appear 
as  the  disinterested  party  anxious  to 
save  money  for  its  clients  when  its 
own  self-interest  dictates  that  the 
placement  of  advertising  budgets  in  tv 
results  in  the  quickest  possible  expen¬ 
diture  of  bigger  bucks  and,  the  name 
of  the  game  for  agencies,  bigger  com¬ 
missions. 

In  addition  to  losing  face  by  down- 


Clarifies  quote 

I’m  such  a  big  fan  of  Editor  & 
Publisher  that  just  having  my  name 
mentioned  in  its  pages  is  a  privilege.  1 
was  overwhelmed  —  and  truly 
grateful  —  to  see  the  story  about  my 
recent  lecture  at  a  University  of  West 
Florida  panel  on  the  1988  elections. 

All  the  more  reason  why  I’m 
embarrassed  to  mention  a  slight  error 
in  Lisa  Floyd’s  well-written  story. 
My  rapid-fire  delivery  may  have 
caused  an  auditory  problem,  but  the 
quote  from  Emerson  should  read: 
“An  institution  is  the  lengthened 
shadow  of  one  man.” 

1  grew  up  under  an  erudite  father 
who  was  a  devout  student  of  Emer¬ 
son.  For  him  and  my  skeptical  col¬ 
leagues  at  both  the  Philadelphia  Daily 
News  and  the  University  of  Dela¬ 
ware,  I  hope  you’ll  help  me  redeem 
Emerson’s  reputation. 

Chuck  Stone 

(Stone  is  a  senior  editor  at  the  Phila¬ 
delphia  Daily  News  and  a  professor  of 
English  at  the  University  of  Delaware.) 


playing  the  value  of  their  product, 
newspaper  publishers  who  reduce 
their  national  rate  lose  current 
revenue  from  the  niggardly  volume  of 
national  advertising  they  now 
receive. 

Newspapers  are  the  target  medium 
for  many  products  that  now  pass  them 
by  for  television.  If  advertisers  can 
afford  to  pay  for  the  waste  repre¬ 
sented  by  commercial  zappers,  toilet 


Surely  Don  Sneed  can  see  the  dif¬ 
ference  between  an  editorial  cartoon 
and  a  hate-induced  ad  parody  (E&P, 
Jan.  16,  1988,  the  Falwell  case). 

To  place  the  two  in  the  same  cate¬ 
gory  deals  editorial  cartoonists  a  bad 
hand.  The  difference  separating  the 
two  is  as  wide  as  the  country  the  First 
Amendment  protects. 

Larry  Flynt  stated  under  oath  he 
intended  to  hurt  Jerry  Falwell  by 
placing  the  “ad  parody”  in  his  Hus¬ 
tler  publication.  Ask  editorial  car¬ 
toonists  if  they  place  their  opinion 
pieces  in  papers  because  of  malice.  I 
would  hope  they  create  those  expres¬ 
sions  of  freedom  for  information  and 
for  increased  awareness,  not  for 
simple  pain. 

An  unfavorable  decision  for  the 
news  media  would  not  cast  aside  the 


flushers,  cable  viewers  and  marginal- 
income  families  who  can’t  afford  to 
buy  what  they’re  being  offered,  then 
they  can  well  afford  to  pay  the  going 
national  rate  for  advertising  in  news¬ 
papers  which  can’t  be  zapped. 

Daniel  L.  Lionel 

(Dan  Lionel  is  the  former  advertis¬ 
ing  director  of  the  New  York  Post.) 


true  criticism  of  public  figures  and 
public  issues  —  a  necessary  part  of 
the  American  life.  Instead,  it  would 
set  a  standard  against  just  such  a 
malice-filled  misuse  of  a  national  free¬ 
dom. 

If  any  man  has  learned  how  to  stand 
the  heat  in  the  kitchen,  Falwell  is  that 
man  but,  by  bringing  the  purity  of 
Falwell’s  mother  into  such  a  filthy 
“joke,”  Flynt  placed  the  “low  blow” 
unnecessary  in  the  public  ring. 

True,  Falwell  is  a  public  figure  by 
his  own  choice  but  the  disgusting  use 
of  his  mother  has  no  place  being 
linked  with  the  freedom  of  the  First 
Amendment.  It’s  sadism  at  its  worst 
form. 


Tony  Virotsko 
Indianapolis,  Ind. 


On  any  given  weekday  or  Sunday, 
about  7  out  of  10  people  age  50  and  over 
read  at  least  one  daily  newspaper. 

Are  they  reading  yours? 
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The  Northeastern  United  States  is  undergoing  a  already  here.  In  fact,  nearly  two-thirds  of  its  hun- 
business  renaissance  and  New  Jersey,  with  its  dred  largest  employers  are  members  of  the  For- 
unique  techno-corporate  economy,  is  leading  the  tune  1000. 

way  And  the  newspaper  for  New  Jersey  is  The  Star- 

New  Jerseys  growing  reputation  as  a  major  tech-  Ledger-New  Jerseys  largest  daily  and  Sunday 
nological  center  is  based  on  some  impressive  newspaper, 
numbers.  The  state  ranbs  first  in  private  research 

and  development  spending.  First  in  per  capita  sci-  DAILY  SUNDAY 

entists.  Third  in  per  capita  patents  issued.  Fourth  in  THE  STAR-LEDGER  467,549  673,799 

high-tech  companies.  And  out  of  America’s  10  More  daily  and  Sunday  circulation  than  the  next 
largest  states.  New  Jersey  has  the  highest  average  three  newspapers  combined! 
net  household  income.  Bergen  Record:  157,731  228,068 

Corporate  America  has  taben  notice.  Not  long  Asbury  Park  Press:  149,637  215,440 

ago.  a  thousand  top  companies  named  New  Jersey  Camden  Courier  Post:  97,571  96,028 

“most  likely  place"  for  new  headquarters.  Many  are  Total:  404  939  539,536 

For  more  information  on  The  Star-Ledger’s  selling  power, 
call  Fred  Marks,  National  Advertising  Manager,  at  201-877-5864. 


€he  ;%tar-l^tg:£r 

The  Newspaper  for  New  Jersey 
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Another  medical  journal,  media  feud 

New  England  Journal  of  Medicine  accuses  Reuters  of  violating  embargo; 
dispute  similar  to  1986  spat  between  AMA  journal  and  Miami  Herald 


By  Andrew  Radolf 

Reuters  North  America  spurned  a 
peace  offering  from  the  New  England 
Journal  of  Medicine  and  said  it  will  no 
longer  abide  by  the  medical  journal’s 
embargo  on  news  about  information 
contained  within  its  articles. 

The  Journal  had  accused  Reuters 
of  violating  its  embargo  after  the  news 
agency  24  hours  ahead  of  time  moved 
a  story  about  research  showing  that 
men  taking  aspirin  daily  had  reduced 
risk  of  heart  disease. 

The  Jan.  28  Journal  contained  an 
article  detailing  the  research  results 
and  the  embargo  for  reporting  on  the 
article’s  information  expired  at  6  p.m. 
on  Wednesday,  Jan.  27. 

Reuters,  however,  said  its  reporter 
had  obtained  the  study  information 
independently  of  the  Journal’s  article 
and  denied  breaking  the  embargo. 

The  current  dispute  between  Reu¬ 
ters  and  NEJM  is  similar  to  what 
occurred  between  the  Miami  Herald 
and  the  Journal  of  the  American 
Medical  Association  in  1986  {E&P, 
May  3,  24;  June  14;  Aug.  16). 

After  attempting  to  enforce  its 
embargo  by  canceling  the  newspa¬ 
per’s  subscription,  JAMA  was  unable 
to  prevent  the  Herald  from  publishing 
advance  stories  on  its  articles  and 
finally  reinstated  it  to  the  mailing  list. 

In  the  latest  feud  between  a  news 
organization  and  a  medical  journal, 
the  New  England  Journal  of  Medi¬ 
cine,  as  punishment,  announced  it 
was  suspending  prepublication  deliv¬ 
ery  to  Reuters  for  six  months  and 
threatened  to  blacklist  Reuters  per¬ 
manently  if  new  embargo  violations 
occurred. 

Editors  at  the  Associated  Press  and 
United  Press  International  said  they 
would  continue  to  honor  the  embargo 
as  long  as  other  news  organizations 
did  the  same.  They  said  if  Reuters 


Desmond  Maberley 

Executive  editor  of  Reuters  N.A.  soys 
the  wire  service  will  continue  to  run 
stories  it  gets  independently. 

were  to  move  an  advance  story,  their 
news  agencies  would  no  longer  feel 
bound  by  the  embargo  argreement 
with  the  Journal. 

The  Journal  sends  news  organiza¬ 
tions  advance  copies  of  the  weekly 
magazine  on  the  understanding  that 
stories  prepared  from  the  articles  will 
be  embargoed  until  6  p.m.  of  the  Wed¬ 
nesday  before  the  official  Thursday 
publication  date. 

The  Journal  said  its  embargo  policy 
is  to  insure  that  doctors  are  able  to 
read  its  articles  and  have  all  the  infor¬ 
mation  before  the  public  begins  ques¬ 
tioning  them  about  research  results. 

“We  do  not  benefit  from  the 
embargo  policy  at  all,’’  said  Journal 
editor  Dr.  Arthur  Reiman.  “It’s  what 
physicians  want.  It  supports  proper 
medical  care  for  the  public.  It  avoids 
the  chaos  that  would  result  if  all  the 


media  were  scrambling  to  publish 
information  as  quickly  as  possible. 

“At  the  time  they  got  their  informa¬ 
tion  from  outside  sources,  they  had 
two  copies  of  the  New  England  Jour¬ 
nal  of  Medicine  on  their  desks,  one  in 
New  York  and  one  in  Boston,”  Rei¬ 
man  said.  “Clearly  they  knew  the 
story  was  in  the  Journal.  1  consider 
that  a  violation  of  the  spirit  of  our 
embargo.” 

Desmond  Maberley,  executive  edi¬ 
tor  of  Reuters  North  America, 
responded  that  the  Journal  was  not 
available  to  the  Washington  reporter 
when  he  wrote  his  story. 

“He  got  a  tip;  started  sniffing 
around;  checked  with  his  sources, 
and  finally  broke  a  story,”  Maberley 
said. 

According  to  Reiman,  he 
approached  Reuters  with  a  peace 
offering  —  saying  the  Journal  would 
reinstate  Reuters’  first-class  mail  ser¬ 
vice,  which  assured  early  delivery,  in 
return  for  a  pledge  that  the  news 
agency  would  honor  the  embargo  in 
the  future. 

Maberley  rejected  the  offer. 

“If  we  get  information  in  advance, 
we’re  going  to  run  a  story.” 

One  reason  for  his  decision, 
Maberley  said,  is  that  he  felt  the  situa¬ 
tion  of  a  reporter  getting  information 
independently  of  the  Journal  is  likely 
to  “come  up  again”  and  lead  to  new 
charges  of  violating  the  embargo. 

Another  reason,  he  said,  is  that 
often  Journal  articles  contain  infor¬ 
mation  that  can  affect  the  stock  mar¬ 
ket,  such  as  the  shares  of  publicly 
traded  pharamaceutical  companies. 

If  Reuters  gets  such  “sensitive” 
material  in  advance,  then  it  has  an 
obligation  to  report  it,  he  said. 

Noting  that  members  of  the  invest¬ 
ment  community  are  among  Reuters’ 
major  clients,  he  continued,  “It 
would  be  irresponsible  of  us  not  to  go 
(Continued  on  page  10) 


Feud 

(Continued  from  page  9) 


with  a  story  when  we  know  these 
[public]  companies  are  involved." 

Maberley  was  confident  that  Reu¬ 
ters  would  be  able  to  generate  stories 
based  on  the  Journal’s  articles. 

“There  are  180,000  copies  going 
out  to  people.  We  don’t  think  there  is 
going  to  be  any  problem  at  all.’’ 

But  Reiman  said  he  would  take 
steps  to  prevent  Reuters  from  getting 
advance  information  about  Journal 
articles. 

“We  intend  to  stick  by  our 
embargo,’’  he  stated.  “1  very  much 
hope  they  will  rethink  their  position.’’ 

In  addition  to  removing  Reuters 
from  the  first-class  mailing  list,  Rei¬ 
man  said  he  has  implemented  closer 
“coordination”  of  the  second-class 
mailing  so  “virtually  all  subscribers 
will  receive  copies  close  to  or  on  the 
publication  date.” 

Reiman  said  Journal  authors  “will 
not  talk  to  them”  unless  Reuters 
reporters  agree  to  observe  the 
embargo.  “I  don’t  believe  their  media 
colleagues  will  pass  copies  along  so 
they  can  be  scooped  by  Reuters,”  he 
added. 

AP  managing  editor  Bill  Ahearn 
said  his  news  service  would  continue 
to  abide  by  the  Journal’s  embargo  as 
long  as  no  one  else  broke  it. 

“If  an  embargo’s  broken,  we  can’t 
sit  chained  to  it,”  he  said.  “We  will  go 


with  a  story  and  try  to  get  it  out  as  fast 
as  we  can.” 

Ahearn  said  the  embargo  was  a 
mixed  blessing.  On  the  one  hand, 
news  organizations  receiving 
advance  copies  of  the  Journal  were 
giving  up  their  rights  to  report  on  the 
information  quickly  but,  in  return, 
they  were  getting  more  time  to  pro¬ 
duce  “more  thorough  stories”  which 
often  involve  deciphering  “complex 
and  often  incomprehensible” 
research  results. 

“You  can’t  just  go  to  any  doctor,” 
he  said .  “ You  have  to  go  to  the  source 
of  the  research.” 

For  that  reason,  Ahearn  said,  Reu¬ 
ters  may  run  into  some  trouble  trying 
to  report  in  advance  on  the  informa¬ 
tion  contained  in  the  Journal  even  if 
the  news  agency  does  secure  a  copy. 

“When  reporters  call  [the  author], 
they  ask  if  you’re  going  to  agree  to  the 
embargo.  If  you  say  ‘no,’  they  won’t 
talk  to  you,”  he  said. 

A1  Rossiter  Jr.,  a  former  science 
editor  who  is  now  the  top  editor  at 
UPI,  said  his  news  agency  also  would 
continue  to  honor  the  embargo  on  the 
same  terms  as  AP. 

“I  don’t  have  a  problem  with  the 
embargo,”  he  said.  “I  do  have  a 
problem  with  the  Journal’s  overall 
policy  —  a  very  restrictive  policy  — 
of  basically  keeping  scientific 
researchers  from  discussing  their 
work.” 

Rossiter  explained  that  scientists 
who  have  an  article  under  considera¬ 
tion  by  the  Journal  or  who  have  given 


public  talks  about  their  research 
won’t  discuss  their  work  with  report¬ 
ers  because  they  feel  the  “New 
England  Journal  of  Medicine  won’t 
publish  their  paper.” 

The  dispute  between  JAMA  and 
the  Miami  Herald  began  in  early  April 
1986  when  the  newspaper  published  a 
story  on  an  AIDS  study  a  couple  of 
days  in  advance  of  JAMA’s  release 
date  for  an  article  on  the  same 
research. 

JAMA  accused  the  Herald  of  vio¬ 
lating  its  embargo.  The  newspaper 
countered  that  reporter  Steve  Stern¬ 
berg  had  obtained  a  copy  of  the  study 
on  his  own  and  written  his  story 
weeks  before  the  JAMA  article 
appeared. 

It  was  only  the  editing  process,  the 
Herald  said,  that  resulted  in  Stern¬ 
berg’s  story  being  published  so  close 
to  JAMA’s  publication  date.  , 

JAMA  responded  by  blacklisting 
the  Herald  —  taking  the  newspaper 
off  its  subscription  list  and  no  longer 
sending  it  any  prepublication  press 
releases. 

Its  actions  failed  to  stop  the  Herald 
from  publishing  advance  stories 
based  on  JAMA  articles,  and  Stern¬ 
berg’s  scoops  became  a  weekly 
occurrence. 

Two  months  later  JAMA  gave  in 
and  reinstated  the  newspaper  to  its 
mailing  list.  JAMA  also  eventually 
apologized  to  the  Herald  for  accusing 
the  newspaper  of  breaking  its 
embargo. 


Harry  Holies  still  trying  to  dissolve  Freedom  Newspapers  chain 


Harry  Hoiles,  the  dissident  share¬ 
holder  in  Freedom  Newspapers,  has 
appealed  the  decision  of  a  California 
judge  who  refused  to  dissolve  the 
chain  founded  by  his  father. 

Hoiles,  who  recently  moved  his 
home  from  Orange  County  to  Para¬ 
dise  Valley,  Ariz. ,  told  E&P  he  felt  he 
was  not  treated  fairly  in  the  June  1987 
decision  by  Superior  Court  Judge 
Leonard  Goldstein. 

In  his  1982  suit  against  other  family 
members,  including  his  sister,  Mary 
Jane  Hoiles  Hardy,  Hoiles  sought  a 
court  order  giving  him  control  of  one- 
third  of  the  company,  which  includes 
the  flagship  Orange  County  Register, 
28  other  newspapers,  and  five  tv  sta¬ 
tions. 

Hoiles,  who  still  serves  on  Free¬ 
dom’s  board,  alleged  that  his  sister, 
her  family  and  the  family  of  his  late 
brother,  Clarence,  kept  him  out  of  top 


management  and  devalued  his  stock 
when  he  sought  to  pull  out  of  the 
corporation. 

After  30  days  of  testimony.  Judge 
Goldstein  terminated  the  trial.  He 
ruled  that  the  relatives  did  not  violate 
state  corporate  law  by  denying  him  a 
key  management  position  or  by  the 
value  they  placed  on  his  stock. 

More  legal  briefs  appear  on  page 


In  filing  the  appeal  Feb.  16,  Hoiles’ 
attorneys  asked  the  appellate  court  to 
expedite  the  process  because  of  their 
client’s  age.  Hoiles  is  72. 

Hoiles  told  E&P  he  will  carry  his 
appeal  beyond  the  state  appeal  court 
if  necessary. 

The  Register  quoted  Freedom 
president  D.  Robert  Segal,  also  a 
defendant  in  the  case,  as  saying  he 


hoped  a  settlement  could  still  be 
reached  in  the  suit. 

He  noted  that  Freedom’s  founder, 
the  late  R.C.  Hoiles,  once  wrote  that 
he  was  an  “eternal  optimist.” 

“And  I  guess,  in  that  pattern,  I  am 
too,  and  continue  to  hope  that  in  some 
way  this  will  be  worked  out  ami¬ 
cably,”  Segal  said. 

—  M.L.  Stein 

Deadline  talks 

As  E&P  went  to  press.  New  York 
Post  management  and  unions  were 
negotiating  daily  to  break  the  impasse 
that  could  close  the  tabloid.  Owner 
Rupert  Murdoch  was  firm  in  wanting 
$24  million  in  concessions  over  three 
years  as  part  of  the  Post’s  sale  for  $37 
million  to  developer  Peter  S.  Kali- 
kow. 


10 


EDITOR  &  PUBLISHER  for  February  20,  1988 


Unions,  mayor  v 

Four  major  newspaper  unions,  as 
well  as  the  mayor  of  Detroit,  have 
withdrawn  their  staunch  opposition 
to  a  joint  operating  agreement 
between  the  Detroit  Free  Press  and 
Detroit  News. 

Only  Newspaper  Guild  Local  22, 
representing  about  940  employees  at 
both  papers,  continues  to  oppose  the 
JOA. 

/ithdraw  oppositio 

The  defections  by  Detroit  Mayor 
Coleman  Young  and  the  unions, 
including  the  big  Teamsters  Local 
373,  were  a  major  victory  for  the 
intensive  pro-JOA  campaign  the 
newspapers  have  pressed  in  recent 
weeks. 

The  newspaper  negotiated  with  the 
unions  for  weeks  to  reach  settlements 
on  employment  levels,  early  retire¬ 
ment,  buyouts  and  other  conditions  if 

n  to  Detroit  JOA 

the  Free  Press  should  fold  or  if  both 
papers  combine  business  and  produc¬ 
tion  operations  in  a  JOA. 

In  addition  to  the  Guild,  a  43-page 
brief  opposing  the  JOA  was  filed  by 
the  Antitrust  Division  of  the  Justice 
Department  which  vigorously 
defended  Judge  Morton  Needelman, 
who,  it  stated,  “correctly  concluded 
the  Free  Press  was  not  a  failing  news¬ 
paper.” 

Is  p 

Wire  service  spc 

By  George  Garneau 

United  Press  International’s  princi¬ 
pal  owner  has  been  negotiating 
through  representatives  to  sell  at  least 
part  of  the  floundering  news  agency, 
according  to  several  sources. 

“It  appears  that  an  intended  deal  is 
imminent,”  said  Dan  Carmichael, 
secretary-treasurer  of  the  Wire  Ser¬ 
vice  Guild,  which  represents  about 
800  UPI  employees. 

Few  details  were  available,  but  talk 
abounded  that  some  kind  of  deal  is 
close. 

According  to  one  source,  UPI  has 
notified  the  Guild  of  plans  for  an 
unidentified  investor  to  buy  35%  of 
UPI. 

An  aide  to  UPI  chief  owner,  chair¬ 
man  and  president,  Mario  Vazquez 
Raha,  the  Mexican  publisher,  met 
recently  in  New  York  City,  a  source 
in  a  position  to  know  said,  with  execu¬ 
tives  of  Financial  News  Network. 
FNN  lost  out  to  Vazquez  in  a  bid  to 
buy  UPI  from  bankruptcy  in  1986. 

Earl  Brian,  FNN  chairman, 
repeated  previous  denials  of  a  UPI 
takeover. 

“We  see  their  people  all  the  time  on 
various  and  sundry  matters,”  Brian 
said.  “FNN  will  not  negotiate  to  take 
over,  acquire,  or  otherwise  enter  into 
a  business  relationship  with  UPI  in 
the  forseeable  future.” 

He  said  he  had  not  seen  Vazquez 
aide  Pieter  Van  Bennekom,  who, 
sources  said,  was  negotiating  the 
deal,  in  a  month. 

Van  Bennekom  was  said  to  be  out 
of  town  and  did  not  return  repeated 
phone  calls  to  his  office. 

Vazquez,  who  was  said  to  be  in 
UPI’s  Washington  headquarters 
recently,  told  E&P  through  a  spokes¬ 
man  that  he  was  “too  busy”  to  dis¬ 
cuss  plans  for  UPI. 

art  of  UPI  up  for  s 

ikesman  said  he’s  heard  tl 

UPI  spokesman  Christopher  Smith 
said  he  had  heard  “rumors”  of  a  sale, 
but  was  unable  to  confirm  them. 

Talk  of  a  sale  heightened  after  UPI 
executives  called,  then  canceled,  a 
Feb.  1 1  executive  board  meeting  that 
would  involve  union  representatives. 

Sources  said  an  obstacle  to  a  new 
ownership  arrangement  involved 
union  participation  outlined  in  an 
agreement  between  Vazquez  and  the 
Guild.  According  to  the  definitive 
agreement,  the  Guild  would  have  a 
60-day  right  of  first  refusal  in  the 
event  10%  or  more  of  UPI  were  sold. 

Union  sources  said  UPI  executives 
had  pressured  the  Guild  to  name 
fiduciaries  for  an  employee  stock 
ownership  plan  that  was  called  for  in 
the  definitive  agreement  but  has  not 
been  formed  by  both  parties. 

Talks  were  planned  on  an  ESOP. 

A  takeover  by  FNN  would  not  sit 
well  with  the  Guild,  which  strongly 
opposed  FNN’s  previous  bid. 

Carmichael  said  the  Guild  has  been 
talking  to  three  possible  buyers, 
whom  he  declined  to  name. 

4:  « 

In  related  developments,  the  Guild 
announced  a  six-week  program 
designed  to  pressure  UPI  into  signing 
a  contract  to  replace  terms  imposed 
by  UPI  last  November  after  it 
declared  negotiations  deadlocked. 
Plans  include  sending  letters  to  Vaz¬ 
quez,  filing  grievances,  informa¬ 
tional  picketing,  withholding  bylines 
and  mailing  pennies  to  the  UPI 
owner. 

*  4: 

Initial  indications  were  positive 
that  UPI’s  new  “unbundled”  ser¬ 
vices  would  help  stanch  the  cancella¬ 
tions  that  have  damaged  the  news 
service  in  recent  years.  UPI  has 

ale? 

iose  ‘rumors’  too 

decided  to  sell  services  separately 
instead  of  as  a  package. 

Newsday  of  Long  Island  and  New 
York  City,  which  had  canceled  its 
UPI  subscription,  has  agreed  to  take 
three  elements  of  UPl's  new 
“unbundled”  services  —  photos. 
New  York  and  capital  wires. 

“Obviously  this  is  considerably 
less,  but  we  wanted  to  purchase  the 
elements  of  U  PI  that  we  thought  were 
important  to  Newsday,”  Newsday 
editorial  vice  president  Stanley  Asi¬ 
mov  said. 

The  New  York  Post  also  has  signed 
for  parts  of  UPI  service  after  cancel¬ 
ing  in  1985. 

Chicago  Tribune  editor  James 
Squires  said  the  unbundled  service 
“will  probably  increase”  UPl's 
chances  of  staying  at  the  Tribune. 

ARF  activities 
outiined  by  Naples 

At  the  Advertising  Research 
Foundation’s  annual  business  meet¬ 
ing  in  New  York,  president  Michael  J. 
Naples  outlined  increases  in  both  the 
scope  and  volume  of  ARF  activities. 

Three  new  ARF  research  councils 
and  one  steering  commitee  were 
formed,  broadening  ARF’s  activities 
into  areas  such  as  children’s  research, 
marketplace  measurement,  advertis¬ 
ing  and  promotion,  and  radio 
research.  These  additions  brought  the 
number  of  active  councils  and  steer¬ 
ing  committees  to  13. 

In  addition,  there  was  an  increase 
in  the  number  of  topics  featured  in 
ARF  key  issues  workshops.  For  the 
first  time,  in  1987  entire  workshops 
were  devoted  to  topics  such  as  pro¬ 
motion  effectiveness,  marketplace 
measurement,  people  meters  and 
health-care  marketing  research. 
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Contesting  cancellation 

Alabama  dailies  ask  Antitrust  Division  of  Justice  Dept,  to 
look  into  Parade  magazine's  cancellation  of  their  contract 


By  Andrew  Radolf 

The  Montgomery  (Ala.)  Advertiser 
and  Alabama  Journal  have  asked  the 
Antitrust  Division  of  the  U.S.  Justice 
Department  to  look  into  Parade 
magazine’s  cancellation  of  its  con¬ 
tract  with  the  newspapers  as  a  result 
of  their  decision  to  also  carry  USA 
Weekend. 

The  Montgomery  newspapers  had 
contacted  other  dailies  which  were 
canceled  by  Parade  after  adding  USA 
Weekend  about  jointly  pursuing  an 
antitrust  case,  publisher  Richard  H. 
Amberg  Jr.  told  his  readers  in  a  full- 
page  announcement  Jan.  31.  head¬ 
lined,  “Why  Parade  Will  Abandon 
Our  Readers.” 

The  announcement,  which  was 
boxed  and  labeled  an  “Advertise¬ 
ment,”  was  sub-headlined;  “Parade 
Magazine  canceled  its  contract  rather 
than  permit  us  to  also  provide  you 
with  another  magazine,  USA 
Weekend,  on  a  different  day.” 

Amberg  said  the  idea  of  a  court  case 
was  not  pursued  because  of  the  costs 
and  length  of  time  involved. 

“Instead,  we  have  turned  over 
information  to  the  Antitrust  Division 
of  the  Department  of  Justice  for  its 
consideration,”  Amberg  stated. 

Besides  his  explanation  to  readers 
about  Parade’s  cancellation,  the 
Advertiser  and  Journal  also  published 
two  lengthy  letters  exchanged  by 
Amberg  and  Parade  publisher  Carlo 
Vittorini. 

“We  don’t  see  any  ethical  or  legal 
problems,”  Vittorini  told  E&P.  “We 
believe  fundamentally  in  his 
[Amberg’s]  right  to  choose  which 
Sunday  magazine  to  distribute.  We 
feel  we  have  the  right  to  distribute 
wherever  we  want  to.” 

About  a  year  ago  Parade,  which  is 
owned  by  Newhouse,  began  updating 
its  contracts  to  include  a  clause  stat¬ 
ing  that  if  any  newspaper  carrying  the 
Sunday  magazine  decided  to  carry 
another  syndicated  magazine  as  well. 
Parade  had  the  contractual  option  to 
either  reduce  that  newspaper’s  share 
of  allocable  advertising  revenue  to 
25%  from  50%  or  cancel  its  distribu¬ 
tion  by  that  newspaper  entirely  (E&P, 


onAMHwritDw  ^ 


The  Montgomery  (Ala.)  newspapers 
carried  this  full-page  announcement 
headlined,  "Why  Parade  Will  Aban¬ 
don  Our  Readers." 

March  14,  1987,  Page  11). 

Parade  also  issued  a  statement  say¬ 
ing  that  newspapers  were  free  to  carry 
whichever  syndicated  magazine  they 
wanted,  but  if  they  chose  to  carry 
another  Sunday  magazine.  Parade 
would  exercise  its  option  under  the 
contract. 

Parade’s  move  came  at  a  time  when 
Gannett-owned  USA  Weekend  had 
begun  approaching  Parade-carrying 
newspapers  about  the  possibility  of 
being  added  to  Friday  or  Saturday 
editions. 

One  newspaper  which  added  USA 
Weekend  on  Fridays  was  the  Bakers¬ 
field  Californian.  Parade  responded 
by  cutting  the  Californian’s  share  of 
allocable  revenues  and  informing  the 
newspaper  that  its  contract  would  not 
be  renewed  when  it  expired  in 
November. 

The  Los  Angeles  Daily  News  was 
also  canceled  by  Parade  after  it  began 
distributing  USA  Weekend. 

The  Advertiser  and  Journal  added 


USA  Weekend  to  its  Saturday  edi¬ 
tions  last  May.  Parade  responded  by 
cutting  in  half,  to  $30,000  from 
$60,000,  the  Montgomery  newspa¬ 
pers’  share  of  allocable  advertising 
revenues,  Amberg  related. 

Parade  also  canceled  the  distribu¬ 
tion  contract,  effective  Feb.  1.  On 
Feb.  7,  USA  Weekend  moved  to  Sun¬ 
days. 

Amberg  told  E&P  that  there  have 
been  no  lost  subscribers  as  a  result  of 
Parade’s  cancellation.  He  said  there 
were  “very  few”  phone  calls  and 
those  expressed  “almost  total  under¬ 
standing  of  our  position.” 

“Parade  never  had  the  right  to 
cancel  due  to  competition  until  it 
started  demanding  that  new  contracts 
containing  such  right  be  signed  about 
a  year  ago,”  Amberg  told  readers. 
“The  Advertiser  and  Journal  refused 
to  sign  a  document  that  seemed  to 
violate  antitrust  laws  on  its  face. 
Parade  invoked  a  one-year  cancella¬ 
tion  clause  in  its  old  contract  at  the 
time  of  issuing  the  new  contract.  That 
year  was  up  on  Feb.  1  and  Parade  has 
stopped  shipping  its  magazine  to  us.” 

Amberg  also  stated:  “The  princi¬ 
ples  involved  are  very  simple,  as  1  see 
them.  Do  readers  have  the  right  to 
read  both  Parade  and  any  other 
nationally  syndicated  magazine  if 
they  want  it,  and  do  publishers  and 
editors  have  the  right  to  deliver  both 
of  them?  Or,  on  the  other  hand,  can  a 
magazine  forbid  readers  and  editors 
and  publishers  from  using  its  competi¬ 
tion? 

“The  answer  is  also  very  simple.  It 
will  be  a  cold  day  in  Hades  before 
Parade  executives  in  New  York 
decide  whether  Advertiser  and  Jour¬ 
nal  readers  can  read  anything  besides 
Parade.” 

In  his  Aug.  20  letter  to  Vittorini, 
which  was  also  published  in  the 
announcement  to  readers,  Amberg 
detailed  several  “alternatives”  that 
he  proposed  to  enable  his  newspaper 
to  continue  running  both  magazines 
while  compensating  Parade  for  any 
lost  advertising  revenues  due  to  dupli¬ 
cation  with  USA  Weekend. 

“In  a  final  moment  of  exasperation, 
1  even  offered  Fred  [Johnson,  vice 
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president  of  newspaper  relations]  to 
pay  all  production  costs  [of  Parade], 
which  would  be  far  above  the 
$119,231  we  paid  you  in  1986,  and  also 
offered  to  forget  about  any  advertis¬ 
ing  rebate  —  or  give  up  another 
$60,000,  every  penny  that  comes  to  us 
in  rebate.  This  would  mean  that 
before  you  lost  one  cent  due  to  dupli¬ 
cated  advertisers,  you  wuld  have  to 
lose  50%  of  your  ad  dollars.” 

Amberg  stated  that  Johnson 
“unequivocally  rejected”  all  of  his 
offers. 

In  a  reply  dated  Sept.  8,  Vittorini 
stated,  “Parade  cannot  exist  and 
deliver  the  quality  product  that  is 
attractive  to  readers  and  advertisers 
alike  if  our  distributing  papers  carry 
multiple  magazines  directed  to  the 
same  reading  audience.  We  therefore 
must  be  free  to  distribute  our  maga¬ 
zine  through  newspapers  who  under¬ 
stand  and  share  our  marketing 
philosophy  .  .  .  We  are  firmly  con¬ 
vinced  and  it  is  certainly  reasonable 
to  conclude  that  if  Parade  is  distrib¬ 
uted  by  newspapers  who  carry  other 
national  magazines  directed  to  a 
similar  audience  that  the  national 


advertising  erosion  will  be  so  great  as 
to  threaten  the  viability  of  our  prod¬ 
uct.” 

Vittorini  remarked  that  several 
national  advertisers  “spend  millions 
of  dollars  in  both  magazines  since  our 
present  circulation  is  not  duplicated 
and  is  thus  compatible.” 


‘We  don’t  see  any 
ethical  or  legal 
problems,”  Vittorini  told 
E&P. 


But  he  contended  that  in  competi¬ 
tive  selling  USA  Weekend  would 
have  a  “significant  advantage”  since 
it  could  be  “packaged”  with  other 
Gannett  properties,  “a  sales  tool  not 
available  to  Parade.” 

The  Montgomery  newspapers  may 
not  have  a  strong  case  against  Parade, 
according  to  an  attorney  familiar  with 
newspaper  antitrust  matters. 

By  using  another  publication,  the 


Advertiser  and  Journal  are  “already 
recognizing  Parade  is  not  indispens¬ 
able,”  he  said.  “It  would  seem  to  me 
that  Parade  has  a  legitimate  concern 
about  having  its  product  cheapened 
by  being  one  of  three  or  four  maga- 
zines.  Parade’s  business 
justification  —  not  wanting  to  be  one 
of  many  —  is  a  rational  choice.” 

It  would  be  a  different  matter,  he 
continued,  “if  Parade  were  so  domi¬ 
nant  that  this  clause  were  used  to 
freeze  out  development  of  any  other 
magazine.  Then  Parade  could  have  a 
significant  problem.” 

But  USA  Weekend,  he  noted,  also 
has  large  circulation  and  is  well 
financed  by  parent  company  Gannett. 
However,  Amberg  made  the  point 
that,  while  at  the  moment  USA 
Weekend  is  the  only  other  syndicated 
Sunday  newspaper  magazine. 
Parade’s  policy  “prohibits  any  new 
magazine  from  entering  the  market. 
Let’s  say  you  want  to  start  a  syndi¬ 
cated  magazine;  none  of  the  three 
hundred  papers  taking  Parade  are 
going  to  want  to  take  a  chance  on 
you.” 


Repercussions  of  ‘Spycatcher’  remain  in  Britain 

House  of  Lords,  acting  as  Supreme  Court,  to  rule  on  government’s  appeal 


By  Edwin  Roth 

When  Peter  Wright,  former  senior 
officer  of  the  British  secret  service, 
wrote  his  memoirs,  entitled  “Spy- 
catcher,”  he  made  history  by  causing 
press  freedom  to  be  recognized  in  that 
country’s  law  for  the  first  time. 

This  may  be  changed  during  the 
summer  by  the  House  of  Lords,  act¬ 
ing  as  Britain’s  Supreme  Court.  But 
unless  the  House  of  Lords  decides 
differently,  the  Appeal  Court  has 
ruled  —  and  thus  made  it  law  —  that 
“Freedom  of  the  press  is  not  an 
optional  extra,  but  a  right  to  be  recog¬ 
nized.” 

There  was  great  surprise  when  the 
Conservative  government  of  Prime 
Minister  Margaret  Thatcher  lost  its 
appeal  against  the  judgment  of  High 
Court  Judge  Scott  that  British  news 
media  should  be  allowed  to  report 
about  “Spycatcher,”  an  international 
best  seller. 

The  Appeal  Court  judgment  makes 
clear  that  the  two  other  judges.  Lord 
Justice  Dillon  and  Lord  Justice  Bing¬ 
ham,  strongly  disagreed  with  Presid¬ 
ing  Judge  Sir  John  Donaldson’s  judi¬ 
cial  opinion,  probably  recognizing  its 
immense  danger. 

(A  lord  justice  is  a  senior  judge 
made  a  lord  to  carry  out  the  House  of 


Lords’  judicial  function  as  the 
Supreme  Court.) 

Donaldson  would  have  been  out¬ 
voted  by  Dillon  and  Bingham,  but  he 
preferred  a  unanimous  judgment 
which  allowed  the  British  news  media 
to  report  about  “Spycatcher.”  The 
Thatcher  government  immediately 
appealed  to  the  House  of  Lords  as  the 
Supreme  Court. 

This  House  of  Lords  appeal  cannot 
be  heard  before  May  or  June,  and  the 
Appeal  Court  ruled  that  until  the  final 
House  of  Lords  judgment,  the  British 
news  media  are  not  allowed  to  report 
anything  about  “Spycatcher.” 

Because  the  Appeal  Court  judg¬ 
ments  become  British  law  unless 
changed  by  the  House  of  Lords  acting 
as  Supreme  Court,  or  by  Parliament, 
the  Appeal  Court  judgment  that  press 
freedom  is  a  right  is  now  British  law 
for  the  first  time. 

Donaldson  repeated  in  his  judg¬ 
ment  the  opinion  he  had  pronounced 
during  the  hearing,  for  which  no  Brit¬ 
ish  law,  no  statutory  authority  and  no 
legal  precedent  exists:  that  in  the 
national  interest,  British  secret  ser¬ 
vice  members  can  commit  crimes  for 
which  they  should  not  be  prosecuted, 
and  that  British  journalists  commit 
crimes  if  they  report  on  the  criminal 
actions  of  the  secret  service. 


In  contrast.  Lord  Justice  Dillon 
agreed  in  his  judgment  with  High 
Court  Judge  Scott  that  Wright’s 
account  of  the  secret  service  having 
seriously  considered  assassinating 
Egyptian  President  Gamal  Abdel 
Nasser  “is  an  allegation  of  iniquity  of 
a  very  high  order.” 

He  noted  that  Wright’s  telling  of 
bugging  friendly  foreign  embassies  in 
London  was  also  an  allegation  of 
iniquity,  because  such  actions  would 
violate  the  Vienna  Convention  on 
Diplomacy. 

None  of  the  three  Appeal  Court 
judges  mentioned  the  most  explosive 
of  Wright’s  allegations,  which  Scott 
emphasized:  a  secret  service  plot  to 
destabilize  the  Labour  government  of 
former  Prime  Minister  Harold  Wil¬ 
son. 

If  the  Thatcher  government  loses 
its  final  appeal  to  the  House  of  Lords 
this  summer,  it  intends  to  have  Parlia¬ 
ment  pass  a  new  law  which  would 
severely  limit  British  press  freedom. 
The  Thatcher  government’s  majority 
in  the  House  of  Commons  and  in  the 
House  of  Lords  is  large  enough  for 
such  a  law  to  be  passed,  and  Britain 
has  no  constitution  which  would  pre¬ 
vent  it, 

(Roth  is  a  free-lance  writer.) 


EDITOR  &  PUBLISHER  for  February  20,  1988 


13 


Covering  the  Super  Bowl 

National  Football  League’s  well-organized  event  makes  coverage  a  breeze 


“Every  time  /  come  to  the  Super 
Bowl  and  see  how  well-organized  it  is 
and  how  well-organized  this  mam¬ 
moth  undertaking  is,  I  propose  the 
NFL  [National  Football  League] 
take  over  the  country.  They  could 
probably  turn  a  buck  doing  it." 

Morris  Siegel,  sportswriter, 
Washington  Times,  covering  his 
17th  Super  Bowl. 


By  Jim  Haughton 

The  Super  Bowl,  a  midwinter 
American  ritual  that  takes  the  minds 
of  the  citizenry  off  overdue  Christmas 
bills  and  the  impending  arrival  of  the 
April  15  tax  bite,  continues  to  be  the 
country’s  biggest  annually  staged 
news  event. 

The  1988  game  at  San  Diego's  Jack 
Murphy  Stadium  saw  2,724  media 
credentials  issued.  Jim  Heffernan, 
public  relations  director  of  the 
National  Football  League,  said  the 
contest  attracted  writer-columnists 
from  all  the  major  markets,  plus  new¬ 
comers  from  newspapers  in  markets 
like  Eugene,  Ore.,  and  Ogden,  Utah. 
They  joined  writers  from  Canada, 
Mexico,  Japan,  England,  France  and 
Germany. 

The  game  was  telecast  live  to  40 
countries  and  20  more  carried  it  on  a 
delayed  basis.  Heffernan  said  at  least 
10  radio  stations  originated  sports  talk 
shows  from  the  Marriott  Hotel,  media 
headquarters. 

Station  KCNC-tv,  Denver,  had  38 
people  on  duty.  The  Denver  Post  and 
Rocky  Mountain  News,  Heffernan 
said,  each  had  about  15  staff  people. 

“We’re  seating  more  people.  W'e 
knocked  out  two  full  sections  on  the 
press  level  and  converted  them  into 
147  working  positions,”  Heffernan 
said. 

At  the  stadium  on  game  day,  each 
media  ticketholder  received  a  game 
program,  clipboard  with  a  tiny  calcu¬ 
lator,  a  flip  card  and  a  box  lunch  that 
included  two  sandwiches,  orange 
juice,  an  apple  and  brownie.  Forty 
buses  were  used  to  move  the  media 
from  the  hotel  to  the  stadium.  Buses 


(Haughton  is  a  free-lance  writer.) 


remained  until  the  last  reporter  and 
photographer  were  finished. 

The  Associated  Press,  United 
Press  International  and  Washington 
Post  had  adjacent  offices  in  Marriott 
Hall,  next  to  the  hotel.  In  media  head¬ 
quarters  were  booths  for  the  Newark 
(N.J.)  Star-Ledger,  Boston  Globe 
Denver  Post,  Dallas  Morning  News, 
Atlanta  Journal  and  Constitution, 
New  York  Times,  Los  Angeles  Times, 
Los  Angeles  Herald  Examiner. 

The  NFL  has  each  day  scheduled 
so  that  by  the  end  of  the  week  all 
writers  have  had  an  op;  jrtunity  to 
meet  the  players  or  talk  to  the 
coaches.  The  morning  after  the  game, 
Washington  coach  Joe  Gibbs  and 
game  MVP  Doug  Williams  were  avail¬ 
able  at  an  8:30  a.m.  press  conference 
at  the  hotel.  Commissioner  Pete 
Rozelle  had  held  a  47-minute  gather¬ 
ing,  the  annual  “state  of  the  league” 
conference,  on  Friday,  prior  to  the 
game. 

Frank  Litsky  was  one  of  three  New 
York  Times  reporters  and  two  colum¬ 
nists  covering  the  game.  Litsky,  who 
covered  the  first  game  matching 
Green  Bay  and  Kansas  City  on  Jan. 
15,  1967,  in  Los  Angeles,  said  he 
found  the  NFL  game  plan  “extremely 
well-organized.” 


For  Eastern  papers,  a  West  Coast 
Super  Bowl  is  often  a  major  time 
hurdle.  The  first  edition  of  the  New 
York  Times  closed  at  8:30  p.m.  and 
the  final  at  1:40  a.m.  This  meant  that 
both  writers  and  columnists  had  sev¬ 
eral  hours  of  intensive  reporting  and 
writing  to  meet  deadlines. 

John  Steadman  of  the  Baltimore 
Sun  was  part  of  the  contingent  of  writ¬ 
ers  attending  this  year  who  covered 
the  first  Super  Bowl  in  1967.  He 
recalled  how  he  and  a  couple  of  other 
writers  were  invited  to  join  Commis¬ 
sioner  Rozelle  for  dinner  in  his  suite 
the  night  before  the  1967  Super  Bowl 
game.  Several  thousand  guests 
attended  the  commissioner’s  pre¬ 
game  party  this  year. 

Bill  Ordine  of  the  Philadelphia 
Inquirer  was  covering  his  second 
Super  Bowl.  His  first  was  the  1981 
game  in  New  Orleans  which  matched 
the  Oakland  Raiders  and  Philadelphia 
Eagles.  Ordine  was  then  with  the 
Daily  News,  West  Chester,  Pa. 

“The  media  has  become  much 
more  the  story  since  then,”  he  said. 

Two  years  of  advance  planning 
helped  the  San  Diego  Tribune  and  the 
Union,  both  Copley  papers,  prepare 
for  the  1988  Super  Bowl  in  their  city. 

“Hosting  a  Super  Bowl  involves  a 
great  many  things  ordinary  people 
don’t  realize,”  observed  Tom  Cush¬ 
man,  executive  sports  editor  of  the 
Tribune.  Cushman  has  covered  a 
number  of  Super  Bowls  and  remem¬ 
bered  the  demand  for  manpower  and 
space  when  he  was  with  the  Philadel¬ 
phia  Daily  News  for  the  1981  Super 
Bowl  with  Oakland  and  Philadelphia. 

Cushman  said  a  Super  Bowl  can 
bring  $140  million  to  $150  million  in 
returns  to  the  host  city,  with  a  chance 
to  repeat  in  several  years  if  the  NFL, 
the  media,  and  fans  are  satisfied  with 
facilities  and  hospitality. 

Newspapers  in  host  cities  are 
expected  to  provide  several  hundred 
complimentary  copies  for  the  media 
center  throughout  the  week. 

“The  Super  Bowl  in  your  city  is  a 
mammoth  project.  Yet  you  have  to 
remember  the  rest  of  the  world  and 
also  cover  them,”  Cushman  said. 
“People  come  here  to  work,  not 
party.  You  must  have  facilities  if  you 
work  out  of  your  room.  Princess 
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phones  don’t  work.  You  need  plenty 
of  trunk  lines.  We  asked  the  writers 
what  they  wanted.” 

A  few  days  after  the  game,  Cush¬ 
man  was  preparing  to  cover  the 
Winter  Olympics  in  Calgary. 

“Never  have  the  game  the  same 
year  as  the  Olympics,”  he  advised. 

Darrell  Christian,  sports  editor  of 
the  Associated  Press,  who  directed  a 
staff  of  11  writers  and  editors,  said 
“there  has  been  a  lot  less  coverage  of 
the  hype  than  previously.” 

AP  Photos  had  its  staffers  live  in 
two  motels  near  Jack  Murphy  Sta¬ 
dium  to  ease  coverage  for  the  wire 
service  and  1 1  other  papers.  AP  Radio 
out  of  Washington  also  had  a  unit  on 
duty  throughout  the  week. 

Mike  Rabun,  a  veteran  pro  football 


By  M.L.  Stein 

Super  Bowl  XXII  was  predictably 
big  news  in  Colorado  and  California, 
although  a  number  of  newspapers 
took  special  pains  to  eliminate  the 
traditional  hype  from  the  event. 

Of  course,  hype  being  hype,  a  fair 
amount  of  it  slipped  into  the  sports 
pages  and  even  the  main  news  sec¬ 
tions  of  various  newspapers,  but  it 
was  more  than  balanced  by  a  spate  of 
offbeat  stories  surrounding  the  Jan. 
31  game  in  San  Diego. 

In  Denver,  where  fans  screamed 
(John)  “Elway  for  president”  after 
the  Broncos  won  the  AFC  champion¬ 
ship,  the  Post  and  the  Rocky  Moitn- 
tain  News  put  banner  heads  and 
photos  on  the  front  page  of  their  main 
news  sections. 

The  Post  published  a  56-page  spe¬ 
cial  section  on  Super  Bowl  day  and 
the  News  extended  its  sports  section 
to  48  pages  the  next  day. 

“We’re  covering  the  hell  out  of  it,” 
said  News  sports  editor  Mike  Madi- 
gan  prior  to  Super  Bowl.  He  assigned 
nine  sportswriters,  including  two  col¬ 
umnists,  and  six  photographers  to  the 
game.  The  news  department  also  sent 
a  reporter  to  San  Diego. 

The  Post  put  a  total  of  14  sports 
staffers  and  one  news  columnist  on 
the  game,  but  sports  editor  Tom  Pat¬ 
terson  said  the  coverage  was  less  than 
in  1987  when  the  Broncos  also  went  to 
the  Super  Bowl. 

“Last  year  we  wasted  money  on 
free-lancers  who  were  doing  what  our 
own  staff  can  do,”  he  explained.  “We 
learned  from  that.” 

Both  newspapers  ran  streams  of 


Currents  c 


writer  from  Dallas,  directed  the 
United  Press  International  staff  cov¬ 
erage  for  sports  editor  David  Tucker. 
He  remained  in  New  York  to  work  on 
plans  for  the  Winter  Olympics  in  Cal¬ 
gary.  UPI  Photos  and  UPI  Radio  also 
had  staffs. 


typical  game  material.  However, 
there  also  was  hypeless  analysis. 

For  example.  Post  columnist  John 
McGrath  made  this  pre-Bowl  obser¬ 
vation: 

"...  On  all  sides,  the  torrid  love 
affair  between  the  Broncos  and  their 
fans,  too  hot  not  to  cool  down,  is  as 
understated  as  it’s  ever  going  to  get. 
Three  division  championships  in  four 
years  have  not  only  e.xaggerated 
expectations,  but  calloused  those  ten¬ 
der  feelings  that  once  existed  under  a 
long-ago  moonlight.  The  time  has 
changed  and  nobody  is  dancing  any¬ 
more.” 


Among  the  24  Tribune 
staffers  assigned  to  the 
contest,  one  was 
dispatched  to  Las  Vegas 
to  report  cn  betting 
activity. 


In  San  Diego,  the  big  game  was 
covered  almost  as  much  for  its  eco¬ 
nomic  impact  on  the  community  as 
for  its  sports  significance.  The  city’s 
“Super  Bowl  Task  Force”  estimated 
San  Diego’s  direct  cash  benefit  as 
host  could  reach  $141  million. 

The  San  Diego  Union  had  27  cre- 
dentialed  staff  members  covering  the 
game  and  its  various  aspects,  includ¬ 
ing  security  and  partying. 

On  Jan.  27,  the  Union’s  Currents 
section  told  visitors  where  to  go  in 
San  Diego  for  a  fun  time  and  threw  in 
Tijuana  over  the  Mexican  border  for 


The  professional  Football  Writers 
of  America  hosted  a  Saturday  evening 
reception  that  was  comparable  to  an 
American  Newspaper  Publishers 
Association  convention. 

Southern  California  papers  gave 
the  game  wide  coverage  both  in 
advance  and  following.  The  San 
Diego  Tribune  and  Union  each  had 
special  Super  Bowl  sections.  So,  too, 
did  many  other  papers  throughout 
California.  The  Los  Angeles  Times 
had  a  36-page  Super  Bowl  coverage 
section  the  day  after  the  game. 

There  appeared  to  be  general  agree¬ 
ment  among  the  news  media  that  the 
NFL  arrangements  for  the  week  were 
excellent,  the  San  Diego  hospitality 
was  first-rate  and  the  game  was  lop¬ 
sided. 


Bowl  hype 

good  measure. 

The  San  Diego  Tribune  featured 
color  coverage  for  two  weeks  before 
the  Super  Bowl,  including  a  104-page 
special  section  Jan. 28. 

Among  the  24  Tribune  staffers 
assigned  to  the  contest,  one  was  dis¬ 
patched  to  Las  Vegas  to  report  on 
betting  activity. 

At  the  Union,  coverage  included 
how  Washington,  D.C.,  and  Denver 
reacted  to  their  respective  teams’ 
Bowl  glory.  Sports  editor  Barry 
Lorge  traveling  to  Washington  and 
writer  T.J.  Simers  to  Denver,  wrote 
side-by-side  stories  under  the  head, 
“Cities  Gone  Crazy.” 

The  Union  also  offered  a  main 
front-  page  story  on  the  cost  of  hous¬ 
ing  for  Super  Bowl  visitors,  noting 
that  available  rentals  ranged  from 
$5,500  per  day  in  a  mansion  to  a  mod¬ 
est,  three-bedroom  home  for  $1,500 
for  four  days. 

Super  Bowl  frenzy  thinned  some¬ 
what  further  north  in  California,  but  it 
was  hardly  neglected. 

Los  Angeles  Times  sports  editor 
Bill  Dwyre  conceded  the  paper’s 
attention  to  the  Super  Bowl  was  a 
shade  lighter  than  last  year  when  the 
championship  game  was  staged  in 
Los  Angeles. 

Still,  the  Times,  which  publishes  a 
San  Diego  edition,  threw  a  lot  of 
resources  into  the  football  classic. 

One  change  from  last  year  was  that 
the  Times’  special  section  ran  the  day 
after  the  game  instead  of  on  or  before 
Super  Bowl. 

“A  special  section  before  the  game 
just  adds  to  the  hype,”  Dwyre  rea- 
(Continued  on  page  16) 


It’s  hard  to  avoid  the  Super 
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Cartoons  os  illustrations  were  o 
popular  feature  in  newspapers'  pre- 
Super  Bowl  coverage  this  year. 


Hype 

(Continued  from  page  15} 


soned.  “At  least  after  the  event  you 
can  put  huge  amounts  of  energy  into 
something  that  is  news  rather  than 
hype.” 

In  pre-game  days,  the  Times  exam¬ 
ined  the  financial  condition  of  the 
NFL,  noting  how  many  teams  did  or 
did  not  make  money. 

On  the  news  side,  reporter 
Armando  Acuna  in  San  Diego  came 
up  with  the  fact  that  not  everyone  in 


the  city  was  delighted  about  playing 
host  to  the  nation,  many  fearing  that 
the  community  could  not  efficiently 
accommodate  the  expected  80,000 
visitors. 

The  Los  Angeles  Herald  Examiner 
sought  to  avoid  “obvious  features”  in 
Super  Bowl  reporting,  according  to 
sports  editor  Rick  Arthur.  On  game 
day,  the  Examiner  offered  readers  a 
100-question  trivia  game  on  past 
Super  Bowl  games,  along  with  a  spe¬ 
cial  section. 

Los  Angeles  Daily  News  sports  edi¬ 
tor  Steve  Clow  stuck  mostly  to  con¬ 
ventional  sports  stories,  saying  that 


offbeat  ones  are  easier  to  find  when 
the  game  is  in  a  paper’s  hometown. 

Clow,  like  other  sports  editors,  said 
that  planning  for  the  Super  Bowl  was 
tougher  this  year  because  of  the 
Winter  Olympics  in  Canada  coming 
on  its  heels. 

Still,  the  Daily  News  produced  a 
32-page  special  section  with  a  color 
front  on  game  day,  and  sent  three 
writers  and  two  photographers  to  San 
Diego. 

Some  350  pre-game  issues  of  the 
Daily  News  were  sent  down  to  San 
Diego  for  Redskins  owner  Jack  Kent 
(Continued  on  page  36) 


D.C.  papers  go  ‘hog-wild’  with  Skins’  Super  Bowl  coverage 


By  George  Garneau 

While  Washington  Redskins  fans 
were  going  hog-wild  for  news  of  the 
Skins’  Super  Bowl  showdown,  so 
were  Washington  newspapers. 

In  a  city  obsessed  by  the  Hogs  — 
the  Redskins’  affectionate  mon¬ 
iker  —  the  brawl  with  the  Denver 
Broncos  at  Super  Bowl  XXII  in  San 
Diego  Jan.  31  is  a  story  impossible  to 
overplay. 

Fan  interest? 

“In  this  town  it’s  rabid  .  .  . 
There’s  endless  interest,”  said 
Washington  Times  sports  editor 
Michael  Keating. 

This  is  a  town  where  a  local  televi¬ 
sion  station  sent  its  news  and  sports 
anchors  to  San  Diego  a  week  before 
the  game  —  and  constructed  lead 
news  stories  on  the  Skins. 

“Our  feeling  is  when  the  Redskins 


get  into  the  Super  Bowl  .  .  .  you 
almost  can’t  give  your  readers 
enough,”  asserted  Len  Shapiro, 
Washington  Post  sports  editor. 

The  heavy  coverage  escalated  the 
week  before  the  game  to  a  crescendo 
of  pre-game  news,  including  Super 
Bowl  pullout  sections  for  the 
weekend.  The  plans  included  a  souve¬ 
nir  section  by  the  Times  and  a  book  by 
the  Post  following  the  Skins’  win. 

“We  have  sent  a  third  of  our  sports 
desk.”  noted  Keating,  Washington 
Times  sports  editor,  who  managed 
coverage  for  the  first  time  at  the  six- 
year-old  newspaper  that  has  seen  two 
Skins’  Super  Bowls. 

“Basically  coverage  was  the  same 
overkill  everybody  else  gave  it  — 
except  with  less  people,”  Keating 
observed. 

The  Times,  the  city’s  feisty  yet  dis¬ 
tant  number-two  newspaper,  sent  12 


people  to  San  Diego:  seven  sports- 
writers,  four  photographers  and  one 
lifestyle  writer. 

The  Times  devoted  most  of  its 
sports  section  cover  to  the  game.  It 
carried  a  20-page  special  section  for 
pre-Super  Bowl  Friday,  plus  a  souve¬ 
nir  section  Tuesday  or  Wednesday  in 
case  of  victory. 

“Everybody  detests  the  hype  that 
goes  with  the  event,  but  nobody  has 
found  a  graceful  way  to  avoid  it.  We’re 
stuck  like  everybody  else,”  Keating 
said,  trying  to  direct  coverage  “away 
from  superfluous.” 

“It’s  all  pack  journalism,”  he  com¬ 
mented.  The  tone  is  set  by  television 
and  newspapers  “have  to  respond.” 

The  Post  fielded  a  Super  Bowl  team 
of  16  —  “about  same  as  previous 
years,”  according  to  Shapiro,  includ- 
(Continued  on  page  36) 
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New  York  Times  gets  colorful  with  new  tv  section 


By  Debra  Gersh 

The  “Grey  Old  Lady”  is  going  to 
be  stuffed  with  its  own  color  soon, 
when  the  New  York  Times  on  March 
6,  debuts  its  new,  full-color  tv  book. 

The  section,  called  “Television,” 
will  feature  a  full-color  cover  and  will 
offer  that  color  to  advertisers,  who, 
according  to  executive  vice  president 
and  general  manager  Lance  R.  Pri- 
mis,  have  been  receiving  the  product 
well,  with  early  commitments  for  net¬ 
work  tune-in,  corporate  and  other 
national  advertising. 

Advertising  rates  will  be  “very 
competitive,  particularly  for  color,” 
and  will  include  combination  plans, 
according  to  Primis.  Advertising 
closes  16  days  before  publication  for 
black-and-white,  18  days  for  color  if 
separations  are  supplied. 

In  addition  to  adjacencies,  adver¬ 
tisements  of  various  sizes  can  be 
inserted  into  some  copy  sections.  Full 
bleed  is  available  throughout  the 
book,  and  a  center  spread  with  images 
crossing  the  gutter  is  possible. 

The  new  magazine  will  be  printed 
by  rotogravure  on  premium  calen¬ 
dered  paper.  Measuring  8 'A  inches  by 
1 1  inches,  it  will  be  press-stitched  and 
trimmed. 

“Television”  is  slated  to  replace 
the  Times’  all  black-and-white  Sun¬ 
day  entertainment  section  called 
“The  Guide,”  which  features  televi¬ 
sion  listings  as  well  as  information 
about  movies,  radio,  theater,  musical 
performances,  museums,  and  other 
cultural  activities. 

The  approximately  50-page  “Tele¬ 
vision”  will  feature  information  only 
about  its  namesake.  Other  topics  for¬ 


By  Debra  Gersh 

The  Los  Angeles  Daily  News  has 
expanded  its  “L.A.  Life  Weekend” 
tabloid  entertainment  section  and  is 
now  distributing  it  free  of  charge 
throughout  the  area. 

As  publisher  Steve  Morris 
explained,  the  L.A.  Daily  News  saw 
the  other  free  weeklies  getting  enter¬ 
tainment  advertising  money  from 
restaurants,  movies  and  the  like.  In 
order  to  combat  that  competition,  the 


The  old  "Guide"  section 


_ leleiision 


The  new  "Television"  section 


paper  now  overprints  10,000  copies  of 
its  Friday  section  called  “L.A.  Life 
Weekend”  and  distributes  it  free, 
separate  from  the  rest  of  the  day’s 
paper,  next  to  the  other  free  entertain¬ 
ment  papers. 

For  an  additional  cost  of  $800,  the 
paper  garners  some  $6,000  in  addi¬ 
tional  revenue,  he  said,  noting  that 
every  Friday  a  new  issue  is  distrib¬ 
uted,  and  returns  are  coming  in  under 
2%. 

Advertising  rates  in  that  section 


merly  in  “The  Guide”  will  be  given 
their  own  pages  to  be  added  to  the 
Arts  &  Leisure  section  of  the  Sun¬ 
day  paper. 

The  color  in  the  new  tv  book  will  be 
limited  to  the  cover  and  to  advertise¬ 
ments.  Inside  editorial  copy  will  con¬ 
sist  mainly  of  grids  and  text,  which 
will  feature  an  alphabetical  listing  of 
the  week’s  tv  movies,  capsule  com¬ 
ments  by  Times’  critics,  program 
highlights  for  the  week,  listings  for 
additional  channels  and  cable  ser¬ 
vices,  separate  listings  for  cable  and 
expanded  prime-time  listings. 

The  grids  will  cover  24  hours  a  day, 
with  sections  for  morning,  afternoon, 
evening  and  late-night  programs,  with 
more  than  five  pages  of  information 
per  day. 

As  with  “The  Guide,”  “Televi¬ 
sion”  will  be  included  in  the  1.1 
million  copies  of  the  Times  distrib¬ 
uted  in  the  New  York  metropolitan 
area.  National  editions  of  the  paper, 
which  did  not  include  “The  Guide” 
because  its  information  pertained 
only  to  the  New  York  area,  will  not 
carry  “Television”  either. 

The  paper  plans  to  promote  its  new 
tv  section  with  in-house  ads  and 
inserts,  and  television  and  radio 
advertising.  In  addition,  some 
400,000  samples  are  slated  to  be 
handed  to  area  commuters  at  bus  and 
train  stations,  as  well  as  to  people  in 
the  city. 

Jan  Benzel,  who  had  been  editor  of 
“The  Guide”  and  a  member  of  the 
Arts  &  Leisure  staff  since  February 
1987,  will  be  the  editor  of  “Televi¬ 
sion.”  Tom  Bodkin,  design  director 
for  the  Times,  led  the  design  team. 


young  readers 

only  were  raised  15%  to  accommo¬ 
date  the  additional  expense  and  to 
ensure  a  margin  of  profitability. 

Morris  said  that  the  free  entertain¬ 
ment  section  is  also  a  way  to  draw 
young  readers  into  the  regular  paper. 
The  free  copy  of  “L.A.  Life 
Weekend”  is  not  available  until  Fri¬ 
day  afternoon,  although  the  section 
first  appears  in  the  morning  paper. 

The  free,  60-80-page  tabloid  is 
available  at  some  50  locations, 
(Continued  on  page  24) 
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Feisty  publisher,  feisty  paper 

IVs  presidential  primary  time  in  New  Hampshire  and  Manchester  Union 
Leader  publisher  Nackey  Loeb  will  again  have  a  major  say  in  the  outcome 


By  Garry  Boulard 

It  happens  every  four  years.  Hun¬ 
dreds  of  national  and  international 
print  and  broadcast  reporters  stop  by 
the  offices  of  the  Manchester  (N.H.) 
Union  Leader  to  see  how  the  paper  — 
and  its  feisty  publisher,  Nackey 
Scripps  Loeb  —  is  covering  the 
strategically  important  New  Hamp¬ 
shire  presidential  primary. 

If  journalists  are  not  camped  out  on 
the  front  door  of  the  daily  paper,  then 
presidential  contenders  and  their 
staffs  are  hoping,  many  times  in  vain, 
for  the  publication’s  famous  front¬ 
page  editorial  support  or  at  least  fair 
play  in  the  primary  coverage. 

“We  thoroughly  enjoy  all  the  atten¬ 
tion,”  the  widow  of  William  Loeb, 
who  owned  the  paper  from  the  end  of 
World  War  II  until  his  death  in  1981, 
has  observed,  “but  I’m  realistic  about 
it  all.  I  know  that  after  the  primary  is 
over  we’ll  disappear  back  into  the 
shadows  for  the  next  four  years.” 

According  to  journalists  and  politi¬ 
cal  observers,  the  importance  of  the 
Manchester  Union  Leader  is  due  less 
to  its  influence  among  the  voters  in 
New  Hampshire  than  to  the  colorful, 
controversial  way  in  which  it  goes 
about  editorializing. 

In  bold  type  and  splashy  headlines, 
the  Manchester  Union  Leader  is  a 
throwback  to  the  days  of  the  early 
Republic,  when  newspapers  dramati¬ 
cally  and  explosively  proclaimed 
their  political  opinions  on  the  front 
page  and  damned  those  political  fig¬ 
ures  who  dared  to  disagree. 

Those  were  the  papers  that  called 
George  Washington  a  mountebank 
and  Abraham  Lincoln  a  barnyard  var¬ 
mint.  Those  were  the  days  when  edi¬ 
tors  were  sometimes  made  to  pay  for 
their  written  remarks  in  bloody  street 
duels. 

While  nothing  that  physically 
dangerous  has  developed  in  recent 
years  as  the  result  of  the  Manchester 
Union  Leader’s  proselytizing,  the 
paper  nonetheless  has  worked  val¬ 
iantly  since  the  1940s  to  keep  the 
tradition  of  the  angry,  hot  press  alive. 

(Boulard  is  a  free-lance  writer.) 


Nackey  Scripps  Loeb 


On  sheer  invective,  few  papers  in 
the  United  States  can  hold  their  own 
with  the  Manchester  Union  Leader. 
In  the  1950s,  it  called  President 
Dw'ight  Eisenhower  “Dopey 
Dwight.” 

In  the  1960s,  John  F.  Kennedy  was 
the  “Number  One  Threat  to  Amer¬ 
ica.”  By  the  1970s,  Henry  Kissinger 
was  “Henry  the  Kike,”  and  President 
Gerald  R.  Ford  was  “Jerry  the  Jerk.” 

If  there  is  a  pattern  to  all  this  rock 
throwing,  it  goes  from  the  extreme 
right  to  the  middle  right.  The  Man¬ 
chester  Union  Leader  is  one  of  the 
most  conservative  newspapers  in  the 
nation,  constantly  on  guard  against 
Communist  threats  at  home  and 
abroad,  ever  wary  of  federal  social 
welfare  programs,  consistently  sup¬ 
portive  of  bigger  and  better  military 
budgets  and  arsenals. 

As  a  result,  the  paper  has  also 
become  a  vital  link  leading  to  likely 
success  for  any  conservative  Republi¬ 
can  presidential  candidate  in  the  New 
Hampshire  primary.  It  is  frequently 
read  by  conservatives  who  either  feel 
that  Reagan  is  the  greatest  president 
in  history  because  of  his  rightist  cre¬ 
dentials  or  a  miserable  failure  because 
he  has  refused  to  push  through  a 
decidedly  rightist  agenda  during  his 
tenure  in  office. 


Because  of  the  Manchester  Union 
Leader’s  influence  among  conserva¬ 
tive  voters,  its  editorial  support  has 
been  even  more  important  this  year  as 
the  various  Republican  candidates 
have  lined  up  hoping  to  win  its  seal  of 
approval. 

In  December,  Mrs.  Loeb  surprised 
many  by  endorsing  former  Delaware 
Gov.  Pierre  DuPont  for  the  Republi¬ 
can  presidential  nomination.  The 
move  was  particularly  upsetting  to 
Vice  President  George  Bush,  who  had 
wooed  Mrs.  Loeb  arduously  and  paid 
a  glowing  tribute  to  the  late  William 
Loeb  in  a  memorial  celebration  in 
1986. 

Also  left  out  was  the  Rev.  Pat 
Robertson  who  thought  that  his  right¬ 
ist  program  would  be  appealing  to 
Mrs.  Loeb  and  her  paper. 

Unexpectedly,  Mrs.  Loeb  com¬ 
mented  that  “We’ve  never  endorsed 
anyone  simply  because  we  thought  he 
was  going  to  win.  Maybe  it  makes  our 
road  a  long  one  that  way,  but  at  least 
we  can  sleep  at  night  ...  1  think 
DuPont  would  make  a  great  presi¬ 
dent.  The  more  1  see  of  him,  the  more 
sense  he  makes.” 

On  the  other  hand,  “Bush  would  be 
a  tragedy  as  president,”  she  asserted. 
“He  would  revert  to  the  original 
George  Bush,  the  one  who  ran  against 
Reagan  in  1980.  George  Bush  is  an 
excellent  follower,  but  I  think  he’d  be 
a  horrible  leader.” 

Robertson  got  rapped  too.  “I  like 
Robertson  and  what  he  stands  for,  but 
I  don’t  think  the  country  is  ready  for 
Robertson,  and  1  really  don’t  know  if  1 
am  or  not.” 

Glorified  from  the  right,  the  Man¬ 
chester  Union  Leader  has  been 
scorned  from  the  left  and  among 
many  journalistic  observers. 

Perhaps  the  paper’s  most  infamous 
incident  occurred  during  the  pres¬ 
idential  primary  of  1972  when  then- 
Senator  Edmund  Muskie  of  Maine 
drove  a  flatbed  truck  in  front  of  the 
Union  Leader’s  offices  and  shook  his 
fist  at  the  window  of  William  Loeb  for 
publishing  a  story  making  fun  of  the 
senator’s  wife  and  suggesting  that  he 
laughed  over  a  description  of  New 
(Continued  on  page  24) 
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Education 

In  this  presidential  election  year,  The  Atlanta  Journal  and 
Constitution— flagship  publications  of  Cox  Newspapers— are 

dedicated  to  strengthening  the  meaningful  relationship 
between  politics  and  individual  destiny. 

The  presidential  primaries  place  Atlanta  at  the  center 
of  a  fundamental  southern  shift  in  America’s  electoral 
landscape.  You  know  it  as  Super  Tuesday.  And  it 
gives  the  South  unprecedented  political  influence. 

The  Atlanta  Journal  and  Constitution  presidential 
debates  on  February  27  and  28  will  showcase  the  fact 
and  friction  of  the  world’s  most  important  job 
interview.  The  last  two  installments  of  our  four-part 
Roper  primary  poll  will  monitor  political  preference 
and  opinion.  And  we  are  dedicating  extraordinary 
resources  to  covering  not  only  Super  Tuesday,  but 
every  other  day  of  the  election  year. 

What  we  will  become  as  a  nation  depends  upon  the 
decisions  of  individuals.  The  Atlanta  Journal  and 
Constitution  will  help  make  those  decisions  informed. 

If  you  are  covering  the  Democratic  National  Convention  in 
Atlanta  and  would  like  to  be  on  our  mailing  list  for 
background  information,  call  or  write: 

Christopher  Riggall 
Public  Relations  Manager 
Atlanta  Journal-Constitution 
P.O.  Box  4689 
Atlanta,  Georgia  30302 
(404)  526-5690 


I 


Atlanta  Constitution  •  Atlanta  Journal  •  Austin  American-Statesman  •  Chandler  Arizonan  Tribune 
Dayton  Daily  News  and  Journal  Herald  •  Grand  Junction  Daily  Sentinel  •  Longoiew  Daily  News 
Longview  Morning  Journal  •  Lufkin  Daily  News  •  Mesa  Tribune  •  Miami  News 
Orange  Leader  •  Palm  Beach  Daily  News  •  Palm  Beach  Post 
Port  Arthur  News  •  Springfield  News-Sun  •  Tempe  Daily  News  Tribune 
Waco  Tribune-Herald  •  Yuma  Daily  Sun 


Cox  Enterprises  is  engaged  in  newspaper 
publishing,  broadcasting,  cable  television, 
and  other  businesses. 


LEGAL  BRIEFS 


Candidate’s  libel 
suit  is  dismissed 

A  libel  suit  by  a  former  candidate 
for  the  Nebraska  Republican  guber¬ 
natorial  nomination  against  Madison 
County  District  Attorney  Richard 
Garden  and  the  Omaha  World-Herald 
was  dismissed. 

Dodge  County  District  Judge  Mark 
Fuhrman  ruled  that  as  a  public  figure 
Paul  Rosberg  had  failed  to  prove 
actual  malice  was  involved  in  the 
printing  of  any  libelous  information. 

Newsday  wins 
shield  law  ruling 

The  judge  at  the  murder  trial  of 
Larry  Davis,  accused  of  killing  four 
New  York  drug  dealers,  threw  out  a 
subpoena  from  the  defense  attorney 
who  wanted  to  compel  New  York 
Newsday  reporter  Leonard  Levitt  to 
reveal  confidential  sources  and  infor¬ 
mation. 

Levitt’s  March  27,  1987  story 
quoted  police  sources  who  said  Davis 
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was  an  unregistered  police  informant. 

Defense  attorney  William  Kunstler 
had  subpoenaed  Levitt’s  notes  to 
learn  the  identity  of  the  sources. 
Kunstler  charged  the  information  was 
false  and  being  disseminated  so  Davis 
would  be  murdered  in  prison. 

Acting  Supreme  Court  Justice  Ber¬ 
nard  Fried  agreed  with  Newsday’s 
argument  that  the  New  York  shield 
law  protects  journalists  from  being 
held  in  contempt  for  refusing  to  dis¬ 
close  confidential  sources. 

Fried  also  said  that  Kunstler  had 
failed  to  demonstrate  that  the  infor¬ 
mation  he  sought  was  relevant,  neces¬ 
sary  and  not  otherwise  obtainable. 

Ex-reporter  jailed 
for  stealing  money 

A  former  reporter  for  a  San  Diego- 
area  newspaper  was  sentenced  to  a 
year  in  the  county  jail  and  five  years 
of  probation  for  stealing  money  from 
her  boss’s  business. 

Cheryl  Louise  McKinnon  had 
pleaded  guilty  to  grand  theft  from  a 
construction  business  owned  by 
National  City  Councilman  Jess  E. 
Van  Deventer. 

Van  Deventer  hired  McKinnon  in 
1986  while  she  was  working  for  the 
Star-News  newspapers.  In  addition  to 
being  his  secretary,  McKinnon 
served  on  Van  Deventer’s  unsuccess¬ 
ful  campaign  for  mayor  in  that  year. 

She  also  had  worked  as  a  volunteer 
treasurer  for  an  educational  founda¬ 
tion  headed  by  McKinnon  and  at  one 
time  was  accused  of  bilking  both  his 
business  and  the  foundation. 

The  count  to  which  she  pleaded 
guilty  alleged  a  theft  of  $9,277  from 
the  construction  company.  A  second 
count  involving  a  theft  of  $2,007  from 
the  foundation  was  dismissed. 

Superior  Court  Judge  Herbert  J. 
Exarhos  turned  down  McKinnon’s 
plea  for  probation  after  the  prosecu¬ 
tor  noted  that  she  had  two  prior  con¬ 
victions  for  forgery  and  shoplifting. 

Court  says  reporter 
must  testify  at 
murder  trial 

A  New  Jersey  appeals  court  ruled  a 
reporter  who  intei  viewed  a  man 
charged  with  murder  can  be  forced  to 
testify  about  a  confession  the  man 
allegedly  made  to  the  newsman. 

The  ruling  reverses  a  lower  court 
judge  who  said  the  reporter,  Evan 
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Schuman,  could  not  be  compelled  to 
testify. 

Schuman  was  a  reporter  for  the 
New  Jersey  Herald  in  Newton  when 
he  interviewed  Gary  J.  Mayron,  who 
was  later  indicted  for  the  kidnapping 
and  slaying  of  Susan  Brennan,  17. 

The  law  does  not  protect  informa¬ 
tion  that  could  be  needed  by  a  defen¬ 
dant  trying  to  prove  his  innocence  or 
information  that  the  reporter  already 
has  willingly  divulged,  the  three- 
judge  panel  ruled. 

The  court  said  that  prosecutors 
may  subpoena  journalists  to  testify 
about  information  that  has  been  dis¬ 
seminated,  such  as  a  published  arti¬ 
cle,  and  in  which  the  source  was  iden¬ 
tified. 

Schuman  said  he  fought  the  sub¬ 
poena  because  it  represented  an  ero¬ 
sion  of  First  Amendment  rights  of  the 
press. 

Newton  rejects 
reduced  libel  award 

Singer  Wayne  Newton  rejected  a 
reduced  $5. 3-million  award  in  his  libel 
suit  against  NBC,  clearing  the  way  for 
a  new  trial  to  determine  damages. 

The  trial  will  be  for  damages  only 
and  will  not  address  a  jury’s  previous 
verdict  that  NBC  defamed  Newton  in 
a  series  of  broadcasts  linking  him  to 
organized  crime. 

Phila.  Daily  News 
wins  libel  suit 

A  Pennsylvania  Common  Pleas 
Court  jury  ruled  that  the  Philadelphia 
Daily  News  did  not  show  malice 
toward  City  Council  President  Joseph 
E.  Coleman  when  it  said  he  had  hired 
his  entire  family  for  city  jobs. 

The  jury  also  found  that  al¬ 
though  Coleman  failed  to  establish 
malice,  the  information  published 
about  him  was  false. 

Coleman’s  attorney,  J.  Shane 
Creamer,  said  he  was  happy  with  the 
falsity  ruling  but  also  said  that  he 
will  appeal  the  malice  ruling. 

Daily  News  editor  Zachary  Stal- 
berg  called  the  libel  suit  “absurd.  We 
made  a  couple  of  small  mistakes  and 
admitted  to  them  and  apologized  for 
them  as  soon  as  [Coleman]  pointed 
them  out.’’ 

A  News  column  and  editorial  in 
January  1983  were  followed  by  a  re¬ 
traction  in  which  the  newspaper  ad¬ 
mitted  it  had  erred  in  saying  Cole¬ 
man  had  put  all  his  relatives  in  city 
jobs. 
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Ownership  changes 


The  20,800  weekly  circulation 
Hodag  Shopper  and  10,500  weekly  cir¬ 
culation  Our  Town  free  newspaper, 
both  in  Rhinelander,  Wis.,  have  been 
sold  by  Don  and  Dolly  Harris  to  Add 
Inc.,  a  subsidiary  of  the  Milwaukee 
Journal  Co. 

Add  Inc.,  also  purchased  the  Car¬ 
rier  Pigeon  shopper  and  Carrier 
Pigeon  Distribution  Co.  of  Philadel¬ 
phia,  Pa.,  from  Robert  Seidman. 

The  Carrier  Pigeon  has  a  circula¬ 
tion  of  about  250,000. 

John  T.  Cribb  of  Cribb  Media  Ser¬ 
vices,  Townsend,  Mont.,  negotiated 
the  sales. 

*  ♦  * 

Tom  and  Jeanette  Edge  have  sold 
the  15,300  circulation  Dickson  Shop¬ 
per,  6,000  circulation  Hickman  Shop¬ 
per  and  2,700  circulation  Fairview 
Shopper/News  to  Gary  Greene  of 
Charlotteville,  Va. 

The  shoppers  were  all  operated 
from  Dickson,  Tenn. 

John  T.  Cribb  of  Cribb  Media  Ser¬ 
vices,  Townsend,  Mont.,  negotiated 
the  sale. 

*  *  * 

Worrell  Enterprises  has  sold  the 
Bluefleld  (W.  Va.)  Daily  Telegraph  to 


Lincoln  Publishing  Co.  of  Des 
Plaines,  III.,  a  subsidiary  of  Thomson 
Newspapers. 

The  sale  includes  Worrell’s  other 
West  Virginia  holdings:  the  Princeton 
Times,  Fayette  Tribune,  Meadow 
River  Post,  and  Montgomery  County 
Herald.  All  are  weeklies. 

Thomson  earlier  this  year  pur¬ 
chased  the  Beckley  Register-Herald 
and  Charleston  Daily  Mail  from  Clay 
Communications. 

Terms  were  not  disclosed. 

^  ^  * 

American  Publishing  Co.,  the  U.S. 
subsidiary  of  Canada’s  Hollinger 
Inc.,  recently  purchased  the  5,200 cir¬ 
culation  Naugatuck  (Conn.)  Daily 
News  from  the  Hennick  family. 

Henry  Ansbacher  Inc.  represented 
APC. 

American  also  purchased  through  a 
subsidiary,  Rolla  Publishing  Co.,  the 
6,900  circulation  Rolla  (Mo.)  Daily 
News  and  the  4,800  circulation 
Waynesville  (Mo.)  Daily  Guide 
from  Sowers  Newspapers  Inc. 

In  a  separate  transaction,  another 
American  subsidiary.  Lake  of  the 
Ozarks  Publishing  Co.,  acquired  the 
Camdenton  (Mo.)  Reveille  with  7,900 


daily  circulation  and  the  weekly 

Osage  Beach  Lake  Sun  Leader  from 

the  James  R.  Dickerson  family. 

*  *  * 

Tucker  Communications  of  Mt. 
Kisco,  N.Y.,  has  acquired  the  Stam¬ 
ford  Mail  from  Associated  Media  of 
Stamford,  Conn.,  headed  by  Jay 
Shaw. 

%  :|c  :|e 

Gateway  Press  of  Monroeville,  Pa., 
which  publishes  18  weekly  newspa¬ 
pers,  has  purchased  the  Buckeye 
Publishing  Co.  of  Columbiana 
County,  Ohio. 

The  sale  includes  the  16,000  daily 
circulation  Buckeye  Morning  Journal 
plus  weeklies  in  eastern  Ohio,  Han¬ 
cock  County,  W.  Va.,  and  Pennsylva¬ 
nia. 

Gateway  is  owned  by  Trinity  Inter¬ 
national  of  England. 

A.  Ackford  of  R.  Gary  Gomm  & 
Co.  of  San  Antonio,  Texas,  negoti¬ 
ated  the  sale. 

4:  ^  4c 

Multimedia  Inc.  has  purchased  the 
9,500  paid  weekly  circulation  Robert¬ 
son  County  Times  in  Springfield, 
Tenn.,  from  Berlin  Clinard. 
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Knight  Center 
names  20  fellows 

Twenty  business  editors  and 
reporters  have  been  selected  for  the 
new  Knight  Center  for  Specialized 
Journalism’s  first  course  at  the  Uni¬ 
versity  of  Maryland  in  College  Park. 

The  fellows  were  chosen  from 
among  56  applicants  to  take  the 
course,  “The  Changing  Financial 
World:  How  Money  Moves  Main 
Street,”  which  will  be  held  Feb.  28- 
March  1 1 . 

Funded  by  a  three-year,  $850,000 
grant  from  the  Knight  Foundation, 
the  program  is  intended  to  better  pre¬ 
pare  experienced  journalists  for  cov¬ 
ering  complex  subjects  such  as  busi¬ 
ness,  law,  science  and  medicine  and 
health. 

Journalists  chosen  include  Debora 
Van  Tassel,  business  editor,  Akron 
Beacon  Journal;  Kim  R.  Kenneson, 
business  writer,  Raleigh  News  & 
Observer;  Thomas  J.  Webb,  Wash¬ 
ington  correspondent,  Wichita  Eagle- 
Beacon,  John  Ikeda,  financial  re¬ 
porter,  San  Diego  Tribune;  Mark 
Schwanhausserl,  assistant  editor. 
Business  Monday,  San  Jose  Mercury 
News;  Robert  Reed,  financial  writer, 
Crain's  Chicago  Business;  and  Jim 
Ludwick,  business  editor.  The  Mis- 
soulian,  Missoula,  Mont. 

Also,  John  Kostrzewa,  banking 
reporter.  Providence  Journal-Bulle¬ 
tin;  Jean  Dimeo,  business  reporter, 
York  (Pa.)  Daily  Record;  Tom  Walsh, 
business  editor,  Detroit  Free  Press; 
Patricia  E.  McNerney,  financial 
reporter,  Hartford  Courant; 


Claudette  Arons,  business  copy  desk, 
Washington  Post;  Sonny  Albarado, 
financial  editor.  Baton  Rouge  Morn¬ 
ing  Advocate;  Osier  McCarthy,  busi¬ 
ness  editor,  Spokane  Chronicle  and 
Spokesman-Review;  Mari  an  n 
Caprino,  business  reporter.  Asso¬ 
ciated  Press;  Michele  Thompson, 
assistant  business  editor,  Milwaukee 
Journal;  Mara  Liasson,  reporter/pro¬ 
ducer,  National  Public  Radio;  James 
Weiker,  economic  development 
writer,  Flint  Journal;  Seanna  Brow¬ 
der,  reporter.  Economy  Section, 
Everett  Herald,  and  Janet  Fix,  busi¬ 
ness  reporter,  Philadelphia  Inquirer. 

Officers,  directors 
are  eiected  by  ARF 

Eight  nominees  were  elected  to  the 
28-member  board  of  directors  of  the 
Advertising  Research  Foundation  at 
its  annual  business  meeting  in  New 
York. 

Of  the  eight  nominees,  three  are 
new  additions  to  the  board  and  five 
are  1987  directors  who  were 
re-elected. 

Beginning  his  term  as  chairman  of 
ARF’s  board  of  directors  is  John  C. 
Webber,  director/marketing  research 
and  marketing  services.  General 
Foods  Coffee  &  International. 

Other  officers  of  ARF’s  board 
include;  David  F.  Poltrack,  vice 
president/marketing,  CBS  Television 
Network,  who  will  serve  as  the 
board’s  vice  chairman;  Tod  John¬ 
son,  president,  NPD  Research 
Inc.,  who  became  ARF’s  new  secre¬ 
tary  for  1988;  and  Robert  F.  Lyman, 


executive  vice  president/chief  finan¬ 
cial  and  administrative  officer  of  Jor¬ 
dan,  McGrath,  Case  &  Taylor  Inc., 
who  began  his  ninth  consecutive  year 
as  ARF  treasurer. 

The  three  new  directors  are:  Alice 
Goldberg,  senior  vice  president/ 
executive  director  of  research  and 
planning  at  DMB&B/New  York;  John 
Mount,  director  of  marketing 
research  at  the  Los  Angeles  Times; 
and  James  Spaeth,  vice  president  of 
Advertising  Decisions,  a  unit  of  the 
BASES  Group  of  SAMl/Burke. 

ARF  directors  renominated  for 
three  year  terms  are:  Anthony  J. 
Adams,  director/marketing  research 
and  planning,  Campbell  Soup  Com¬ 
pany,  John  Bedell,  vice  president/ 
director  of  marketing.  Business 
Week;  Vivian  Bruno,  director  of 
market  reseach,  Thomas  J.  Lipton 
Inc.;  Tod  Johnson,  president,  NPD 
Research  Inc.;  and  Jacqueline  Silver, 
executive  vice  president/director  of 
research  services  and  strategic  plan¬ 
ning,  Backer  Spielvogel  Bates  Inc. 

Old  Newsboys  fund 
gets  over  $2  million 

The  Pittsburgh  (Pa.)  Press  Old 
Newsboys/KDKA  fund  drive  for 
Children’s  Hospital  has  raised 
$2,395,400,  the  second-highest 
amount  in  its  55-year  history. 

The  1987  drive  was  spearheaded  by 
the  Old  Newsboys,  a  network  of  vol¬ 
unteers  anchored  by  the  Pittsburgh 
Press  public  service  staff,  and  a  tele¬ 
thon  and  other  events  administered 
by  KDKA  radio  and  tv. 
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Loeb 

(Continued  from  page  18) 


Hampshire’s  French-Canadians  as 
the  state  black  population. 

Muskie,  in  full  view  of  national  tele¬ 
vision  cameras,  called  Loeb  a  “liar,” 
and  a  “gutless  coward,”  and  then 
softly  cried  as  snow  fell  in  his  hair. 

To  political  observers  it  was  drama¬ 
tic  theater  and  the  end  of  Muskie ’s 
quest  for  the  presidency.  To  the 
Loebs  it  was  low  comedy. 

“We  weren’t  even  inside  the  build¬ 
ing  when  he  came  by,”  Mrs.  Loeb 
recalled,  “and  he  knew  it.  It  was 
Saturday  —  Bill  was  at  home  —  but 
because  it  was  a  slow  news  day, 
Muskie  got  all  of  the  reporters 
together  and  he  stood  there  and  shook 
his  fist  at  Bill’s  office  where  Bill  was 
not,  and  said  ‘Come  on  down,  Wil¬ 
liam  Loeb,’  ‘William  Loeb  crawls,’ 
and  so  forth. 

“Well,  that  blew  it.  I  don’t  care  if 
he  cried  or  not,  but  it  proved  that  he 
was  too  emotional  and  that  he 
couldn’t  take  it.  Bill  told  reporters 
later  that  he  was  worried  about  some¬ 
one  like  that  having  his  finger  on  the 
nuclear  button,  and  it  hit  home  to 
people.” 

It  also  raised  the  Manchester 
Union  Leader’s  national  profile 
considerably.  Presidential  historian 
Theodore  K.  White  called  the  paper 
the  “practitioner  of  a  style  of  knife- 
and-kill  journalism  that  went  out  of 
fashion  half  a  century  ago  in  the 
rest  of  the  century.” 

Syndicated  columnist  Neal  Peirce 
later  said  that  Loeb’s  “diatribes 
frightened  many  decent  people  from 
speaking  their  minds  or  entering  pub¬ 
lic  life  at  all,”  while  author  Jeff 
Greenfield  said  the  Manchester 
Union  Leader  was  a  “unique  blend  of 
far-right-wing  philosophy  and  an 
accompanying  journalistic  philoso¬ 
phy  of  ‘take  no  prisoners.’  ” 

Despite  such  criticisms,  the  Man¬ 
chester  Union  Leader  is  still  thriving 
with  a  daily  circulation  of  more  than 
70,000  and  a  Sunday  circulation  of 


90,000. 

When  the  Boston  Globe  announced 
last  fall  that  it  would  begin  to  compete 
with  the  Manchester  Union  Leader 
for  southern  New  Hampshire  reader- 
ship,  Mrs.  Loeb  said  her  circulation 
actually  increased  “and  went  up 
week  after  week  after  week.” 

Some  longtime  Manchester  Union 
Leader  observers  believe  the  paper  is 
starting  to  lose  its  punch  under  the 
directorship  of  Mrs.  Loeb  —  that  it’s 
no  longer  irresponsible  enough  to  be 
fun  to  read  and  that  Mrs.  Loeb’s 
front-page  editorials  lack  a  taste  for 
the  jugular  similar  to  her  late  hus¬ 
band’s. 

“Mr.  Loeb’s  editorials  were  dic¬ 
tated  over  the  telephone,  giving  them 
a  conversational  air,”  noted  the  Wall 
Street  Journal  last  fall,  “but  Mrs. 
Loeb,  confined  to  a  wheelchair  after 
an  automobile  accident  a  decade  ago, 
is  somewhat  less  explosive.” 


legendary  Scripps  newspaper  family 
as  the  daughter  of  Robert  Scripps  and 
the  granddaughter  of  E.W.  Scripps, 
also  takes  pride  in  providing  “as 
objective  coverage  as  is  possible”  in 
daily  reporting. 

She  notes  that  the  Manchester 
Union  Leader  published  on  Feb.  2  a 
special  16-page  insert  devoted 
entirely  to  giving  readers  as  much 
information  on  the  New  Hampshire 
primary  and  the  major  presidential 
candidates  as  space  permitted.  The 
insert  included  the  historical  impor¬ 
tance  of  the  New  Hampshire  contest 
and  the  candidates’  response  to  major 
political  isues  of  the  day. 

Yet,  for  all  the  attempts  at  objec¬ 
tivity,  Mrs.  Loeb  remains  proud  of 
the  Manchester  Union  Leader’s  fiery 
tradition  and  reputation: 

“This  is  a  dying  tradition  and  it’s  a 
shame.  Papers  like  this  one  are 
becoming  a  thing  of  the  past.  I’m 


In  the  1950s,  it  called  President  Dwight  Eisenhower 
“Dopey  Dwight.” 

In  the  1960s,  John  F.  Kennedy  was  the  “Number 
One  Threat  to  America.”  By  the  1970s,  Henry 
Kissinger  was  “Henry  the  Kike,”  and  President  Gerald 
R.  Ford  was  “Jerry  the  Jerk.” 


The  paper  went  on  to  quote  a  sup¬ 
porter  of  Republican  presidential  can¬ 
didate  Jack  Kemp,  who  remarked, 
“She  doesn’t  use  language  as  strong 
or  as  biting  as  her  husband,  but  she  is 
simple  and  direct.  She  doesn’t  write 
for  members  of  the  Harvard  Club.” 

For  her  part,  Mrs.  Loeb  denies 
toning  down  the  paper’s  decibel  level. 

“I  would  say  that  maybe  1  don’t  use 
the  same  language  that  Bill  had  a  gift 
for  —  he  talked  as  though  he  were 
talking  directly  to  the  reader  and  he 
had  a  gift  for  using  words  that  were 
not  easily  forgotten.  .  .  .But  1  do 
speak  out  strongly  and  I  do  write  the 
front-page  editorials.  I  think  our  edi¬ 
torial  policy  on  our  editorial  page  is 
just  as  strong  as  it  ever  was.” 

Mrs.  Loeb,  who  was  born  into  the 


afraid  there’s  a  lot  of  papers  run  by 
business  offices  or  by  a  board  of 
directors  and  they  just  get  dull.  That 
will  never  happen  with  us.  We  will 
remain  independent  as  long  as  we 
can. 

“I  think  it’s  important  for  papers  to 
arouse  emotions.  One  of  the  tragedies 
in  this  country  is  that  there  are  an 
awful  lot  of  people  out  there  who 
don’t  care.  As  long  as  there’s  beer  in 
the  refrigerator  and  the  tv  works,  to 
heck  with  worrying  about  anything 
else.  But  this  is  not  what  the  Founding 
Fathers  had  in  mind.  If,  with  this 
paper,  we  can  get  people  emotionally 
involved,  excited,  or  mentally 
involved,  or  at  least  have  them 
care  —  whether  they  agree  or  not  — 
then  we’ve  done  our  job.” 


Free  tab 

(Continued  from  page  17) 


including  restaurants,  video  and  rec¬ 
ord  stores  and  clothing  stores  along 
Ventura  Boulevard,  and  at  hotels, 
colleges  and  movie  studios  in  the  San 
Fernando  Valley  area. 

The  cover  of  the  previous  “L.A. 
Life  Weekend”  section  had  to  be 
redesigned  to  look  more  like  a  maga¬ 


zine,  said  Morris,  noting  that  “L.A. 
Life  Weekend”  is  the  Friday  edition 
of  the  Daily  News’  regular  “L.A. 
Life”  section. 

Morris  said  he  expects  to  increase 
distribution  of  the  free  tabloid  by 
another  10,000  in  the  summer,  again 
raising  the  ad  rate,  and  will  keep  doing 
so  until  the  market  says,  “Enough.” 

The  free  paper  is  promoted  on 
radio,  and  rack  cards  were  designed 
for  the  special  red  racks  used  to  dis¬ 
tribute  “L.A.  Life  Weekend.”  The 


free  tabloid  is  also  used  to  promote 
the  regular  editions  of  the  L.A.  Daily 
News 


Vermont  publication 
goes  twice-weekly 

The  Addison  County  Independent 
of  Middlebury,  Vt.,  has  expanded 
from  once-a-week  to  twice-weekly 
publication. 
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and  AMERICA  ★EAST 

. .  an  excellent  combination  to  show-off  and  sell  your  products! 

The  America  East  Newspaper  Operations  Conference  in  Hershey,  PA  sched¬ 
uled  for  April  6-8,  is  the  largest  regional  trade  show  of  newspaper  equipment 
held  in  the  U.S. 

Key  buyers  of  equipment  from  1 1  regional  states  and  beyond  will  be  at  this 
show  in  full-force  —  and  so  will  E&P!  We  will  have  free  distribution  of  our  April 
2nd  issue  at  the  conference! 


This  issue  is  the  medium  for  you  to  use  to  reach  equipment  buyers  both  at  the 
show  and  not  at  the  show  —  our  subscribers! 

Place  your  ad  in  this  issue  to  show  the  buyers  the  products  you  have  to  offer, 
to  invite  them  to  your  booth,  or  to  welcome  them  to  the  conference.  Your 
ad  will  also  help  to  serve  as  a  building  block  toward  further  buying 
decisions  at  the  June  ANPA/TEC  show. 

You  may  not  be  able  to  see  everyone  at  the  conference  but  with  your 
ad  in  E&P's  April  2nd  issue,  everyone  will  be  able  to  see  you!  Let  E&P 
make  your  job  easier  —  take  advantage  of  this  advertising  opportunity ! 
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Where  did  she  come  from? 

Turn  your  back  for  5  seconds 


and  someone  tries  to  steal  the  spotlight. 
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NEWSPEOPLE  IN  THE  NEWS 


James  A.  Cooper  is  the  newly 
named  vice  president  of  operations  of 
the  Atlanta  Journal-Constitution. 

He  joined  the  company  in  January 
1987  from  assistant  vice  president  of 
operations  at  the  Washington  Post. 
He  also  has  been  production  manager 
of  the  Fort  Smith  (Ark.)  Times-Rec- 
ord  and  production  manager  for  Har¬ 
ris  Enterprises. 

In  his  new  position.  Cooper  is 
responsible  for  production  and  opera¬ 
tion  of  the  newspapers'  two  printing 
plants  and  mail  distribution  facility. 

Also,  Harold  J.  Brown  was 
named  director  of  engineering  for  the 
Journal-Constitution  with  responsi¬ 
bility  for  acquisition  and  installation 
of  new  plant  equipment.  He  has  been 
with  the  newspapers  since  1973  in 
various  production  and  operation 
positions. 

s|e  :|c 

Ken  Kirkhart,  manager/(75A 
Today  field  operations  since  April 
1984,  moved  up  to  director/field  oper¬ 
ations. 

Before  Joining  USA  Today,  he  was 
production  night  operations  manager 
at  Gannett's  Westchester-Rockland 
Newspapers  in  New  York,  with 
responsibility  for  the  printing  of  USA 
Today. 

He  previously  was  with  the  Patent 
Trader,  Mt.  Kisco,  N.Y. 

*  *  * 

Craig  A.  Moon,  vice  president/ 
advertising  of  the  Cincinnati  Enquirer 
since  August  1985,  has  been  named 
president  and  publisher  of  the  Fort 
Myers  (Fla.)  News-Press. 

Moon  previously  was  advertising 
director  of  the  Modesto  (Calif.)  Bee 
and  also  has  held  management  posi¬ 
tions  in  advertising  and  circulation  at 
the  Yakima  (Wash.)  Herald- 
Republic,  the  Philadelphia  Inquirer 
and  the  Tampa  Tribune.  He  succeeds 
Terry  G.  Hopkins,  who  resigned  to 
pursue  personal  business  interests. 


Barrett  McGurn  was  appointed 
associate  publisher  of  The  Standard 
and  the  Spanish-languguage  El  Pre- 
gonero,  both  weekly  papers  for  the 
Archdiocese  of  Washington,  D.C. 
Since  1984,  he  had  been  communica¬ 
tions  director  for  the  archdiocese. 

McGurn,  a  former  bureau  chief  for 
the  New  York  and  Paris  Herald  Tri¬ 
bune  in  Rome,  Paris  and  Moscow, 
served  in  various  press  officer  assign¬ 
ments  for  the  United  States  at  the 
embassy  in  Rome,  in  Saigon,  and  in 
the  State  Department  following  the 
death  of  the  New  York  paper  in  1966. 
He  also  has  been  communications 
director  for  the  U.S.  Supreme  Court. 

4:  9): 

Harold  F.  Woldt  Jr.,  circulation 
director  of  Newsday,  Long  Island,  is 
now  a  vice  president  of  the  newspa¬ 
per.  He  will  continue  to  oversee  cir¬ 
culation  and  development  of  the  staff. 

Woldt  joined  Newsday  as  New 
York  circulation  manager  in  1985. 
Prior  to  that  he  was  vice  president  for 
circulation  at  the  Fort  Lauderdale 
News  and  Sun-Sentinel  and  earlier  in 
advertising  and  circulation  for  the 
Chicago  Tribune. 

*  *  * 

At  the  Kalamazoo  (M\ch.)  Ciuzette , 
Mary  E.  Wade  has  succeeded  Tom 
Thinnes  as  editorial  page  editor. 
Thinnes  resigned  to  become  director 
of  public  affairs  for  the  John  E.  Fetzer 
Foundation  Inc. 

Wade,  most  recently  editor  of  the 
Gazette’s  K’ZOO  (features/lifestyle) 
section,  earlier  was  state  wire  editor 
and  chief  political  reporter.  Dale 
Betwee  succeeds  Wade  as  editor  of 
the  features/lifestyles  section,  mov¬ 
ing  from  assistant  K'ZOO  editor. 

Also,  Norman  D.  Sparks,  wire  edi¬ 
tor  since  1968,  was  named  to  head  a 
new  universal  copy  desk.  Victor 
Rauch,  previously  assistant  metro 


editor,  is  assisting  Sparks  on  the  copy 
desk  and  is  in  charge  of  personnel  and 
scheduling. 

Paul  M.  Keep,  previously  business 
editor,  is  now  an  assistant  metro  edi¬ 
tor,  as  is  Robert  Warner,  previously 
Sunday  metro  editor. 

*  *  * 

Joel  N.  Stark  has  been  promoted 
to  vice  president,  marketing  and  sales 
for  the  Providence  Journal-Bulletin. 

He  joined  the  Providence  Journal 
Company  in  1972  as  an  advertising 
representative  and  filled  a  series  of 
advertising  positions,  including 
advertising  director  and  director  of 
marketing  and  sales. 

In  his  new  post.  Stark  has  overall 
authority  for  the  operation  of  the 
advertising,  promotion,  research  and 
circulation  sales  departments. 

*  *  * 

Bob  Klose,  reporter  at  the  Santa 
Rosa  (Calif.)  Press  Democrat,  has 
moved  to  executive  news  editor, 
replacing  Al  Parsons,  who  was 
named  managing  editor  of  the  Spar¬ 
tanburg  (S.C.)  Herald-Journal.  Both 
papers  are  part  of  The  New  York 
Times  Regional  Newspaper  Group. 

*  *  * 

Roger  W.  Christensen  has  been 
named  director  of  daily  newspaper 
operations  for  Lesher  Communica¬ 
tions  Inc.,  Walnut  Creek,  Calif. 

He  replaces  Ge;or(;e  Rig(;s,  who 
recently  was  named  general  manager 
of  the  Contra  Costa  Times,  Walnut 
Creek,  the  company's  largest  daily. 
Riggs  has  directed  the  daily  opera¬ 
tions  for  the  Valley  limes,  Pleasan¬ 
ton,  Calif.,  and  the  West  County 
Times  in  Pinole  since  1985. 

Dick  J.  Kreuz  has  been  promoted 
to  North  Bay  director  of  weekly  oper¬ 
ations  for  Lesher.  He  has  been 
responsible  for  the  company's  weekly 
newspapers  throughout  Northern 
California.  Kreuz  also  was  elected 
corporate  vice  president  for  Lesher 
Communications. 

H.R.  AuTZ  was  named  director  of 
advertising  for  the  Contra  Costa 
Times.  He  joined  the  company  last 
year  as  display  advertising  manager 
for  the  Times  after  spending  two 
years  in  the  same  post  with  the 
Bakersfield  Californian . 

Christensen,  who  joined  the  com¬ 
pany  in  January  1987,  spent  his  first 
year  with  the  company  as  director  of 
advertising  for  the  Times.  Most 
recently,  he  had  been  vice  president 
of  sales  and  marketing  for  the  Everett 
{Wash.)  Herald  and  prior  to  that,  vice 
president  of  advertising  at  the  Daily 
News  of  Los  Angeles. 
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Richard  J.  Jordan  has  been 
appointed  director  of  industrial  rela¬ 
tions  at  the  New  York  Daily  News. 

Jordan  will  represent  the  company 
in  ail  areas  of  contract  negotiations, 
interpretation,  and  administration  of 
collective  bargaining  agreements. 

He  joined  the  News  in  1978  as  labor 
attorney,  was  promoted  to  labor 
counsel  in  two  years  and  in  1984,  to 
director  of  labor  relations.  Earlier,  he 
had  been  a  labor  attorney  at  F.W. 
Woolworth  Company. 

A  graduate  of  St.  John’s  University 
School  of  Law  in  1974,  Jordan  previ¬ 
ously  had  earned  a  bachelor’s  degree 
in  accounting  from  Fordham  Univer¬ 
sity. 

*  *  * 

Glen  E.  Nardi,  previously  vice 
president  and  production  director  for 
Philadelphia  Newspapers  Inc.,  is  now 
production  director  for  the  State-Rec¬ 
ord  Co.,  Columbus,  S.C.  with  respon¬ 
sibility  for  production  of  the  State  and 
the  Record,  from  composing  to  mail- 
room  operations. 

Nardi  also  worked  for  the  Miami 
Herald  Publishing  Co.,  where  his 
posts  included  platemaking  manager, 
pre-press  manager  and  production 
manager. 

A  native  of  Philadelphia,  Nardi 
received  a  bachelor’s  degree  from  the 
U.S.  Naval  Academy  and  a  master’s 
degree  from  George  Washington  Uni¬ 
versity.  In  the  Navy,  he  was  a  naviga¬ 
tion  and  personnel  officer  on  a 
destroyer  and  an  instructor  at  the 
Naval  Academy. 

Also  at  the  State-Record,  Harry  C. 
Davis  was  named  assistant  circula¬ 
tion  director/sales  and  marketing. 

A  graduate  of  San  Jose  State  Uni¬ 
versity,  he  was  a  consumer  marketing 
manager  of  the  San  Jose  Mercury 
News  before  moving  to  Columbia. 


Two  new  vice  presidents  join  the 
Denver  Post  this  month — Raymond 
Eby  as  senior  vice  president  of  opera¬ 
tions  and  Ryan  McKibben  as  vice 
president  and  advertising  director. 

Eby,  formerly  an  operations  and 
production  executive  at  the  Detroit 
News,  is  responsible  for  production 
of  the  newspaper  as  well  as  adminis¬ 
tration  and  maintenance  of  Post  facili¬ 
ties  downtown  and  at  the  new  offset 
facility. 

He  had  worked  for  the  News  since 
1974  and  prior  to  that  was  with  the 
Wall  Street  Journal  in  Chicago, 
Cleveland  and  Dallas. 

McKibben  will  oversee  the  adver¬ 
tising  areas  of  the  Post,  moving  from 
the  Wisconsin  State  Journal  and 
Capital  Times  in  Madison,  where  he 
has  been  advertising  director.  Prior  to 
Madison,  McKibben  was  advertising 
director  of  the  Reno  Gazette-Journal. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

H.  Michael  Walker  has  been 
named  vice  president  of  Landmark 
Communications  Inc.,  and  will  be 
evaluating  new  business  opportuni¬ 
ties  for  the  company. 

Walker  formerly  was  director  of 
acquisitions  and  syndications  for  S.L. 
Nusbaum  Realty  Company,  Norfolk, 
and  prior  to  that  was  president  and 
director  of  Guest  Quarters  Develop¬ 
ment  Corporation  and  a  founding 
member  of  the  Guest  Quarters  hotel 
chain. 

A  graduate  of  Washington  &  Lee 
University  with  a  bachelor’s  degree  in 
commerce.  Walker  added  an  MBA 
degree  from  the  Colgate  Darden 
Graduate  School  of  Business  at  the 
University  of  Virginia. 

*  *  * 

Andrew  T.  Bickford,  general 
manager  of  the  Nashua  (N.H.)  Tele¬ 
graph  since  1985,  has  been  named 
associate  publisher,  retaining  his 
general  manager  duties. 

He  started  his  career  at  the  Tele¬ 
graph  I%8  as  a  part-time  editorial 
assistant  and  later  was  a  reporter- 
photographer,  regional  editor,  and 
assistant  general  manager. 

*  *  * 

Jane  Sharpe,  most  recently  a  copy 
editor  and  editorial  writer  at  the 
Waterbary  (Conn.)  Republican- 
American  newspapers,  has  been 
named  communications  manager  in 
the  corporate  communications 
department  of  People’s  Bank,  Bridge¬ 
port,  Conn. 
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OBITUARIES 


George  Britt,  92,  an  author,  edi¬ 
tor,  columnist,  teacher,  and  a  feature 
writer  for  12  years  with  the  New  York 
World-Telegram  and  later  the  New 
York  Post,  died  Feb.  4  at  the  Meadow 
Lakes  retirement  complex  in  Hights- 
town,  N.J. 

He  had  been  an  instructor  at 
Columbia  University  and  John  Jay 
College  in  a  varied  career  which 
began  with  the  Richmond  Times-Dis- 
patch,  continued  with  the  Kansas 
City  Post,  the  Daily  Oklahoman  and 
the  Chicago  Evening  News  and 
Newspaper  Enterprise  Association. 

Britt  headed  OWI  offices  in  Beirut 
in  World  War  II  and  in  World  War  I 
had  served  in  France  with  the  Ameri¬ 
can  Expeditionary  Force. 

*  ♦  * 

Gene  Cowles,  86,  former  Los 
Angeles  Examiner  reporter  and  edi¬ 
tor,  died  recently  after  a  brief  illness. 

Cowles  began  at  the  Examiner  in 
1941  and  then  traveled  between  Los 
Angeles  and  the  Midwest  as  a 
reporter  for  the  Chicago  Tribune  and 
International  News  Service  before 
returning  to  the  Examiner  in  1948.  He 
,  became  religion  editor  and  held  the 
post  until  the  paper  merged  with  the 
Los  Angeles  Herald  in  1962. 

*  *  * 

Laura  Louise  Foster,  70,  author, 
artist  and  art  editor  of  the  Lakeville 
(Conn.)  Journal,  died  Jan.  31  at 
Sharon  (Conn.)  Hospital  after  a  long 
illness. 


James  A.  Hallman,  61,  retired 
makeup  editor  for  the  Chicago  Tri¬ 
bune  and  a  member  of  the  editorial 
staff  for  43  years,  died  Jan.  22. 

He  started  at  the  Tribune  in  1942  as 
a  copyboy.  After  serving  in  the  Army 
in  Italy  during  World  War  II,  he 
returned  to  the  Tribune  in  the  refer¬ 
ence  room  and  then  transferred  to  the 
newsroom. 


In  1949,  Hallman  helped  revise  the 
paper’s  stylebook  and  then  was  copy 
desk  chief  of  the  Neighborhood  News 
section.  In  1960  he  moved  to  assistant 
makeup  editor  and  eight  years  later 
became  assistant  news  editor  and 
subsequently  held  various  editing 
jobs  until  he  retired  in  1985. 

*  *  * 

James  A.  Linen  3d,  75,  publisher  of 
Time  magazine  following  World  War 
II  and  president  of  Time  Inc.  in  1960- 
69,  died  Feb.  1  at  Greenwich  (Conn.) 
Hospital. 

Linen  spent  most  of  his  working  life 
with  Time  Inc.,  beginning  as  an  office 
boy  at  the  magazine.  When  he 
stepped  down  as  president  of  the 
company  following  a  stroke,  he  con¬ 
tinued  as  chairman  of  the  executive 
committee  until  retiring  1973.  He  sub¬ 
sequently  traveled  around  the  world 
in  a  wheelchair  as  an  international 
business  consultant. 

*  *  * 

Karen  Monson,  42,  a  music  critic 
and  author,  died  Jan.  30  at  the  Mon¬ 
mouth  County  Medical  Center  in 
Long  Branch,  N.J.,  from  complica¬ 
tions  of  cirrhosis  of  the  liver. 

She  was  music  critic  of  the  Chicago 
Daily  News  from  1973  until  the  news¬ 
paper  ceased  publication  in  1978  and 
also  had  served  as  music  critic  of  the 
Los  Angeles  Herald-Examiner  and 
the  Baltimore  Sun. 

*  * 

Kenneth  E.  Morrell,  57  former 
editor  of  the  Nashville  Banner,  died  at 
his  Nashville  home  Jan.  31. 

Morrell  retired  two  years  ago  as 
director  of  publications  for  the  Gen¬ 
eral  Board  of  Discipleship  of  the 
Upper  Room  of  the  United  Methodist 
Church  because  of  a  heart  problem. 

He  was  editor  of  the  Elizabethton 
(Tenn.)  Star  at  the  age  of  18  and  on  the 
Johnson  City  (Tenn.)  Press-Chroni¬ 
cle  staff  10  years  before  joining  the 
Banner. 
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Morrell  was  a  reporter  and  chief 
political  writer  for  the  Banner  from 
1957  to  1970,  when  he  became  execu¬ 
tive  editor.  Two  years  later  he  was 
promoted  to  editor  and  executive  vice 
president,  serving  until  1979. 

4  ^ 

Denis  Quinlan,  54,  a  former  news 
editor  at  the  Chicago  Tribune,  died 
Jan.  24  in  a  Chicago  hospital. 

He  started  his  career  at  the  Loyola 
University  student  newspaper  and 
was  sports  editor  while  a  senior. 
Quinlan  became  a  reporter  for  City 
News  Bureau  and  the  Chicago  Tri¬ 
bune  before  joining  the  Army  for  two 
years  in  the  mid-’50s  and  while  in  the 
service  edited  the  post  newspaper  at 
Fort  Bragg,  N.C. 

Quinlin  returned  to  the  Tribune  as  a 
reporter  and  then  editor  and  after 
1963  worked  for  public  relations 
firms. 

:|c  ^ 

Robert  M.  Seltzer,  89,  a  veteran 
of  58  years  with  Cleveland  newspa¬ 
pers,  died  Jan.  29  in  Taroon  Springs, 
Fla.,  of  congestive  heart  failure. 

Seltzer  retired  as  a  columnist  for 
the  Cleveland  Press  in  1978  at  the  age 
of  79.  His  younger  brother,  the  late 
Louis  B .  Seltzer  was  a  longtime  editor 
of  the  press. 

Seltzer  worked  briefly  for  the  Plain 
Dealer,  the  former  Cleveland  News, 
and  the  Cleveland  Commercial. 

He  began  his  career  in  1970  as  a 
cartoonist  and  turned  to  sports,  gen¬ 
eral  assignment,  police  reporting  and 
then  business  writing.  He  served  as 
assistant  city  editor  seven  years  and 
then  as  business  and  financial  editor 
until  his  column  started  in  1959. 

^|C  « 

Robert  Calvin  Sutton,  68,  man¬ 
aging  editor  of  the  Russellville  (Ark.) 
Courier  Democrat,  died  Jan.  30. 

He  had  worked  for  the  Fort  Worth 
Star-Telegram  33  years,  much  of  that 
time  as  managing  editor.  He  started 
his  career  at  the  Texarkana  Gazette. 

*  *  * 

Deborah  Tekosky,  34,  a  teacher 
who  left  her  profession  to  establish 
and  publish  the  Long  Island  Black 
Advocate,  a  weekly  that  was  popular 
in  black  neighborhoods  of  Nassau  and 
Suffolk  counties  during  1983-85,  died 
Jan.  24  in  her  sleep. 

*  *  * 

William  Randall  Tuthill,  82, 
retired  sportswriter  and  co-founder  of 
the  National  Association  for  Stock 
Car  Automobile  Racing,  died  Jan.  3 1 . 
He  wrote  columns  for  the  New  York 
Sun  and  various  racing  publications 
and  operated  the  Museum  of  Speed  in 
South  Daytona,  Fla. 
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Nicaraguan  govt, 
to  allow  more 
papers  to  publish 

The  Nicaraguan  government  is 
allowing  three  newspapers  and  three 
magazines  to  begin  publishing  again 
for  the  first  time  in  six  years. 

The  government  also  said  that  to 
comply  with  the  Central  American 
peace  plan  it  will  allow  seven  radio 
news  programs  to  be  broadcast  again, 
but  that  17  other  radio  news  shows 
will  remain  off  the  air  until  their 
owners  apply  for  government 
amnesty  and  return  to  Nicaragua. 

The  six  publications  and  24  pro¬ 
grams  were  shut  down  for  violating 
censorship  regulations  under  a  1982 
national  emergency  law  that  was 
recently  lifted. 

It  was  not  known  when  the  seven 
programs  and  six  publications  would 
resume  operating  because  their  own¬ 
ers  were  not  available  for  comment. 

Since  they  resumed  operations  last 
fall,  Radio  Catolica  and  La  Prensa, 
the  country’s  only  opposition  news¬ 
paper,  have  been  allowed  to  broad¬ 
cast  and  publish  without  prior  censor¬ 
ship.  La  Prensa  was  closed  June  26, 
1986,  for  violating  censorship  and 
allowed  to  reopen  Oct.  1 ,  1987.  Radio 
Catolica  was  allowed  to  resume 
broadcasting  a  day  later. 

The  newspapers  allowed  back  into 
print  are  the  Communist  Party’s 
Avances,  El  Pueblo  of  the  Marxist- 
Leninist  Popular  Action  Movement, 
and  SoUdaridad  of  the  Labor  Unifica¬ 
tion  Federation,  an  opposition  work¬ 
ers’  group. 

The  three  magazines  permitted  to 
reopen  are  El  Reportero,  Balsa  de 
Noticias  and  Casas  De  Farandula. 

—  AP 

Four  more  papers 
to  carry  WorldPaper 

Four  daily  newspapers  in  the 
United  States,  Hong  Kong,  Argentina 
and  Mexico  have  begun  distributing 
WorldPaper,  the  Boston-based  inter¬ 
national  news  supplement. 

The  addition  of  the  four  papers 
inserting  WorldPaper  each  month  at 
their  own  cost  boosts  the  number  of 
newspapers  and  magazines  carrying 
the  package  to  26  in  22  countries. 

Publishing  agreements,  concluded 
at  the  end  of  January,  the  start  of 
WorldPaper’s  10th  anniversary  year, 
with  the  Journal  of  Commerce  in  New 


York,  the  Hong  Kong  Standard,  El 
Cronista  Comercial  in  Buenos  Aires, 
and  El  Financiero  in  Mexico  City, 
raises  WorldPaper’s  circulation  by 
120,000  to  a  worldwide  total  of 
713,500. 

WorldPaper  is  a  16-page  tabloid 
format  in  newspapers  and  eight-page 
magazine  format  insert  distributed 
monthly  in  English-,  Spanish-,  and 
Chinese-language  editions  that 
addresses  global  issues  and  features 
writing  by  journalists  who  are  native 
to  the  regions  from  which  they  write. 

Second  round  of 
funds  from  Tribune 

Chicago  Tribune  Charities  has 
made  a  second  distribution  of 
$375,388  from  the  1987  Chicago  Tri¬ 
bune  Christmas  Fund,  bringing  the 
total  distributed  so  far  to  $675,388. 

Second  distributions  from  the 
Fund  —  all  administrative  costs  are 
covered  by  the  Chicago  Tribune 
Company  —  were  made  to  36  organi¬ 
zations  serving  the  Chicago  me‘ro- 
politan  area.  Funds  were  also  disirib- 
uted  to  5 ,37 1  mentally  retarded  indivi¬ 
duals  in  institutions  and  community 
group  homes  throughout  Illinois. 

Spearman  fund 
reaches  $225,000 

The  Walter  Spearman  Professor¬ 
ship  in  Journalism  fund,  at  the  Uni¬ 


versity  of  North  Carolina  at  Chapel 
Hill,  has  passed  the  $225,000  mark  in 
donations  and  pledges  following  a 
New  York  City  fund  drive  that  raised 
more  than  $27,000.  The  Jan.  13  recep¬ 
tion  was  hosted  by  UNC  trustee  and 
alumnus  Richard  H.  Jenrette.  chair¬ 
man  of  the  Equitable  insurance  firm. 

Speakers  included  Tom  Wicker, 
New  York  Times  political  columnist; 
Charles  Kuralt,  CBS  News  corre¬ 
spondent;  pollster  Lou  Harris;  and 
novelist  Gail  Godwin. 

The  Spearman  fund  needs  $333, (XK) 
to  qualify  for  $167,000  in  matching 
state  funds. 

Newspaper 
co-sponsors 
baseball  clinic 

The  Long  Beach  (Calif.)  Press- 
Telegram,  in  cooperation  with  the 
Los  Angeles  Dodgers  and  California 
State  University,  Long  Beach,  spon¬ 
sored  a  free  baseball  clinic  recently  on 
the  campus. 

Dodger  players  Dave  Anderson, 
Franklin  Stubbs  and  Shawn  Hillings 
lectured  on  baseball  fundamentals, 
demonstrated  techniques  and 
answered  questions. 

The  event  also  featured  a  1987  Dod¬ 
ger  highlight  film  and  door  prizes. 

The  P-T  publishes  the  Dodgers’ 
official  Dodger  Blue  magazine  as  a 
supplement  through  an  arrangement 
with  the  team. 


Congratulations 

1988 

Britannica  Award  Laureates 

. .  .for  excellence  in  the  dissemination 
of  knowledge  for  the  benefit  of  mankind 

Geoffrey  Blainey,  Australia 

University  dean,  preeminent  interpreter  of  economic  and  .stxrial  hi-story  and  anthropology 
Fei  Xiaotong,  China 

Scholar  and  author  who  reestablished  scientific  communication  with  Vifestern  anthropt)logists 

John  Kenneth  Galbraith,  United  States 
Author,  diplomat  and  teacher,  a  profound  influence  in  economic  and  political  affairs 

jane  Jacobs,  Canada 

Author  renowned  for  pungent  and  acute  interpretations  of  urban  life  and  problems 


Octavio  Paz,  Mexico 

Poet,  author  and  diplomat,  a  popular  and  critically  acclaimed  dis.seminator  of  ideas 
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Remote  entry  of  classified  ads 

Successful  test  at  the  Chicago  Tribune  shows  that  differences 
in  newspaper  computer  systems  can  be  overcome  by  software 


By  Jim  Rosenberg 

Remote  entry  of  classified  adver¬ 
tising  got  a  big  boost  at  year's  end 
when  the  Chicago  Tribune  reported 
success  with  what  are  likely  to 
become  industrywide  transmission 
standards. 

After  two  months  of  internal  and 
client  testing  with  Chicago's  Shaker 
Advertising,  “we  have  it  and  it 
works,”  said  Tribune  classified  ad 
manager  David  Williams,  who  added 
that  of  all  the  computer  systems 
installed  over  the  years  at  the  paper, 
“this  [one]  has  gone  the  smoothest.” 

Test  software  run  on  the  Tribune's 
System  Integrators  Inc.  computers 
was  developed  by  New  York-based 
Publishing  Technologies. 

Williams  described  the  test  as  “the 
best  thinking  of  a  number  of  people  in 
the  industry,”  both  in  newspapers 
and  on  the  front-end  side,  including 
Crosfield/CSI,  SIl  and  Atex.  It 
remains  to  sell  the  idea  to  clients, 
classified  ad  managers  and 
publishers. 

Given  the  ease,  speed  and  flexibil¬ 
ity  of  generating  classified  revenue  in 
such  fashion  on  hardware  that  news¬ 
papers,  for  the  most  part,  already 
have,  remote  entry  may  well  become 
an  established  practice. 

With  pressure  from  agencies  wish¬ 
ing  to  reach  any  number  of  newspa¬ 
pers  without  reprogramming  or 
recoding,  standards  will  be  more 
likely  to  be  implemented  and  achieve 
widespread  acceptance. 

In  a  Future  of  Advertising  project 
report  on  new  technology  in  classified 
advertising,  compiled  by  C.  Dean 
Welch,  New  York  Times  Regional 
Newspaper  Group  vice  president/ 
group  classified  advertising,  newspa¬ 
pers  generally  responded  favorably  to 
remote  entry. 

But  the  remote  entry  committee 
(chaired  by  ‘he  Tribune's  Williams) 
noted  in  the  report  that  “the  many 
differences  .  .  .  between  newspaper 
computer  systems  are  obstacles  to  the 
widespread  use  of  remote  entry.” 

Unique,  often  complex  methods,  it 
continued,  “tend  to  discourage 
remote  entry  to  multiple  newspa¬ 


pers. 

Newspapers  came  together  under 
the  Association  of  Newspaper  Classi¬ 
fied  Advertising  Managers  (ANCAM) 
to  standardize  a  single  remote  entry 
format.  Varied  initial  attempts  at 
remote  entry  proved  its  value,  but 
demonstrated  its  shortcomings.  The 
Tribune  waited  for  standardization, 
believing  testing  would  be  a  better  use 
of  its  time,  said  its  classified  ad  man¬ 
ager. 

“Activity  to  develop  unique 
remote  systems  stopped,”  said  Wil¬ 
liams,  after  word  of  the  tests  spread. 
He  guessed  there  had  been  fewer  than 
20  papers  trying  remote  entry.  Some 
attempts  ended  only  because  clients 
had  problems. 


Standards  govern  only  information 
input  and  transmission,  after  which  it 
is  translated  for  use  by  a  newspaper's 
system.  Clients  require  only  personal 
computers  with  modems,  appropriate 
software  and  training  in  mark-up  lan¬ 
guage  and  scheduling  syntax. 

By  maintaining  a  computer  ad  file, 
pick-ups  can  by  routinely  edited, 
multiple  insertions  require  no  rekey¬ 
ing,  deadlines  are  extended  and 
clients  retain  full  control  of  copy. 

Garbling  of  copy  in  telephone  line 
transmission  was  not  a  problem. 

In  tests,  the  only  errors  received 
were  errors  sent.  A  “mechanism  in 
the  standard  .  .  .  will  send  a  message 
back  as  to  whether  [the  transmission] 
was  garbled,”  said  Williams. 

Conversion  to  remote  entry  can  run 
thousands  of  dollars,  but  costs  little 
compared  with  the  hardware. 

“Most  people,”  said  Williams, 
“will  clearly  be  able  to  Justify  it  in 
terms  of  savings”  —  savings  that 
standardization  may  multiply. 

“What  really  happens  positively 
for  a  newspaper  is  what  happens  at 


deadline,”  added  Williams,  referring 
to  more  ad  placements  in  a  given 
period. 

Instead  of  taking  calls,  staffers  can 
be  making  calls,  especially  near 
deadline,  when  everyone  wants  to 
make  it  in.  Savings  accrue  more  by 
making  better  use  of  staff  time  and 
skills  than  by  reducing  staff  (which 
may  be  unnecessary  if  more  open 
telephones  permit  more  called-in  ads 
as  well). 

If  standardization  allows  remote 
entry  to  make  better  use  of  staff  and 
equipment,  Williams  believes  it  is  still 
up  to  “newspapers  to  work  with  their 
clients.” 

System  upgrades  occur  only  at  the 
production  end;  they  will  be  transpa¬ 


rent  to  clients  (eliminating  retraining). 
Standardized  remote  entry  is  easy  to 
use,  even  for  those  without  a  knowl¬ 
edge  of  advertising  or  newspapers, 
said  Williams. 

Among  the  60  agencies  already 
using  Ad-Star,  many  have  multiple 
versions,  permitting  interchangeabil¬ 
ity  of  files.  With  Ad-Star  modified  to 
conform  to  the  proposed  standards, 
or  with  any  other  appropriately 
designed  software,  multiple  versions 
will  obsolesce. 

“Ad-Star  is  the  only  software  that 
conforms  to  the  standard  right  now,” 
said  Leslie  Bernhard  of  Publishing 
Technologies.  She  expects  competi¬ 
tion  in  both  hardware  and  software. 

“As  time  goes  on  there'll  be  more 
vendors,”  predicted  the  Tribune's 
Williams. 

Standardized  remote  entry  consists 
of  two  components:  hardware  at  the 
newspaper's  end  and  software  at  the 
agency  site. 

Regarding  “intricacies  of 
implementation”  on  the  newspaper 
(Continued  on  page  34) 


Williams  described  the  test  as  “the  best  thinking  of 
a  number  of  people  in  the  industry,”  both  in 
newspapers  and  on  the  front-end  side,  including 
Crosfield/CSI,  SIl  and  Atex. 
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Investing  in  a  SCC  single  copy  conveying  and 
processing  system  is  the  sure  way  to  put  moderm 
automation  technology  to  work  in  your  mailroomi' 

Reliable  performance  and  long  equipment 
life,  even  at  maximum  load,  combined  with  versa-" 
tility  of  operation  and  flexibility  in  future  expan-" 
Sion,  work  togethertoprotectyouroriginal  invest-' 
ment. 

Ferag's  systems  engineering  serves  the  prin¬ 
ted  word  by  streamlining  the  complex  task  of  pro¬ 
ducing  a  newspaper. 

Plan  the  future  with  Ferag  from  the  top  down 
-  and  turn  your  mailroom  into  a  profit  center. 


Invest  in  a  system  ni^ypur  mailroom 


F'E'R'A'G 


FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK,  190  RIHENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  TELEX  834743 
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Remote  entry 

(Continued  from  paf>e  32} 


side,  however,  Bernhard  cautioned, 
“it’s  more  complex  than  people 
think.” 

To  conform  to  the  standards,  news¬ 
papers  must  first  adapt  their  hard¬ 
ware,  either  through  systems  vendors 
or  through  use  of  a  “black  box" 
translation  device  (also  supplied  by 
Publishing  Technologies  Inc.). 


“Even  if  you  go  [to  PTl]  and  ask  for 
one  of  their  black  boxes,  there  still 
have  to  be  some  modifications”  to  the 
newspaper's  system,  noted  Jack 
Ross,  Philadelphia  Inquirer  classified 
advertising  manager.  “There  are  a  lot 
of  software  changes  to  be  made 
before  it  works,”  added  Ross. 

The  box  receives  transmissions  in 
the  standardized  format  and  outputs 
the  data  in  a  form  that  a  newspaper's 
computer  can  process. 

According  to  Bernhard,  papers 
already  using  Ad-Star  have  a  stan¬ 
dardization  upgrade  written  into  their 
contracts  as  a  part  of  system  mainte¬ 
nance. 

“Two-way  communication  is  really 
important,”  Williams  emphasized.  It 
enables  computerized  compilation  of 
billing  information.  “Smart 
clients  .  .  .  will  take  information  and 
pass  it  to  their  billing  systems  [to] 
expedite  their  own  back-office  opera¬ 
tions.” 


WE  KEEP  YOUR 
MAILROOM 
UP  TO  SPEEO 

QUIPP  SYSTEMS,  INC. 

9270  N.W.  lOOth  STREET 
MIAMI,  FLORIDA  33178 

(305)  884-5204 


An  interactive  setup  creates  a  true 
transaction  wherein  copy  delivery 
and  billing  are  almost  simultaneous, 
giving  immediate  line  count  and  price 
information. 

Based  on  testing  in  Chicago,  Mar¬ 
vin  C.  Veal  Jr.  of  the  Dallas  Morning 
News  (who  preceded  Williams  as 
committee  chairman),  hopes  “to 
modify  [his]  system  with  software, 
etc.,  to  make  it  an  interactive  sys¬ 
tem.” 

He  noted  that  not  everyone  is  going 
to  opt  for  a  “Cadillac.”  Standardiza¬ 


tion  will  not  necessarily  require  adop¬ 
tion  of  all  system  capabilities.  Some 
may  adopt  standardization  without 
interactivity. 

The  Ashury  Park  (N.J.)  Press  has 
used  noninteractive  remote  entry  for 
almost  a  year,  and  will  retain  it 
because  it  “has  become  very  accept¬ 
able  to  the  people  who  are  using  it,” 
said  Press  classified  advertising  man¬ 
ager  James  Easley,  referring  to 
clients,  especially  real  estate  agents. 

Nevertheless,  as  part  of  a  “plan  to 
expand”  and  become  “more  aggres¬ 
sive,”  Easley’s  department  plans  to 
contract  for  Publishing  Technologies' 
Ad-Star  program  (used  in  the  Chicago 
tests  and  at  several  other  papers  in 
Philadelphia  and  metropolitan  New 
York-New  Jersey)  for  major-market 
coverage,  as  well  as  bringing  in  more 
direct-input  users.  Eliminating 
rekeying  of  recruitment  ads  arriving 
by  telecopier  would  be  a  big  plus. 

Standardized  Ad-Star  was  demon¬ 
strated  for  the  Press  when  Publishing 
Technologies  transmitted  copy  to  the 
Tribune  from  computers  at  the  Press. 

“The  system  works,  there’s  no 
doubt  about  it  ...  it  interacted  per¬ 
fectly,”  Easley  commented.  The  pro¬ 
gram  includes  a  menu  for  selection  of 
newspapers. 

Real  estate  and  personnel  recruit¬ 
ing  are  seen  as  particularly  benefit- 
ting  from  standardized  remote  entry, 
which  allows  speedy  placement  of 
adds  nationally  or  easy  targeting  to  all 
papers  within  a  given  area. 

Williams  also  noted  the  possible 
economies  of  inputting  by  part-time 
employees  after  business  hours,  free¬ 
ing  the  time  of  professional  staff  and 
computers. 


Standardized  remote  entry  is 
already  under  serious  consideration 
for  at  least  one  medium-sized  daily. 
But  costs  have  risen  sharply  from 
under  $10,000  for  one-way  systems 
designed  three  years  ago  to  almost 
$100,000  for  interactive  standardized 
programs  now  available. 

Welch  suggested  that  one  way  to 
reduce  cost  might  be  to  include  the 
program  as  a  part  of  any  newspaper’s 
front-end  systems  purchase. 

The  remote  entry  committee  envi¬ 
sions  evolving  capabilities  for  classi¬ 
fied  display  and,  eventually,  full  dis¬ 
play  advertising — something  not  yet 
practical  with  land-line  transmission 
owing  to  the  enormous  quantity  of 
digital  data  needed  to  describe 
images. 

Compugraphic 
signs  deal 
with  Microcrafts 

Compugraphic  Corp.  announced  it 
will  accept  installation  of  Microcrafts 
Inc.  Turbo  CPU  boards  under  mainte¬ 
nance  agreements  on  existing  Edit- 
Writers. 

Microcrafts  will  handle  service  on 
the  board  itself,  replacing  it  “in  situa¬ 
tions  where  problems  occur,”  said 
Ron  Bettger,  Microcrafts  president. 

The  Turbo  CPU,  developed  by 
Macro  Solutions  Inc.,  triples  the 
EditWriter’s  rejustification  speed.  It 
replaces  four  to  eight  Compugraphic 
boards  (retained  by  owners  in  the 
event  servicing  by  Compugraphic  is 
necessary).  The  manufacturer  of  the 
Turbo  CPU  and  other  Edit  Writer  add¬ 
ons  says  about  1,000  Turbo  boards 
are  in  use. 

Soviet  news 
agency  buys 
Autokon  system 

The  Soviet  Union’s  Novosti  news 
agency  ordered  an  ECRM  Autokon 
1000  through  Chromos  Electronic, 
the  manufacturer’s  representative  in 
Germany  and  Eastern  Europe,  short¬ 
ly  after  the  November  opening  of 
the  Polygraphbummash  ‘87  paper¬ 
processing  and  printing  trade  fair 
in  Moscow. 

To  be  installed  this  month,  the 
Autokon  1000  Laser  Graphics  System 
initially  will  function  as  an  electronic 
camera,  but  is  planned  to  be  linked  to 
a  Xenotron  Artmaster  in  the  future. 
The  digitizing  camera  can  also  go 
online  as  a  monochrome  scanner  and 
recorder  to  various  systems. 


Real  estate  and  personnel  recruiting  are  seen  as 
particularly  benefiting  from  standardized  remote 
entry,  which  allows  speedy  placement  of  adds 
nationally  or  easy  targeting  to  all  papers  within  a 
given  area. 
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Companies  say  unauthorized  modifications  of  systems 
to  permit  remote  entry  could  jeopardize  vendor  support 


By  Jim  Rosenberg 

System  Integrators  Inc.  has  devel¬ 
oped  the  Export  product  line  “that 
will  allow  the  remote  input  of  edito¬ 
rial,  classified  and  library”  informa¬ 
tion,  said  William  Aaronson,  Sll  vice 
president/sales. 

The  editorial  product  is  already 
available.  Library  and  classified 
advertising  products  are  soon  to  fol¬ 
low,  in  that  order,  but  classified  may 
well  appear  first,  noted  Aaronson, 
given  the  interest  in  remote  entry. 

Aaronson  explained  that  Export  is 
software  designed  to  run  on  SII  with 
input  from  foreign  terminals.  It  “does 
accommodate  that  [Publishing  Tech¬ 
nologies’  Ad-Star]  product  .  .  .  that 
approach.  We  acknowledge  PTl  soft¬ 
ware,”  Aaronson  told  E&P. 

SII  was  not  involved  in  remote 
entry  standards  tests  at  the  Chicago 
Tribune,  where  its  equipment  was 
used  with  the  Ad-Star  program, 
although  SII  joined  with  classified  ad 
managers  last  year  in  standards  plan¬ 
ning. 

SII  awaits  word  from  the  Tribune 
on  how  the  test  program  was  set  up 
and  is  looking  into  the  process, 
according  to  SII  corporate  counsel 
Keenan  Davis. 

“It  is  unknown  how  it  was  accom¬ 
plished.  I  don’t  have  enough  facts 
yet,”  he  said.  “At  this  point,  we’re 
sort  of  looking  over  the 
circumstances  .  .  .  trying  to  get  a  feel 
for  the  ramifications  within  the  indus¬ 
try.” 

Adopting  a  wait-and-see  approach, 
Aaronson  would  not  comment  on 
other  remote  entry  programs  utilizing 
SII  equipment,  but  cautioned  that 
those  “who  want  to  hook  up  should 
contact  us.” 

Davis  later  told  E«&P  that  Sll  would 
meet  in  New  York  with  PTI  in  mid- 
February  in  order  to  explore  the  mat¬ 
ter. 

Similar  to  other  licensing  agree¬ 
ments,  Sll  prohibits  unauthorized  use 
of  equipment.  Presumably,  SII  seeks 
assurance  that  software  accompany¬ 
ing  its  system  is  not  explored  or 
exploited  to  create  or  use  a  program 
without  authorization. 

Davis  explained  that  “if  someone 
busts  in  .  .  .  and  gains  economic  ben¬ 
efit,”  it  is  “a  violation  of  proprietary 
rights.” 


Physical  use  of  equipment  “was 
part  of  [the  committee’s]  concern  in 
the  very  beginning,”  said  C.  Dean 
Welch,  vice  president/group  classi¬ 
fied  advertising  for  the  New  York 
Times  Regional  Newspaper  Group, 
referring  to  the  initial  standards 
development  effort. 

Crosfield/CSI,  Atex  and  Sll  all  sat 
with  the  committee  and  none  voiced 
concern  at  that  stage,  according  to 
Welch. 


Since  then,  it  is  believed  that  use  of 
a  “black  box”  offered  by  Publishing 
Technologies  (a  two-way  translator  of 
the  header  fields  of  a  newspaper’s 
system  and  those  of  standardized  Ad- 
Star  that  allows  the  program  to  func¬ 
tion  without  major  modification  to 
existing  systems)  will  eliminate  main¬ 
tenance  agreement  problems  with 
vendors. 

According  to  Paul  Farrell,  Atex 
group  products  manager,  “we’ve  got 
some  pretty  sophisticated  users  out 
there,”  but  unauthorized  modifica¬ 
tions  could  jeopardize  vendor  sup¬ 
port. 

Echoing  others  involved  in  remote 
entry,  Farrell  noted  that  “there’s  a  lot 
of  work  required”  at  the  newspaper 
end. 

As  far  as  users  attempting  their  own 


modifications,  Farrell  noted  that 
“they  always  come  back  .  .  .  they 
wind  up  breaking  something.” 

The  focus  of  concern  may  shift 
from  systems  maintenance  to  soft¬ 
ware  propriety.  Welch  advised  that 
newspapers  “talk  with  their  current 
vendor”  and  “make  sure  they’re  not 
violating  any  contracts.” 

Farrell  pointed  out  that  the  black 
box  “doesn’t  do  away  with  the  soft¬ 
ware  work”  needed  at  the  newspaper 


end,  which  must  “run  a  number  of 
conversions.” 

He  said  Atex  has  an  Ad-Star  inter¬ 
face  to  make  a  newspaper’s  system 
receptive  to  input  from  agencies  using 
Ad-Star.  Atex  has  software  modules 
available,  and  will  accommodate 
changes  that  standardization  brings 
about  for  Ad-Star. 

“Nothing  will  jeopardize  the  stan¬ 
dard”  being  issued  “under  the  aus¬ 
pices  of  ANCAM  and  the  ANPA,” 
Leslie  Bernhard  of  Publishing  Tech¬ 
nologies  assured  E&P,  adding  that  “a 
software  vendor  became 
angry  .  .  .  there  hasn’t  been  any 
action  taken.” 

Interactive  Ad-Star  at  the  Newark 
(N.J.)  Star-Ledger  and  at  Philadel¬ 
phia’s  Inquirer  and  Daily  News  has 
(Continued  on  page  37) 


Davis  explained  that  “if  someone  busts  in  .. .  and 
gains  economic  benefit,”  it  is  “a  violation  of 
proprietary  rights.” 
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functioned  without  reported  concerns 
by  vendors  since  before  testing  began 
in  Chicago. 

In  the  case  of  the  Star-Ledger, 
Composition  Systems  Inc.  (now 
Crosfleld/CSI)  supplied  its  own  soft¬ 
ware  modification  necessary  to 
accept  input  from  agency  terminals. 

Robert  Magliozzo,  a  Crosfield  spe¬ 
cial  projects  coordinator  who  worked 
with  the  remote  entry  standards  com¬ 
mittee,  told  E&P  that  Crosfield/CSI  is 
willing  to  work  on  a  customer-by-cus- 
tomer  basis  to  make  remote  entry  pro¬ 
grams  work. 

For  the  latest  equipment  “the  capa¬ 
bility  is  there,”  said  Magliozzo.  The 
difficulty  of  remote  entry  adaptation 
increases  with  the  age  of  equipment. 
The  most  recent  deliveries  require 
virtually  no  modification. 

Though  believing  it  unlikely  that 
the  company  would  “object”  to  or 
“impede”  modification  by  a  cus¬ 
tomer,  Magliozzo  stressed  that  Cros- 
field  would  have  an  interest  in  seeing 
that  the  work  was  done  right. 

Crosfield  vice  president  for  sales, 
Michael  Brier,  speaking  from 
England,  said  Crosfield’s  CSI  was 
“the  first  real  vendor  to  work  with 
Ad-Star.” 

Now  the  company  employs  its  own 
High  Level  Access  (HLA),  designed 
to  facilitate  communication  between 
its  systems  and  foreign  devices.  Util¬ 
izing  HLA,  Crosfield  is  developing  a 
general  program  software  for  remote 
information  transfer  into  and  from  its 
systems. 

Used  for  remote  entry  of  classified 
(or  other)  advertising,  the  program 
can  give  agencies  exact  line  counts 
because  they  will  be  able  to  see  ads  as 
they  will  appear.  Even  short  classi¬ 
fied  ads  on  Ad-Star,  said  Brier,  “can 
be  as  much  as  a  line  off,  depending  on 
the  amount  of  text”  and  its  justifica¬ 
tion  CSI  “can  take  an  AD-Star  pro¬ 
gram  in  the  future  and  enhance  that 
capability,”  said  Brier,  by  having  Ad- 
Star  come  in  “through  this  applica¬ 
tion  package.” 

Parts  of  the  general  program  are 
available  now,  according  to  Brier, 
who  expects  to  see  it  “embedded  in 
our  systems”  in  “about  six  to  12 
months.”  He  also  noted  that  “we  are 
going  to  take  our  HLA  and  have  in  it 
the  standard  [for]  remote  ad  input.” 

At  the  Inquirer,  “we  contracted 
with  Publishing  Technologies  to 
develop  a  remote  system  for  our  users 
and  the  interface  that  allows  them  to 
come  into  the  Atex  system,”  said 
Jack  Ross,  classified  advertising  man¬ 


ager  for  the  Inquirer.  “Our  own 
staff .  .  .  worked  on  the  Atex  sys¬ 
tem”  to  make  the  interface  with  Pub¬ 
lishing  Technologies’  program  work. 
“There  was  no  Atex  involvement.” 

Ross  seconded  the  complexity  of 
implementation  of  standardized  Ad- 
Star  emphasized  by  PTI’s  Leslie 
Bernhard,  but  noted  that  only  if  a 
newspaper  chose  to  standardize  with¬ 
out  recourse  to  PTI’s  black  box  would 
it  need  to  approach  a  vendor  to  effect 
the  required  modifications. 

Customers  have  been  assured  by 
Atex  that  it  can  meet  specifications 
and  handle  necessary  adaptations 
within  90  days. 

As  for  utilization  of  a  black  box 


Status 

(Continued  from  page  22) 

“If  you’re  not  buying  Hispanic 
print,  you’re  missing  the  cream  of  the 
crop,”  said  Joseph  A.  Garcia, 
publisher  of  El  Heraldo  de  Chicago. 
“Eighty  percent  of  the  people  in  His¬ 
panic  households  speak  and  read 
Spanish.  The  readers  are  there,  we 
have  to  sell  their  buying  power,”  but 
advertisers  have  been  slow  to 
respond. 

For  one  thing,  the  28  Chicago  His¬ 
panic  newspapers  don’t  represent  just 
a  crowded  field  —  they  vary  wildly  in 
quality. 

“There  are  too  many  people  in  the 
field  and  many  inferior  products,” 
LaRaza’s  Rossi  asserted.  “This  has 
created  the  impression  that  [Chicago] 
Hispanic  newspapers  are  a  joke.” 

If  editorial  quality  varies,  so  do  cir¬ 
culation  claims. 

“We’ve  had  newspapers  that 
claimed  65,000,  and  when  we  asked 
for  proof  of  circulation,  they  came 
down  to  20,000,”  said  Ezequiel 
“Zeke”  Montes,  president  of  the 
National  Association  of  Hispanic 
Publications  and  publisher  of  Tele 
Guia  de  Chicago. 

Circulation  claims  and  counter¬ 
claims  have  also  touched  off  noisy 
fights  in  the  crowded  field,  further 
alienating  some  advertisers. 

The  day  of  the  Media  Institute’s 
seminar,  in  fact,  El  Manana,  the  only 
Spanish-language  daily,  featured  a 
huge  front-page  article  and  two  repro¬ 
duced  letters  about  allegations  that 
“some  unscrupulous  Hispanic 
publishers”  have  been  running  the 
logo  of  Verified  Audit  Circulation 
although  they  are  not  members. 

But  El  Manana’s  publisher,  Gorki 
Tellez,  says  those  are  simply  “more 
excuses”  from  advertisers.  “I  could 


translator  without  Atex  intervention, 
it  is  reported  that  Atex  will  expect 
payment  for  use  of  its  software’s 
capability.  This  much  is  true  also  for 
Crosfield/CSI  (and  probably  any 
other  vendor),  to  the  extent  that  the 
use  exceeds  that  originally  agreed 
upon  and  paid  for. 

Though  any  assessment  of  the  situ¬ 
ation  would  be  premature,  according 
to  one  industry  source,  concern  that 
problems  may  arise  from  programs 
that  rely  on  utilization  of  intellectual 
property  (the  value  of  which  is  pro¬ 
tected  and  the  use  of  which  is  speci¬ 
fied  in  licensing  agreements)  seems 
balanced  by  both  cooperation  and 
competition  in  the  market  for  stan¬ 
dardized  remote  entry  installations. 


publish  a  book  of  them,”  he  told  the 
seminar. 

Tellez  began  El  Manana  in  1971  as  a 
weekly  newspaper.  In  1982,  he 
became  the  first  Spanish-language 
daily  in  the  Midwest.  It  was  then,  he 
said,  that  his  problems  began. 

“I’ve  been  struggling  for  17  years.  I 
made  money  for  the  first  12  years  — 
and  then  I  had  to  learn  in  the  most 
painful  way  anyone  can  learn:  experi¬ 
ence,”  Tellez  commented. 

Advertisers  have  not  responded  to 
the  daily  format,  he  said,  and  Tellez 
adds  flatly  that  he  believes  one  reason 
is  prejudice. 

“They  don’t  believe  the  Hispanics, 
but  if  it’s  Smith  and  Jones  —  they 
believe  them,”  he  said  of  ad  agencies. 

Last  September,  El  Manana  was 
forced  to  cut  back  its  publication 
cycle  to  two  and  three  times  a  week, 
Tellez  reported. 

El  Manana  returned  to  daily  publi¬ 
cation  in  December  only  after  another 
$750,000  investment,  he  said. 

In  sometimes  emotional  remarks, 
Tellez  declared  that  Hispanic  news¬ 
papers  were  needed  to  give  “a  voice 
to  the  community”  and  preserve  cul¬ 
tural  values.  “When  you  lose  the 
Spanish  press,  you  lose  everything.” 

Despite  the  problems,  there  are 
reasons  for  hope,  said  Ana  Veciana- 
Suarez,  the  Miami  Herald  columnist 
who  wrote  “Hispanic  Media  USA:  A 
Narrative  Guide  to  Hispanic  News 
Media  Outlets  in  the  United  States” 
for  The  Media  Institute. 

“I  think  the  death  knell  for  the  His¬ 
panic  press  has  been  sounded  for  a 
long  time”  without  coming  to  pass, 
she  declared. 

And  LaRaza’s  Rossi  noted  that 
several  Chicago  Hispanic  papers  are 
becoming  more  professional.  They 
need  to  get  audited  circulation, 
greater  editorial  quality  and  more  pro¬ 
fessional  presentations  for  advertis¬ 
ers,  he  said. 
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SYNDICATES 


A  feature  that  offers  interesting  photos 

The  weekly  ‘Picture  This!’  from  magazine  veteran  Juiia  Scuily  and 
APN  provides  shots  of  a  kind  rarefy  seen  in  newspapers 


By  David  Astor 

Julia  Scully  has  been  a  magazine 
editor  and  writer  for  over  25  years, 
but  she’s  always  wanted  to  be  a  news¬ 
paper  journalist,  too.  Now,  Scully 
works  in  both  mediums. 

This  has  been  the  case  since  last 
March,  when  AP  Newsfeatures  (APN) 
began  distributing  Scully’s  “Picture 
This!’’  The  feature  offers  an  interest¬ 
ing  and  unusual  photo  each  week 
along  with  an  explanatory  caption. 

Scully  started  “Picture  This!”  sev¬ 
eral  months  after  leaving  her  20-year 
position  as  editor  of  Modern  Photog¬ 
raphy,  a  700,000-plus  circulation 
magazine  based  in  New  York  City. 
She  had  been  seeking  a  way  to  use  her 
photography  experience  outside  of  a 
full-time  job  situation,  and  Scully 
thought  of  how  newspapers  rarely  ran 
the  kinds  of  photos  she  was  used  to 
seeing. 

Papers,  noted  Scully,  tend  to  pub¬ 
lish  photos  of  newsworthy  events  and 
people  as  well  as  feature  shots 
reflecting  the  weather  and  other 
things.  But  the  photos  Scully  had  in 
mind  were  ones  that  might  be  seen  in 
exhibits  or  books,  if  they  are  seen  at 
all. 

Several  syndicates  expressed  at 
least  some  interest  in  “Picture 
This!”  but  APN  was  the  most  enthu- 


This  Platt  Brothers  photo  (explained  in 
the  story)  is  from  the  Library  of  Con¬ 
gress.  It  was  offered  in  'Picture  This!' 
last  May. 

siastic.  And  about  50  newspapers 
soon  signed  on,  including  the  Milwau¬ 
kee  Journal,  Monterey  (Calif.)  Her¬ 
ald,  San  Antonio  Light,  Shreveport 
(La.)  Times,  Staten  Island  (N.Y.) 
Advance,  and  Kitchener-Waterloo 
Record  in  Ontario,  Canada. 

But  getting  a  distributor  and  clients 
for  “Picture  This!”  was  just  the 
beginning  of  Scully’s  efforts,  because 
she  puts  a  huge  amount  of  work  into 
finding,  crediting,  and  captioning 
each  photo. 

Scully  searches  for  pictures  in  all 
kinds  of  places,  including  books,  gal¬ 
leries,  contemporary  photographers’ 
portfolios,  and  various  archives. 
Indeed,  whenever  Scully  travels  she 
makes  sure  she  visits  that  area’s  his¬ 
torical  society,  library,  or  other 
repository  of  photos. 

Various  criteria  are  used  in  picking 
a  photo  for  “Picture  This!”  The  shot 
must  be  eye-catching,  entertaining, 
educational,  artistic,  and/or  historic 
in  some  way.  “And  I’m  careful  to 
select  photos  that  I  think  are  going  to 
have  wide  appeal,”  commented 
Scully,  who  said  she’s  very  aware 
that  newspapers  have  a  more  general- 
interest  audience  than  a  magazine  like 
Modern  Photography. 


The  above  dog-as-frog  was  photo¬ 
graphed  by  William  Wegman,  and 
appears  courtesy  of  the  Holly  Solomon 
Gallery/Pace  MacGill  Gallery.  It  also 
appeared  in  May. 

Then  Scully  tracks  down  the  story 
behind  the  photo.  This  is  occasionally 
easy,  especially  with  recent  pictures. 
But  about  60%  of  the  “Picture  This!” 
shots  are  old  (some  date  back  as  far  as 
the  1850s),  and  these  often  require  a 
lot  of  detective  work  to  fill  a  two-  or 
three-paragraph  caption. 

“I  want  the  text  to  be  enriching;  to 
add  something  to  the  photograph,” 
said  Scully. 

In  the  case  of  the  bicycle  photo 
accompanying  this  story,  for 
instance,  Scully  made  three  trips  to 
the  New  York  Public  Library  and 
about  two  dozen  phone  calls  before 
reaching  a  Smithsonian  Institution 
staffer  named  David  White  who  was 
an  expert  on  the  history  of  bicycles. 
The  resulting  caption  read  as  follows: 

“Bumping  down  the  Capitol  steps 
on  a  highwheeler  in  1882  was  not  as 
crazy  a  stunt  as  it  now  seems.  These 
early  bicycles,  on  which  one  wheel 
measured  as  high  as  five  feet,  were  all 
the  rage  in  the  1880s.  According  to  the 
story  surrounding  this  photograph, 
George  W.  Pressey  of  Hammonton, 
New  jersey,  had  just  patented  this 
radical  design  which  placed  the  small 
wheel  in  front  of,  rather  than  in  back 
of,  the  large  wheel. 


tow  to  do  it: 

od  to  aniM  or  basil,  and  so  on 
double  lazy  susan  rack,  begir 
I.  directly  under  allspice 
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A  20-foot  camera  weighing  over  half  a 
ton  was  photographed  in  1899.  This 
shot  from  the  Smithsonian  Institution's 
History  of  Photography  Collection  was 
an  August  'Picture  This!'  entry. 

“To  demonstrate  the  superior 
balance  of  his  new  design,  Pressey 
and  his  son,  Burt,  performed  this  dra¬ 
matic  feat  before  a  crowd  of  high  gov¬ 
ernment  officials  and,  of  course,  pho¬ 
tographers  in  Washington,  D.C. 

“Although  Pressey’s  ‘Star’  was  in 
production  for  several  years,  it  and 
the  other  highwheelers  went  the  way 
of  the  dodo  when  they  were  replaced 
in  the  1890s  with  the  ‘safety,’  a  bicy¬ 
cle  featuring  two  wheels  of  equal 
size.” 

Scully  said  she  has  “grown  to 
appreciate  enormously”  the 
resources  that  are  available  to  people 
seeking  information  about  various 


Telephone  inventor  Alexander  Gra¬ 
ham  Bell  is  shown  kissing  his  wife 
Mabel  as  she  holds  one  of  Bell's 
attempts  at  a  flying  machine.  The 
George  McCurdy  photo  is  from  the 
Library  of  Congress  and  ran  in  'Picture 
This!'  last  March. 

subjects.  She  noted  that  some 
archives  and  libraries  have  gone  to 
“great  lengths”  to  help  her  identify 
the  stories  behind  older  photos. 

Besides  the  bike  shot,  other  older 
“Picture  This!”  photos  have  shown 
students  in  front  of  a  Montana  one- 
room  schoolhouse  in  1893,  a  man 


Susie  Fitzhugh's  1974  photograph  of 
her  13-year-old  gymnast  cousin  was  a 
December  'Picture  This!'  offering. 

wrestling  a  bear  in  Canada  around 
1900,  two  women  kicking  up  their  legs 
atop  a  precarious  precipice  in 
Yosemite  National  Park  around  1900, 
and  a  group  of  New  York  boys  knit¬ 
ting  during  World  War  1. 

“Picture  This!”  photos  of  a  more 
modern  nature  have  shown  a  cat  pos¬ 
ing  on  a  piece  of  driftwood,  a  family 
with  a  huge  Raggedy  Ann  doll  collec¬ 
tion,  and  two  acrobatic  dancers 
(dressed  as  yuppies)  suspended  in 
midair. 

Both  the  old  and  contemporary 
“Picture  This!”  shots  are  the  work  of 
master  photographers,  unknowns, 
and  people  in  between. 

In  addition  to  compiling  and  writing 
her  APN  feature,  Scully  continues  to 
pen  a  monthly  Modern  Photography 
(Continued  on  page  40) 


TRAVEL  TIPS 


KITCHEN  HINTS 


HEALTH  WATCH 


Women  make  37  percent  of  business  trips  Pj  ^  j  , 
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PKTTURE  PERFECT  READERSHIP. 


Our  infographics  are  just  the  drawing  card  for  readers. 
They  sketch  statistics,  portray  points  and  help  people  get  the 
picture  fast. 

Order  our  FILLERS  &  GRAPHICS  and  we'll  send  you  a 
picture-esque  package  weekly  with  Health  V\^tch,  Travel  Tips, 
Kitchen  Hints,  Smart  Money,  Flashback:  This  Week  In  Enter¬ 
tainment,  plus  Sports  and  our  new  sciencegraphic  Discover.  Or 


order  a  supplement  of  25  graphics  in  your  choice  of  category. 

You've  also  got  another  option  to  draw  from.  That's  our 
special  section  graphics  with  car,  career,  wedding,  home, 
fashion,  dining  and  gardening  infographics. 

Call  800-445-4555*  for  a  free  sample  from  our  gallery. 
Our  infographics  can  turn  your  readership  picture  into  a  work 
of  art. 


Post  Office  Box  190  •  San  Diego,  CA  92112 

*Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 


SYNDICATES 


Foreign  affairs  coiumn  is  starting 

A  twice-weekly  column  by 


(Continued  from  page  39) 

column  she  has  done  since  1970.  The 
Manhattan  resident  is  also  writing  a 
novel,  and  serves  as  New  York  liai¬ 
son  for  a  European  gallery  owner. 

Born  in  Seattle,  Scully  grew  up  in 
California  and  Alaska  (where  she  was 
a  member  of  a  class  of  10  at  Nome 
High).  Scully  subsequently  majored 
in  creative  writing  at  Stanford  Uni¬ 
versity  and  then  earned  an  M.A.  from 
New  York  University. 

Scully  eventually  became  editor  of 
Camera  35  magazine  for  five  years 
before  joining  Modern  Photography 
in  1966. 

The  “Picture  This!"  creator  has 
also  written  and  edited  one  book, 
edited  another,  authored  a  play, 
penned  a  number  of  magazine  arti¬ 
cles,  and  taught  at  various  colleges 
and  workshops. 

Some  recent  books 

Charles  M.  Schulz’s  By  Supper 
Possessed,  the  third  volume  in  the 
“Peanuts  Collector  Series,”  has  been 
published  by  Topper  Books. 

Topper  is  affiliated  with  United 
Media,  the  parent  company  of  “Pea¬ 
nuts”  distributor  United  Feature  Syn¬ 
dicate. 

UM  is  also  the  parent  of  Newspaper 
Enterprise  Association,  which  syndi¬ 
cates  another  cartoonist  with  a  new 
Topper  collection.  Life  in  the  Mall 
Lane  is  by  “Berry’s  World”  creator 
Jim  Berry. 

In  other  book  news.  Doubleday  has 
published  Tales  from  the  Front  based 
on  the  singles-life  column  that  Cheryl 
Lavin  and  Laura  Kavesh  write  for  the 
Chicago  Tribune  and  Tribune  Media 
Services. 

Also,  Copley  News  Service  “Best 
Bytes”  columnist  Jeffrey  Young  has 
written  Steve  Jobs:  The  Journey  Is 
the  Reward  (Scott,  Foresman  and 
Company)  about  the  co-founder  of 
Apple  Computer.  And  Copley 
“Future  Shop”  columnist  Martin 
Porter  has  penned  The  Complete 
Guide  to  Making  Home  Video  Movies 
(Pocket  Books). 


UBNF’s  anniversary 

U-Bild  Newspaper  Features  is  cele¬ 
brating  its  40th  anniversary. 

The  syndicate  —  based  at  P.O.  Box 
2383,  15233  Stagg  St.,  Van  Nuys, 
Calif.  91409  —  started  in  1948  when 
Steve  Ellingson  made  a  rocking  horse 
in  his  garage  and  copied  it  for  a  friend. 

U-Bild  syndicates  three  features: 
“Project  of  the  Week,”  “Do  Your 


Washington  Post  chief  foreign  corre¬ 
spondent  Jim  Hoagland  will  enter 
syndication  March  1. 

The  foreign  affairs  feature,  which 
will  be  distributed  by  the  Washington 
Post  Writers  Group,  will  originate 
from  Paris  but  contain  datelines  from 


Jim  Hoagland 


Own  Thing,”  and  “Do-It-Yourself 
Ideas.” 


Discusses  salesman 

A  newspaper  buying  a  syndicated 
feature  often  does  ,an  article  intro¬ 
ducing  the  feature  to  its  readers.  But 
the  article  rarely  discusses  the  syndi¬ 
cate  person  who  did  the  selling. 

A  recent  exception  was  the  Port¬ 
land  (Ind.)  Commercial  Review, 
which  talked  about  Universal  Press 
Syndicate  North-Central  region  sales 
manager  Allan  Stark  and  the  way  syn¬ 
dication  works  in  a  story  announcing 
the  arrival  of  “Calvin  and  Hobbes”  in 
the  paper. 

The  comic  is  by  Bill  Watterson  of 
Universal. 

Advertising  column 

A  weekly  advertising  column  is 
being  syndicated  by  Media  Marketing 
Services,  P.O.  Box  642,  St.  Charles, 
Ill.  60174. 

“Let’s  Talk  Advertising  ...”  is 
written  to  “help  local  retail  advertis¬ 
ers  clarify”  misconceptions  about 
advertising  and  “answer  many  of  the 
questions  they  might  have  in  planning 
their  advertising  programs.” 

The  column  is  by  Fred  J.  Rosen¬ 
thal,  who  has  over  17  years’  experi¬ 
ence  in  the  advertising  and  marketing 
field. 


throughout  the  world.  It  will  replace 
the  eight-year-old  column  by  the 
retiring  Philip  Geyelin,  former  Post 
editorial  page  editor  and  currently 
editor-in-residence  at  the  Johns 
Hopkins  Foreign  Policy  Institute. 

Hoagland,  47,  joined  the  Post  in 
1966  and  became  the  paper’s  Africa 
correspondent  in  1969.  He  was 
awarded  the  Pulitzer  Prize  for 
international  reporting  in  1971  for  his 
10-part  apartheid  series,  which 
formed  the  nucleus  of  a  book  called 
South  Africa:  Civilizations  in  Conflict 
(Houghton  Mifflin,  1972). 

The  reporter’s  1976  series  on  the 
black  revolt  in  South  Africa  won  the 
Overseas  Press  Club  award  for  for¬ 
eign  coverage  that  year,  and  led  to  his 
second  denunciation  and  visa  refusal 
from  the  apartheid  government. 

Hoagland  moved  to  Beirut  as 
Middle  East  correspondent  in  1972,  to 
Paris  in  1976,  and  to  Washington  as 
diplomatic  correspondent  in  1978.  He 
became  foreign  news  editor  a  year 
later. 

The  South  Carolina  native 
graduated  cum  laude  from  the 
University  of  South  Carolina. 


Business  syndicate 

Media  Syndicate,  which  distributes 
a  weekly  package  of  small  business 
stories  to  over  100  media  outlets,  is 
now  offering  a  monthly  “Newsmak¬ 
ers’  Update”  to  “keep  the  media 
abreast  of  trends,  innovations,  and 
great  ideas  shaping  America.” 

The  17-month-old  MS  is  based  at  15 
W.  44th  St.,  No.  303,  New  York, 
N.Y.  10036  and  P.O.  Box  2282,  Boul¬ 
der,  Colo.  80306.  Its  publisher  is 
Alexis  Parks,  a  former  “Energy  Hot¬ 
line”  syndicated  columnist  and 
reporter  for  the  Washington  Post. 

Guindon  ‘Carp’  strip 

Cartoonist  Richard  Guindon  of  the 
Detroit  Free  Press  has  changed  to  a 
strip  format  with  his  “Carp  Chroni¬ 
cles.” 

The  comic  depicts  life  in  fictitious 
Carp  City,  Mich.  —  and  includes 
characters  from  “Guindon’s  Michi¬ 
gan,”  which  it  replaces. 

Guindon,  who  was  formerly  with 
the  old  News  America  Syndicate, 
joined  the  Free  Press  in  1981.  His 
work  has  also  appeared  in  Esquire 
and  other  magazines. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 


AVAILABLE 


ANNOUNCEMENTS 


BUYERS  GUIDE 

RED  HOT  bargains!  Drug  dealers’  cars, 
boats,  planes  repo’d.  Surplus.  Your 
Area.  Buyers  Guide  (805)  687-6000 
,Ext.  S-4261. 


CHILDREN/TEENS 

CELEBRITY  TEEN  TALK:  A  weekly 
column  featuring  Interviews  with  big 
name  young  TV,  movie  &  recording 
stars.  Free  trial  -  Call  (617)  893-3984. 


_ COMPUTERS _ 

THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person¬ 
al  Computing.  Use  alone  or  in  series. 
$3.00  each  or  $30.00  for  Volume  1(12 
cols.)  Call  or  write  for  samples. 

SYNDICATION  ASSOCIATES,  INC. 

PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 


_ HEALTH _ 

"SENIOR  CLINIC  ".  Only  syndicated 

specialist-written  health  column 

addressing  medical  problems  of  your 

mature  (5(J  plus)  readers.  Weekly,  600 

words  ((3&A).  Sixth  year,  30  newspap¬ 

ers.  “Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY)  j 
Democrat  &  Chronicle).  Four  weeks’ ' 

trial.  Samples,  rates.  Dr.  Frank  Macln- 

nis,  H.F.M.  Literary  Enterprises  ,  P.O. 

Box  307,  Edmonton,  Alberta,  Canada 

T5J  2J7  (403)  973-2361. 


_ LIFESTYLES _ 

IT’S  ABOUT  TIME 

Everything  about  watches  from  the  wrist 
styles  of  the  rich  and  famous  of  today  to 
the  supertechnology  of  21st  century 
time  pieces.  A  great  column  for  the 
fashion  or  lifestyles  section  of  your 
publication.  Write  or  call  for  samples: 
Williamstown  Communications,  321 
Dixwell  Ave.,  New  Haven,  CT 
06511.(203)  562-7940. 


READER/PROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


_ REAL  ESTATE _ 

INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  Union  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 


_ SPORTS _ 

SPORTS  COLUMNS  of  national  scope 

are  now  available  for  your  weekly,  at  a 

price  that’s  sure  to  please.  For  samples 

and  more  info,  write:  SportNet,  PO  Box 

991,  Stratford,  CT  06497. 


_ VIDEO _ 

CABLE  TV-  A  lively  and  informative 

column  on  cable  TV.  A  look  at  what’s  on 

cable  and  what’s  going  on  behind  the 

scenes.  Columns  will  be  cross 

referenced  with  cable  systems  in  your 

paper’s  area  to  give  strong  local  apr^al. 

Available  weekly  or  monthly.  Write  or 

call  for  samples:  Williamstown  Commu¬ 

nications,  321  Dixwell  Ave.,  New 
Haven,  CT  06511.  (203)  562-7940. 


WHAT’S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what’s  available  on  videocassette. 
Samples  and  rates  upon  request.  Our 
6th  year.  VIDEOFILE,  7  Utica  St.,  Quin¬ 
cy,  MA  02169,  (617)  786-8669. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. _ 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


Editor  &  Publisher 
11  West  19th  St. 
New  York,  NY  11217 
(212)  675-4380 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Cleanvater  Beach  FL  33515.  No 
obligation  of  course. 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


KEITH  MEDIA  SERVICE 
'Appraisal  'Brokerage  'Consulting 
Confidential,  Professional  Service 
Don  Keith,  Broker,  PO  Box  1043, 
Murfreesboro,  TN  37133.  (615) 
890-3982. 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


NEWSPAPER  BROKERS 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503-Austin,  TX  78716 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 

James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 

EXCLUSIVE  OKLAHOMA  county  seat 
weekly,  average  gross  over  3  years  is 
$165,000.  Includes  building.  2,250 
circulation,  $165,000  Terms. 
EXCLUSIVE  KANSAS  county  seat  week¬ 
ly,  $275,000  gross,  3-unit  press. 
Liberal  terms  available  to  qualified 
buyer.  Many  options,  possible  small 
down  payment. 

FLORIDA  SHOPPER  West  Coast  fast 
growth  area.  Grossing  $600,000. 
Asking  $500,000  cash  and  terms. 
NORTHEAST  MISSOURI  three  weekly 
combination.  Central  printing  plant. 
Central  laser  typesetting.  Grossing 
$550,000.  With  buildings  $600,000. 
Cash  and  terms. 

SOUTHWEST  MISSOURI  weekly  .and 
shopper.  $100,000  includes  the  build¬ 
ing.  Terms. 

COLORADO  EXCLUSIVE  mountain 
weekly.  Remote  area  in  northern  part  of 
state.  Skiing  nearby.  $85,000,  attrac¬ 
tive  terms. 

WESTERN  COLORADO  weekly.  An  area 
set  to  boom.  Great  area  for  outdoor 
sports  including  skiing.  Grossing 
$125,000.  Without  real  estate 
$110,000.  Profitable  operation. 
Terms. 

NORTHWESTERN  MONTANA  weekly. 
Near  Canadian  border.  No  printing. 
Prize  at  newspaper  gross  only 
$110,000.  Terms. 

For  details  on  any  of  these  newspapers, 
please  contact: 

JAMES  C.  STERLING 
Bolitho-Sterling 
Newspaper  Sen/ice 

PO  Box  492  Bolivar,  MO  65613 


DON’T  BUY  A  NEWSPAPER  ~  START 
ONE!  In  the  only  population  boom  area 
in  the  entire  Northeastern  states.  23 
towns  with  population  of  125,000; 
grew  48%  in  the  last  decade.  Incredib¬ 
ly,  no  local  daily  newspaper;  5  different 
dailies  coming  in  from  outside  the  area 
but  none  within  it.  Circulation  penetra¬ 
tion  by  these  outside  dailies  is  poor, 
leaving  a  huge  void  to  be  filled.  Conti¬ 
nuing  massive  growth  projected  for  this 
region.  You  can  start  a  daily,  a  large 
weekly,  or  a  shopper.  Our  exclusive, 
very  comprehensive  report,  which  is  for 
sale,  covers  every  aspect.  The  News¬ 
paper  Workshop,  Swamp  Rd.,  Rich¬ 
mond,  MA  01254. 
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NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

EDITOR  &  PUBLISHER  for  February  20,  1988 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


TENNESSEE  WEEKLIES,  gross 
$750,000,  project  $1  million  '88.  Near 
city. 

WISCONSIN  WEEKLIES  &  shopper, 
vacation  growth  area.  Total  gross 
$785,000.  Regional  circulation. 
MICHIGAN  SUBURBAN  weekly  &  shop¬ 
per,  gross  $500,000,  6,500  paid 
subs.  Affluent  area. 

DAKOTA  WEEKLY,  county  seat  exclu¬ 
sive,  progressive  city.  $450,000  gross. 
Excellent  product. 

NEW  MEXICO  WEEKLY,  exclusive 
county  seat,  ski  area,  circ.  2,000,  gross 
$160,000.  $150,000  on  good  terms. 
CAROLINA  WEEKLY,  near  metro  area, 
5,000  paid  subs.,  3-unit  web  press. 
Publisher  would  stay  on.  Terms. 
OKLAHOMA  DAILIES,  2  properties, 
separate  communities,  each  with  web 
plant.  Some  terms. 

CHICAGO  SUBURBAN,  4-unit  web, 
gross  $2.5  million.  Project  $3  million 
'88.  Terms. 

KANSAS  DAILY,  county  seat,  3-unit 
web,  $300,000  gross.  Terms. 

For  information  write: 

ROBERT  N.  BOLITHO 
Bolitho-Sterling 

4210  Johnson  Dr.,  Suite  lOOA 
Fairway,  KS  66205 


ESTABLISHED  7-year-old  Tampa  Bay 
weekly  now  available.  Paid  circulation 
base  in  900  retail  outlets.  Fast-growing 
area  of  Florida  offers  tremendous  poten¬ 
tial  for  aggressive  operator.  New  office 
is  centrally  located  to  entire  Bay  area. 
For  complete  details  write  Box  2710, 
Editor  &  Publisher. 


N.C.  WEEKLY  -  Growing  weekly  in  grow¬ 
ing  rural  town  within  45  minutes  of 
metro  area.  Priced  at  lx  gross  of 
$104,000,  will  finance  2/3  to  right 
party.  Box  2742,  Editor  &  Publisher. 


Several  Texas  weeklies  available,  owner 
financing  on  most.  Free  list.  ATN,  Inc., 
Bill  or  Ed  Berger,  PO  Box  161503, 
Austin,  TX  78716.  (512)  476-3950. 


SOUTHERN  CALIFORNIA  (San  Diego 
area)  weekly.  Established  19  years  in 
rapidly  growing  city.  City  and  county 
legal  notices,  paid  second-class  circula¬ 
tion.  Needs  personal  attention  and 
$65,000.  PO  Box  947,  San  Marcos,  CA 
92069.  (619)  746-6441. 


EXPANDING  East  Michigan  suburban 
weekly  group.  Growth  market.  Gross 
$1. 6-million.  Profitable.  Motivated 
seller.  Call  (312)  572-0902. 


UPSTATE  NEW  YORK  weekly  (2,500 
paid)  within  annual  sales  at  $  1 50,(300  - 
asking  $125,000  with  30%  down. 
Please  write:  BARRY  FRENCH,  Broker- 
Appraiser,  Ashlawn  Road,  Assonet,  MA 
02702. 


SUBURBAN  Washington,  DC  paid 
circulation  weekly.  PO  Box  792, 
Springfield,  VA  22150. 


VIRGINIA  MOUNTAIN  WEEKLY  Long- 
established  weekly  and  job  shop  in  rural 
area  far  from  crowds,  crime  and  pollu¬ 
tion.  Owner  financing  for  experienced 
individual  (no  chains)  with  $40,000  to 
invest.  Send  resume,  with  references  to 
Box  2641,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publishpr 


I  WANT  to  buy  your  shopper  or  free 
community  paper  with  sales  of 
500,000  to  2,000,000.  Must  be  cash 
positive  and  show  a  profit  the  last  3 
years.  Write  Box  2770,  Editor  & 
Publisher. 


NEWSPAPER  FOR  SALE?  We  want  to 
acquire  a  newspaper  with  at  least 
6,000  circulation  -  must  be  profitable. 
We  are  principled.  All  replies  strictly 
confidential.  Write  Box  2752,  Editor  & 
Publisher. 


WELL-KNOWN  public  communications 
company  with  reputation  for  quality 
community  newspapers  seeks  small  to 
medium  sized  dailies,  weeklies  with 
potential  to  go  daily,  or  small  newspap¬ 
er  groups.  (Jompany  is  well  financed, 
able  to  pay  cash,  experienced  in  acquis¬ 
itions,  and  intersted  in  keeping 
management  in  place.  Confidentiality 
guaranteed.  Write  Box  2749,  Editor  & 
Publisher. 


FORMER  NEW  ENGLAND  publisher, 
with  financing,  desires  to  return  as 
owner/operator  of  large  circulation 
weekly  or  group  of  small  weeklies.  If  you 
would  rather  not  sell  to  a  chain,  and 
want  an  owner/operator  who  will 
become  part  of  your  community,  please 
reply  to  Box  2766,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


ADVERTISING  PUBLICATION.  Tourist 
oriented  weekly  in  heart  of  Disney  World 
area.  25,000  circulation  and  growing 
rapidly.  Excellent  profit  structure  and 
potential.  (305)  629-9000  or  write: 
KBIC,  Brokers,  5125  Adanson  St., 
Suite  400,  Orlando,  FL  32804. 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  tO: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


The  Classified  Pages  of  EDITOR  & 
PUBLISHER  move  mountalns...of 
equipment,  supplies,  services...for 
the  newspaper  trade.  Call  us,  when 
you  need  Classified.  (212)  675-4380 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1 ,  1 988 

POSITIONS  WANTED 
1  week  —  $3.70  per  line 

3er  issue.  2  weeks  —  $3.05  per  line,  per  issue, 

ser  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

3er  issue.  4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  senrice.  Add  $4.00  per  insertion  for  box  sen/ice. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum, 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  flk  Publisher 

11  West  19lh  Street.  NY.  NY  10011.  (212)  675-4380. 
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INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


EVERY  newspaper  (12)  that  our 
company  worked  for  in  1987  showed  an 
increase  in  paid  circulation.  That  makes 
5  years  in  a  row  -  not  a  bad  record. 
We’re  certainly  not  the  largest  telemark¬ 
eting  firm,  definitely  the  best.  Join  the 
list  of  winners  and  get  in  on  the 
increase,  use;  Dan  Campbell  &  Associ¬ 
ates,  now  DCA  Promotions,  3864 
Center  Rd.,  #108,  Brunswick,  OH 
44212.  (216)  225-7440.  Write  or  call 
you'll  be  glad  you  did! 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


COMPUTER  CONSULTANTS 


CIRCUUTION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 


CONSULTANTS 


Satisfied  with  your  sales?  I  can  help. 
Mike  (615)  794-8946. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ COMPUTERS _ 

BURROUGHS  B-96  business  computer 
systems  with  one  meg.  of  memory, 
Winchester  disk  drive,  tape  streamer, 
five  terminals,  and  600  L.P.M.  Data 
Products  line  printer.  Make  us  an  offer 
on  any  or  all.  Call  Mike  Bjorge,  Daily 
News,  (507)  334-1853. 


CONDITION  POWER  MGMT  CTR 
125K.V.A.  3PH  60HZ  480V  input 
208/ 120V  output-with-output 
Distribution  Center- 1982 
(84  poles)  and  power  status  panel 
Contact  Bob:(219)  461-8252 

CROSSFIELD  HASTECH  system  (3) 
2330’s  CPU  with  6  magician  terminals. 
Used  5  months.  Must  sell.  Call  (813) 
923-3635. 


MAILROOM 


1985  227S  5/1  Muller  inserter.  1  years 
use.  (818)  885-5995. 


24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


COMPUTER  SERVICES 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column  inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


MAILROOM  SERVICES 

CHESHIRE  LABELS.  1  up  to  4  up. 
Family-owned  business  will  maintain 
mailing  list  and  generate  computerized 
labels.  Reasonable  rates.  Call  Joe  Shan¬ 
non,  Shannon’s  Data  Service,  (502) 
361-8250. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

HARRIS  624  inserter.  Late  model. 
Excellent  condition.  Priced  to  sell.  K&M 
NEWSPAPER  SERVICES  INC.  (914) 
368-0768. 


LONG  LIFE  PLASTIC  PALLETS 
Supplying  "Super  D”  40  x  48  Pallets  to 
Maiirooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 


MARKETING  SERVICES 

INCREASE  AD  REVENUE:  Market- 
proven  single-advertiser  and  industry- 
themed  special  section  "Idea  Forums”. 
Sell  non-traditional  advertisers.  Train¬ 
ing  seminar,  management  implementa¬ 
tion  guide,  sales  orientation  workbook. 
New  Revenue  Concepts 
(704)  875-1531 


SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  h089.  1-800-338-9656. 


GOSS  R.P.P.  SPECIALIST 
Upgrades,  installations,  startups,  trou¬ 
bleshooting,  training,  audits.  Reels, 
tensions,  pasters,  dampening  systems, 
and  all  Goss  electricals.  Bill  Spells 
(305)  273-9378. 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


MULLER  MARTINI  Type  227  insert 
feeder  machines.  5  into  1  capability 
complete  with  Type  231  compensating 
stackers  and  “U"  type  infeed.  Two  (2) 
only  serial  Nos.  932083  and  932085. 
In  operation  three  years.  $100,000 
U.S.  each. 

Contact:  R.  D.  Lindsay 

London  Free  Press 
London,  Ontario  Canada 
(519)  679-1111 


When  you  want  to  reach  the  newspaper  trade, 
E&P  is  your  most  efficient  medium! 

EDITOR  &  PUBLISHER  for  February  20,  1988 


EQUIPMENT  &  SUPPUES 


MAILROOM 


Two  8-head,  48-P  SHERIDAN  inserting 
machines  complete  with  drives,  heavy- 
duty  Cutler-Hammer  conveyors  and 
manual  fly  tables.  Make  Offer.  Contact 
Jim  Fenley,  Memphis  Publishing 
Company,  495  Union  Ave.,  Memphis, 
TN  38103.  (901)  529-2442. 


MISCELLANEOUS 

FOR  SALE  3  Compuscan  Alpha  Scan¬ 
ners  and  spare  parts.  Make  offer.  Phone 
(313)  242-1100  ask  for  Production 
Manager. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

BARGAIN,  Edit  Writer  7500  plus 
Compugraphic  2750  plus  Perma  II 
Selectline  Processor-all  for  just  $3800. 
Call  collect  Ken  Fenderson  (813) 
849-2223,  Leave  your  name  and 
number. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(3  parts  available.  Call  GRAPH-X  INC. 
(2 1 5)  439- 1 942  Telex  846239 


CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 


CG  8668,  255  Font  Option,  150 
FONTS,  $18,000; 

MCS  8600  (Typesetter  Only),  50  Type¬ 
faces,  $12,5(50; 

MCS  100  FRONT  END,  2  Terminals, 
512k,  4  Floppy  Dr.,  ACI,  MCO,  Ruling, 
Vert.  Just.,  $8750.  BOB  WEBER  (216) 
831-0480. 


LogEline  rapid  access  processor.  Best 
offer.  Call  Debbie  Burgess  (305) 
338-4985. 


MCS  8668  $20,000  or  $490  mo.  MCS 
8216HR  $3,950  or  $138  mo.  Edit 
7770HR  $5,950  or  $145  mo.  MCS 
100  $7,950  or  $195  mo.  MCS  5 
$2,450  or  $60  mo.  rebuilt  90  day 
warranty.  Jeff  (216)  729-2858. 


MYCRO-TEK 
1100  PLUS  SYSTEM 
10  Terminals,  2  Controllers,  Comp- 
Plus,  2  Interfaces,  2  12  MB  Hard 
Disks,  Spares.  Will  install  in  Zone  6. 
(409)  564-8361  Ext.  201. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock.  BOB  WEBER.  (216) 
831-0480. 


TYPESETTING  SYSTEMS 
BUY/SELL/BROKER  Our  in-house,  full¬ 
time  technical  staff  will  provide  you 
with  an  easy,  risk-free  means  to  satis^ 
your  system  needs.  GRAPHIC 
SYSTEMS  EXCHANGE  (716) 
385-3027. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
or  selling  between  individuals, 
fob  Weber,  (216)  831-0480 


buying  ( 


_ PRESSES _ 

1981  MUEHLER  3  into  1  inserter,  very 
little  use. 

4-unit  Goss  Community  available 
immediately. 

(408)  289-1400;  TELEX:  172644 


4-color  for  1650 

Available  Immediately.  Harris  4-color 
units.  Double  width,  22  3/4"  cutoff. 
Engineering  services  available  for  incor¬ 
porating  these  units  into  your  pressline. 
ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


4  Excellent  Community  SC  Units 
SOM  each.  Available  April. 

David  Imbrock  (219)  347-0400. 


FIRST  TIME  OFFER 
Windmoeller  Hoelscher  FLEXO  Press 
4  -  Units 

3  -  Halfdecks 

1  -  Double  3:2  folder,  23  9/16"  cut¬ 
off 

4  -  Automatic  reels 

Installed  new  1984  and  available  mid- 
1989 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Telex  4-2362 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2”  (43”  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,00(5  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS  SUBURBAN  add  on  units  (2) 
900  series. 

COLOR  KING  K-J6  upper  former. 

DAILY  KING  1973  1  pair  stacked  2  50" 
diameter  roll  stands. 

NEWS  KING  K-J4  folder  15  HP  drive. 
COLOR  KING  K-J6  1/2-1/4  fold  20  HP. 
COLOR  KING  4  units  K-J6  50  HP. 

(3)  1979  (1)  1963.  4  roll  stands. 

All  equipment  available  now 
Call  Web  Specialties  Inc.,  (916) 
635-1610. 


Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO'series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 
HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former 
GOSS 

4  unit  community  SSC  21  1/2  ” 

5  unit  community  SSC  21  1/2  " 

5  unit  community,  22  3/4  " 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  V-25,  V-22  and  V-15A  available. 
Completely  rebuilt  available  on  ex¬ 
change  basis. 

GOSS 

4  unit  community  SSC  21  1/2  " 

5  unit  community  SSC  21  1/2  " 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4" 

Goss  R.T.P.’s  40",  42" 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4" 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 _ 

PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  VI 5A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  VI 5A;  6  units,  1973 
*^'1^70°'°'^  King,  5  units,  KJ6  Folder, 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


PRESS  EQUIPMENT 
1  Stacked  set  of  News  King  add-on 
units  fully  reconditioned,  1975  vintage 

5  Add-on  News  King  units  -  floor 
position 

6  Unit  News  King,  KJ6  folder,  40  H.P. 
1970/74 

5  Unit  Color  King,  KJ6  folder,  60  H.P. 

3  Community  oil  lub,  units  as  add-on  or 
with  Community  folder 

1  Community  oil  lub,  add  on  1975  unit 

2  Community  SSC  1/2  and  1/4  page 
folders  1980/84 

1  Community  SC  1/2  and  1/4  page 
folder  1975 

5  Unit  SSC  1983  -  22  3/4",  4-high,  1 
floor  position,  Gregg  imprinter,  Enkel 
splicer 

7  Unit  SSC,  1983  21  1/2",  4  high,  3 
floor  position  units,  excellent  condition 

2  Unit  Goss  Suburban  1100  series. 
Suburban  folder  S-1131 

4  Unit  Goss  Urbanite  II,  21  1/2"  cutoff, 

3  pasters  1985  vintage 

1  Harris  V15A  add-on  doctor  unit 

2  Harris  V-15A  add-on  continuous  ink 
units  1974 

1  Harris  JF7  1/2  and  1/4  page  folder 

4  Unit  Harris  V15A  1977/78,  JF7 
folder  -  3  units  with  circ.  reg. 

5  Unit  Harris  V-15A,  JF7  folder,  50 
H.P. 

6  Unit  Harris  V-15A,  JF7  folder 
1974/77 

7  Unit  Harris  V-15A,  JF7  folder 
1974/77 

4  Unit  Cottrell  Vanguard 
4  Unit  Harris  V-25,  JFIO  folder  1978 
Enkel  zero  speed  splicer;  Web  Special¬ 
ties  3  web  ribbon  deck;  Imprinters,  and 

3  Count-O-Veyors. 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)492-9050  Tlx  42362 


Editor  &  Publisher 

(212)  675-4380 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WANTED 

HARRIS 
1  650  UNIT 

After  1978  vintage 
Contact  Don  Bentley 
405-353-0620 _ 

HELP 

WANTED 

_ ACADEMIC _ 

JOURNALISM:  tenure-track  position 
starting  August  19,  1988.  Earned 
doctorate  preferred  with  emphasis 
appropriate  to  areas  of  responsibility. 
MA  with  academic  and  media  experi¬ 
ence  will  be  considered.  Evidence  of 
quality  teaching  required.  Successful 
candidate  will  teach  courses  in  both 
electronic  and  print  journalism. 
Evidence  of  television  production  skills 
is  required  for  this  versatile  teaching 
role.  Must  be  capable  of  scholarly 
research  in  either  electronic  or  print 
journalism.  Send  letter  of  application, 
resume,  names/addresses/telephone 
numbers  of  three  references  to  Profes¬ 
sor  Mary  Marcus,  head  of  search 
committee.  Dept,  of  Journalism  &  Mass 
Communications,  Box  3J,  New  Mexico 
State  University,  Las  Cruces,  NM 
88003.  First  consideration  given  to 
applications  received  by  April  15. 
NMSU  is  an  AA/EEO.  Applications  from 
women  and  minorities  are  encouraged. 
Salary  is  competitive. 

linfield  college, 

McMinnville,  Oregon, 
has  tenure  track  opening  in  journalism 
at  assistant  professor  level.  Master’s 
degree  in  journalism  and  significant 
professional  experience  in  print  media 
required.  Teach  courses  in  media  writ¬ 
ing  and  editing,  introduction  to  mass 
communication  and  other  courses  as 
appropriate.  Must  be  committed  to 
undergraduate  instruction  in  writing  for 
the  mass  media.  Send  letter,  complete 
resume,  transcript  of  all  college  work,  3 
letters  of  recommendation  and  writing 
samples  to:  Kenneth  P.  Goodrich,  Dean 
of  Faculty,  Linfield  College,  McMinnvil- 
le,  OR  97128-6894.  AA/EOE. 

PRINT  JOURNALISM 
The  Department  of  Communication  at 
Jacksonville  State  University  in  Alaba¬ 
ma  is  seeking  a  faculty  member  to  teach 
a  variety  of  print  journalism  courses. 
PhD  preferred.  Masters  required.  Solid 
writing  skills  and  effective  teaching 
required.  Professional  print  media 
experience  preferred.  The  new  Depart¬ 
ment  of  Communication  is  housed  in  a 
multi-million  dollar  facility  in  the 
sunbelt  located  approximately  100 
miles  from  Atlanta  and  about  60  miles 
from  Birmingham.  JSU  enrolls  approxi¬ 
mately  7,000  students.  The  depart¬ 
ment  has  approximately  300  majors 
and  minors  in  an  electronic  media/ 
broadcast-oriented  program  which 
recently  included  print  journalism 
courses  into  the  curriculum.  Rank  and 
salary  open.  Starting  date  August, 
1988.  Deadline  for  receiving  applica¬ 
tions:  March  31,  1988,  or  until  suitable 
candidat  i  identified.  THIS  POSITION 
IS  CONTINGENT  ON  AVAILABLE 
FUNDING.  Send  letter  of  application, 
resume,  and  credentials  to:  Personnel 
Sen/ices,  Jacksonville  State  University, 
Jacksonville,  AL  36265.  AN  EO/AA 
Employer. 


HELP  WANTED 


ACADEMIC 


SETON  HALL  UNIVERSITY 
(tenure  track) 

Department  of  Communications 
JOURNALISM 

Faculty  Associate  to  teach  newspaper, 
magazine  writing/editing  sequence, 
some  journalism  history/ethics  &  law  in 
Communication  Department  w/  500 
majors  at  suburban  university  18  mi. 
from  NYC.  Possible  additional  stipend 
post  as  advisor  to  student  paper.  Full¬ 
time  non-tenure  track  position,  initial 
one-yr.  contract,  renewable  indefinitely 
for  longer  terms.  Graduate  degree  in 
journalism  preferred;  moderate  to  heavy 
professional  experience  required.  Send 
application  letter,  resume  and  names  of 
three  (3)  references  by  March  15,  1988 
to:  Professor  Will  Rockett,  Chair,  Dept, 
of  Communications,  Seton  Hall  Univer¬ 
sity,  400  South  Orange  Avenue,  South 
Orange,  New  Jersey  07079.  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER. 


TEMPLE  UNIVERSITY 
The  Department  of  Journalism  at 
Temple  University  is  seeking  to  fill  four 
tenure-track  assistant  or  associate 
professor  positions  by  Fall  1988.  Two  of 
the  positions  are  due  to  program 
growth.  All  candidates  should  be  quali¬ 
fied  to  teach  in  the  School  of  Communi¬ 
cation  and  theater’s  M.J.,  M.A.  and 
Ph.D.  programs. 

Two  positions  previously  advertised  are 
for  faculty  and  the  undergraduate  news- 
editorial  sequence  and  in  one  or  more  of 
the  following  areas:  Theory  and  metho- 
dol^,  law  or  communication  technolo¬ 
gy.  The  new  positions  are:  advertising  to 
teach  advanced  advertising  courses. 
Master’s  degree  or  equivalent  with 
extensive  successful  professional  exper¬ 
ience  required;  news  editorial,  with 
versatility  in  either  graphics,  broadcast, 
magazine,  new  technology  or  photogra¬ 
phy.  Search  process  will  remain  open 
until  positions  are  filled. 

Applicants  must  show  evidence  of 
research  and  publication  and  have  full¬ 
time  professional  media  experience  and 
teaching  ability.  Ph.D.  preferred; 
Master’s  required. 

AEJMC-accredited  department  has  800 
undergraduates  and  100  graduate 
students.  Sequences  include  news-ed, 
public  relations,  magazine,  broadcast 
journalism,  advertising  and  mass  media 
photography.  Temple  University,  an 
equal  opportunity,  affirmative  action 
employer,  encourages  applications  from 
women  and  minorities.  To  apply,  send 
letter,  resume  and  names,  addresses 
and  telephone  number  of  3  references 
to: 

Search  Committee 
Department  of  Journalism 
Hall  200 

Temple  University 
Philadelphia,  PA  19122 

SETON  HALL  UNIVERSITY 
(tenure  track) 

Department  of  Communications 
PUBLIC  RELATIONS/ADVERTISING 
Asst.  Prof,  to  teach  Public  Relations  I  & 
II,  print/broadcast  advertising,  mass 
comm  courses,  moderate  PRSSA  chap¬ 
ter  in  Communication  Dept,  w/  500 
majors  at  suburban  university  18  mi. 
from  NYC.  Full-time  tenure-track  posi¬ 
tion.  Graduate  degree  in  field  and  will¬ 
ingness  to  pursue  terminal  qualification 
required.  Send  application  letter, 
resume  and  names  of  three  (3)  refer¬ 
ences  by  March  15,  1988  to:  Professor 
Will  Rockett,  Chair,  Dept,  of  Communi¬ 
cations,  Seton  Hall  University,  400 
South  Orange  Avenue,  South  Orange, 
New  Jersey  07079.  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER. 

Subscribe  Today! 
Call  212  675^0 
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HELP  WANTED 


_ ACADEMIC _ 

THE  MASTER  OF  International  Journal¬ 
ism  Program  of  Baylor  University 
announces  a  $12,000  scholarship 
awarded  by  the  Frank  W.  Mayborn 
Scholar  Program  for  outstanding  gradu¬ 
ates  in  the  liberal  arts  interested  in  fore¬ 
ign  correspondence  and/or  foreign  news 
analysis.  Applicants  must  have  a 
spoken  fluency  in  at  least  one  foreign 
language.  Admission  is  competitive  and 
is  based  on  applicant's  undergraduate 
record,  scores  on  the  Graduate  Record 
Examination  and  commitment  to  news¬ 
paper  journalism.  Contact  Loyal  Gould, 
Dept,  of  Journali'm,  Baylor  University, 
Waco,  TX  76798;  (817)  755-3261. 
The  Frank  Mayborn  Scholar  will  be 
selected  by  April  1,  1988. 


TENURE-TRACK  appointment  at 
Instructor  or  Assistant  Professor  rank 
with  emphasis  in  print  journalism. 
Ph.D.  required  or  Master’s  degree  with 
extensive  reporting/editing  experience. 
Teaching  responsibilities  may  also 
include:  Introduction  to  Mass  Commu¬ 
nication  Theories  and  Public  Affairs 
Reporting.  Successful  candidate  will  be 
advisor  to  student  newspaper.  Send 
resume,  transcript,  and  three  letters  of 
recommendation  to:  Mr.  Brad  Nason, 
Department  of  Mass  Communication, 
Lycoming  College,  Williamsport,  PA 
17701.  Applications  accepted  until 
position  filled. 

THE  UNIVERSITY  OF  WISCONSIN- 
STEVENS  POINT  is  searching  for  some¬ 
one  special.  If  you  love  to  teach  and  are 
good  at  it,  you're  halfway  home.  If  you 
would  like  to  think  of  your  colleagues  as 
your  second  family,  if  you  want  to  be 
associated  with  nationally  recognized 
student  organizations  and  if  you  want  to 
live  close  to  Paradise,  you  may  be  that 
special  person  we  want.  You’ll  need  a 
PhD  or  near,  professional  experience  in 
public  relations/advertising/marketing 
communications/writing  and  some 
university  level  teaching.  If  you  are  that 
special  person  send  a  letter  of  applica¬ 
tion,  vita,  and  three  letters  of  recom¬ 
mendation  to:  University  of  Wisconsin, 
Stevens  Point,  Wisconsin,  54481, 
before  March  15,  1987. 


The  University  of  Washington 
School  of  Communications 
DIRECTOR 

The  University  of  Washington  is  seeking 
a  Director  for  the  School  of  Communica¬ 
tions.  The  School  offers  an  accredited 
B.A.  program  in  Advertising,  Print  and 
Broadcast  Journalism  and  Communica¬ 
tions,  as  well  as  M.A.,  Ph.D.  and  Master 
of  Communications  degrees  and 
currently  serves  more  than  400  under¬ 
graduate  and  60  graduate  majors  in 
these  programs  of  study. 

The  Director  is  responsible  for  all  admi¬ 
nistrative  aspects  of  the  School  and 
reports  to  the  Dean  of  the  College  of 
Arts  and  Sciences.  Candidates  must 
have  a  fundamental  commitment  to 
academic  and  scholarly  excellence  in 
one  or  more  areas  of  communications, 
and  demonstrated  organizational  and 
leadership  abilities.  The  Director  will 
have  significant  opportunities  to  recruit 
new  faculty  and  develop  extensive 
cooperative  ties  with  allied  university 
academic  units  and  the  region's  profes¬ 
sional  communications  community. 

The  appointment  may  begin  as  early  as 
August  16,  1988.  Nominations  and 
applications  received  by  April  15  will  be 
given  preference.  Candidates  applying 
for  the  position  are  asked  to  send  only 
current  curriculum  vitae/resumes  at  this 
time. 

Please  send  nominations,  applications 
and  inquiries  to  Professor  Jere  L. 
Bacharach,  Chair,  School  of  Communi¬ 
cations  Search  Committee,  Department 
of  History  DP-20,  University  of 
Washington,  Seattle,  WA  98195. 

The  University  of  Washington  is  an 
equal  opportunity  and  affirmative 
action  employer. 


HELP  WANTED 


ACADEMIC 


UNIVERSITY  OF  KANSAS  School  of 
Journalism  seeks  an  assistant  professor 
to  teach  courses  in  the  News  Editorial 
Sequence.  Master's  degree  and  at  least 
two  years  of  professional  journalism 
experience  a  minimum.  Teaching 
experience  and  an  earned  doctorate 
preferred.  Nine-month,  tenture-track 
position  and  the  possibility  of  summer 
employment.  Salary  range,  $22,000  to 
$28,(j00.  Starting  date,  Aug.  16, 
1988.  Applications  must  be  post¬ 
marked  by  March  15,  1988.  If  position 
remains  unfilled,  applications  after 
March  15  will  be  reviewed  each  week 
until  April  1.  Send  letter  of  application, 
vita  and  three  professional  or  academic 
references  to  Prof.  Paul  Jess,  William 
Allen  White,  School  of  Journalism  and 
Mass  Communications,  University  of 
Kansas,  Lawrence,  KS  66045-2350. 
(An  AA/EEO  employer.) 


_ ACCOUNTING _ 

CONTROLLER 

The  publishing  company  for  the  San 
Diego  Union  and  The  Tribune  seeks  an 
executive  level  accounting  professional, 
MBA  or  CPA  required.  The  selected 
candidate  will  supervise  an  accounting 
department  of  60  in  areas  including 
financial  reporting,  budgeting,  compu¬ 
ter  systems  design  and  financial  analys¬ 
is.  Excellent  management  and  commu¬ 
nication  skills  are  required.  Send 
resume,  including  a  detailed  history  of 
qualifications  and  salary  in  confidence 
to  Carlos  Carney,  Business  Manager, 
Union-Tribune  Publishing  Co.,  PO  Box 
191,  San  Diego,  CA  92112. 


ADMINISTRATIVE 


CUSTOMER  SERVICE  MANAGER  - 
GMA,  a  leading  supplier  of  inserting 
equipment  to  the  newspaper  industry, 
has  an  immediate  opening  in  our  Allen¬ 
town,  PA  facility.  This  individual  should 
be  familiar  with  the  graphic  arts  busi¬ 
ness,  management  of  personnel  and 
relating  to  customer  inserting  system 
requirements.  GMA  offers  a  creative 
and  growth-oriented  environment  with 
excellent  benefits.  Send  resume  to 
Graphic  Management  Associates,  Inc., 
934  Marcon  Blvd.,  Allentown,  PA 
18103.  ATT:  Human  Resources 
Manager. 

GENERAL  MANAGER 
Medium  sized  California  daily  with 
surrounding  weeklies  grossing  $10-12 
million  seeks  qualified  general  mana¬ 
ger,  with  strong  marketing  and  sales 
background,  excellent  budgeting  and 
planning  capabilities,  and  a  minimum 
of  3-5  years  general  management  or 
equivalent  leadership  experience. 

We  offer  excellent  compensation  and 
benefit  package,  great  sunny  living 
area,  and  an  opportunity  to  help  build 
and  lead  a  team  of  dedicated 
professionals. 

Send  resume  and  detailed  letter  stating 
your  past  achievements  and  salary 
range  in  confidence  tO:  Box  2756, 
Editor  &  Publisher. 


MANAGER/EDITOR  RELATIONS 
Progressive  Kansas  City  company 
providing  national  newspaper  editorial 
releases  seeks  a  professional,  organized 
and  creative  individual  to  manage  its 
Editor  Relations  Department.  Excep¬ 
tional  communication  skills  plus  3/5 
years  experience  in  telemarketing,  PR, 
direct  mail  or  newspaper  industry. 
College  degree/non-smoker  preferred. 
Send  resume  and  salary  history  to 
Editor  Relations  Department  E;  PO  Box 
34027,  Shawnee  Mission,  KS  66214. 

Take  a  GIANT  STEP  .  .  . 
towards  a  better  job  .  . 
by  placing  an  ad  in  the 
“Positions  Wanted”  section. 


HELP  WANTED 


ADMINISTRATIVE 


WE’RE  NOT  THE  BIGGEST 
WE’RE  JUST  THE  BEST! 

Here’s  a  sampling  of  our 
current  opportunities: 

Advertising  Mgr-NE  To  $50K  -i- 

General  Mgr-MW  To  $60K  + 

Sales  Dir  (Shopper)-SW  To  $45K  -i- 
Circulation  Mgr-SW  To  $40K  -i- 


All  positions  are  FEE  PAID 
Send  resume  or  call: 

KERRY  A.  RICE,  CPC 

EXECUTIVES  U.S. 
8719  E.  San  Alberto 
Scottsdale,  AZ  85258 
(602)  483-7171 


_ ADVERTISING _ 

ADVERTISING  SALES  MGR 
Southern  California 

Strong  sales  manager  who  wants 
publisher  title  to  lead  sales  staff  of  12 
for  Southern  California  business  news¬ 
paper.  Great  opportunity  with  national 
company.  High  base  and  incentives 
plus  outstanding  benefits.  Send  resume 
in  confidence  to  Box  2717,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
Marketing-oriented  chain  of  weeklies  in 
Zone  2  seeks  dynamic  leader  to  direct 
25-person  department  with  $6-1-  mil. 
in  annual  sales.  Must  have  proven 
record  selling  local,  regiorial  and 
national  accounts;  developing  and 
implementing  creative  sales  strategies; 
establishing  rates,  budgets  and  incen¬ 
tive;  training,  managing  and  motivating 
staff.  Five  years  newspaper/media 
experience,  strong  written/oral  commu¬ 
nication  skills  and  analytical  abilities, 
college  degree  are  all  essential.  Excel¬ 
lent  growth  opportunity  to  join  aggres¬ 
sive,  quality  company  offering  competi¬ 
tive  salary,  benefits,  bonus  package. 
Sell  us  with  a  letter,  resume  and 
samples  of  products  you’ve  helped 
grow.  Box  2738,  Editor  &  Publisher. 

ADVERTISING  MANAGER  needed  for 
13,500  circulation  daily  newspaper 
with  a  strong  TMC  product  located  in  a 
pleasant,  progressive  university  town 
near  New  Orleans.  Responsibilities 
include  classified,  retail  and  promotion. 
Must  have  strong  sales  experience  and 
management  ability.  Send  resume  to 
David  Frazer,  Publisher,  Daily  Star,  PO 
Box  1149,  Hammond,  LA  7()404. 


ADVERTISING  DIRECTOR  needed  with 
ability  to  plan,  train,  guide  and  motivate 
staff  of  10  at  daily  newspaper  in  Atlanta 
vicinity.  Experience  in  management 
essential,  degree  not  required. 
Excellent  compensation  program,  full 
benefits  and  great  opportunity  for  rapid 
advancement  Reply  to  Box  2745, 
Editor  &  Publisher. 


ADVERTISING  SALES 
Southern  California 

Experienced  salespeople  $28K-$45K 
potential.  The  Orange  County  Register, 
625  N.  Grand  Ave.,  Santa  Ana,  CA 
92701.  AH:  Earl  Rush. 


ADVERTISING  SALES 
AND  SALES  MANAGEMENT 
Brehm  Communications,  Inc.,  a  multi¬ 
state  publishing  company,  has  open¬ 
ings  for  experienced  suburban  weekly 
newspaper  salespersons.  Compensation 
and  bonus  plans  commensurate  with 
experience,  plus  good  company  bene¬ 
fits  package  including  profit  sharing. 
Please  send  resume  and  cover  letter 
(including  salary  history),  to:  Michael 
K.  Sullivan,  Marketing  Director,  Brehm 
Communications,  Inc.,  PO  Box  28429, 
San  Diego,  CA  92128.  No  phone  calls 
please. 
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GENERAL 

MANAGEMENT 

OPPORTUNITIES 


Publisher  to  $45,000  ^ 

A  growing  northern  media  group  is 
seeking  a  publisher  for  one  of  their 
small  dailies.  Full  press  facility  with 
commercial  web  operation  Compe¬ 
titive  market.  Only  the  strong  and 
aggressive  need  apply. 


Contact:  Andrew  A.  Huntley 


Publisher  $40,000 

A  western  group  needs  a  publisher 
to  operate  one  of  their  100.000 
weekly  properties.  Advertising 
background  vital.  Super  opportunity 
to  step  up  to  a  publisher's  slot. 
Gorgeous  community  near  metro¬ 
politan  area 


Contact:  Andrew  A.  Huntley 


General  Mgr  to  $40,000 

A  southeastern  United  States  news¬ 
paper  group  seeks  a  marketing 
sales  oriented  leader  to  take  charge 
of  a  bi-weekly  publication. 
Complete  responsibility  and 
advancement  opportunity  will  be 
given  to  a  dynamic  candidate. 


Contact:  Robert  C.  Bernard 


Gen  Mgrs/Pubs  $40-$70,000  -i- 

Various  Midwest  organizations 
seek  persons  for  CEO'COO  posi¬ 
tions.  Requirements  vary  from 
production,  editorial  and  marketing. 
These  openings  must  be  filled  this 
quarter.  Only  serious  candidates 
need  apply. 


Contact:  Robert  C.  Bernard 


Publisher  to  $45,000 

A  Midwestern  group  of  weekly 
newspapers  is  seeking  a  publisher 
for  one  of  their  properties.  This  indi¬ 
vidual  should  have  7  to  10  years 
experience  in  newspaper  manage¬ 
ment.  The  person  should  have 
experience  in  marketing  and  sales 
and  the  ability  to  supervise  approxi¬ 
mately  60  persons.  Ability  to 
manage  profitably.  Highly  competi¬ 
tive  market  is  a  necessity.  Excellent 
compensation  and  fringe  benefits 
package. 


Contact:  F.  Lincoln  Marx 


General  Mgr  to  $35,000 

An  eastern  daily  with  10,000  circu¬ 
lation  is  looking  for  a  general  mana¬ 
ger.  The  candidate  should  have  a 
sales  background  and  be  aggres¬ 
sive  and  competitive  in  his  personal 
characteristics.  Excellent  fringe 
benefits  in  addition  to  base  salary. 


Contact:  F.  Lincoln  Marx 


All  positions  fee  paid. 
Send  resume  or  call: 


GORDON 

Maiahls 

*  ■  Executive  Search 


610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  PA  19063 
(215)  565-0800 
or  (800)  523-7112 
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_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
A  promotion  has  created  an  outstanding 
opportunity  for  some  accomplished 
person  who  enjoys  working  in  a  compe¬ 
titive  situation  for  a  fast  growing 
company.  We're  a  medium-sized  daily 
in  PA.  If  you’re  a  capable  and  efficient 
individual  ready  to  lead  a  good  sales 
staff  in  an  exciting  market  we'd  like  to 
hear  from  you.  Send  letter  and  resume 
in  complete  confidence  to  Box  2737, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Take-Charge  director  needed  for 
expanding  Zone  2  daily.  Must  be  strong 
in  organizing,  training  and  special 
promotions.  Send  resume  and  salary 
requirements  today  to  Box  2765,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  MANAGER 
The  Columbian  daily  newspaper  in 
Vancouver,  Washington  has  an  oppor¬ 
tunity  for  a  motivated  classified  profes¬ 
sional.  Provide  sales  management  and 
leadership  to  our  staff  of  6  telephone 
sales  representatives  plus  our  staff  of  ad 
assistants.  Be  part  of  our  new  manage¬ 
ment  team  in  classified. 

The  person  we  seek  must  have  a  proven 
track  record  in  training  and  supervising 
sales  people.  Must  have  daily  newspap¬ 
er  classified  experience  and  proven 
administrative  and  organizational  skills. 
$30,000  to  $34,000  to  start  plus  full 
benefits  including  profit  sharing/401  K 
plan,  27  paid  days  off  annually,  medi¬ 
cal,  dental  and  life  and  long  term  disa¬ 
bility  insurance. 

To  apply  please  call  or  write  for  your 
application  packet:  Ann  Michael,  Vice 
President  of  Human  Resources,  PO  Box 
180,  Vancouver,  WA  98666.  (206) 
694-3391. 

Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING  MANAGER 
Aggressive,  sales-oriented  manager, 
needed  for  daily  suburban  San  Francis¬ 
co  newspaper.  Must  have  proven  track 
record,  be  able  to  win  in  a  competitive 
market,  have  top-notch  managerial  and 
motivational  skills,  knowledge  of  classi¬ 
fied  plus  promotional  skills  and  ideas. 
Salary  plus  bonus  in  the  low-  to 
mid-$40’s.  Excellent  benefits  gross 
potential.  Resume  tO:  General  Manager, 
Valley  Times,  PO  Box  607,  Pleasanton, 
CA  94566. 


CLASSIFIED  SALES  MANAGER  for 
group  of  16  weeklies  and  a  small  daily. 
Newly  created  opportunity  for  ambitious 
and  talented  person  with  in-depth 
knowledge  of  classifieds,  personal  sell¬ 
ing  skills  and  telemarketing.  Leader¬ 
ship,  training  ability  and  creativity 
essential.  Send  resume  to  Sherri 
Volpert,  Human  Resources  Manager, 
Worcester  County  Newspapers,  25  Elm 
St.,  Southbridge,  MA  01550. 

CO-OP  COORDINATOR 
One  of  the  fastest  growing  middle  mark¬ 
et  newspapers  in  the  Midwest  is  search¬ 
ing  tor  an  experienced,  energetic  Co-op 
Coordinator.  Ideal  candidates  should 
have  a  retail  background  with  3-5  years 
co-op  experience  preferred.  Degree  in 
marketing,  business  or  related  fields 
and  newspaper  knowledge  a  definite 
plus. 

Job  responsibilities  include  co-op  bill¬ 
ings,  maintenance  of  advertisers’  files, 
yearly  co-op  accruals,  budgets,  promo¬ 
tions  and  special  ad  programs.  Ability  to 
make  sales  calls  is  also  necessary. 

We  offer  a  good  working  environment, 
competitive  salary  and  benefit  programs 
and  an  opportunity  for  advancement 
with  a  group  owned  newspaper. 
Deadline  for  acceptance  of  resumes  is 
March  4  with  position  available  no  later 
than  April  1.  Send  resume  tO;  James 
Stevenson,  Advertising  Director,  The 
Tribune-Star,  721  Wabash,  Terre 
Haute,  IN  47807. 
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ADVERTISING 


LA  OPINION,  the  nation's  leading 
Spanish  language  daily  newspaper  is 
currently  seeking  an  aggressive  bilingu¬ 
al  Spanish/English  Advertising  Sales 
Manager,  with  strong  marketing  and 
personnel  skills,  experience  and  profi¬ 
ciency  in  retail  advertising,  with  a 
proven  performance  history  in  a  high 
growth  environment. 

CUindidates  must  be  intrinsically  moti¬ 
vated  and  capable  of  directing  and 
training  a  16-member  advertising  staff. 
Compensation  package  based  on  exper¬ 
ience  and  skills,  with  performance 
incentives  available. 

Send  letter,  resume  and  salary  history 
to: 

Publisher,  Box  #96 

1436  S.  Main  Street 
Los  Angeles,  CA  90015 

RETAIL  AD  MANAGER  -  for  progressive 
16,000  daily  in  attractive  south-central 
Nebraska  city.  Successful  applicant  will 
have  proven  experience  in  newspaper 
ad  sales  plus  the  ability  to  train,  lead 
and  motivate  a  retail  sales  staff  of  6.  We 
offer  a  quality  life  style  in  an 
outstanding  city  of  23,000  that  serves  a 
large  regional  trade  area.  Excellent 
schools,  churches,  shopping,  recrea¬ 
tion.  Ideal  climate  for  raising  a  family. 
Compensation  includes  salary,  bonus, 
profit  sharing,  life,  medical  and  dental 
insurance,  paid  vacation  and  holidays, 
plus  excellent  opportunity  for  advance¬ 
ment.  Enthusiastic,  qualified  applic¬ 
ants  may  apply  by  sending  a  resume  to 
Don  Heath,  General  Manager,  The  Hast¬ 
ings  Tribune,  PO  Box  788,  Hastings, 
NE  68901. 


Classified  Advertising: 
(212)  675-4380 


ADVERTISING 


DIRECTOR  OF  SALES 
New  Southern  California  weekly.  Salary 
+  bonus  -t-  commission.  Long  Beach 
Tribune  (213)  988-0161. 


RETAIL 

ADVERTISING 

MANAGER 

We  have  an  immediate  need  for  a  sharp 
and  aggressive  person  who  can  truly 
function  as  a  sales  manager.  Must  have 
college  degree  and  a  proven  track 
record  in  sales  development  and 
management.  Will  have  a  good  team  to 
work  with  but  you  must  keep  them  moti¬ 
vated  as  we  very  aggressively  push 
toward  specific  revenue  and  ad  volume 
objectives  in  this  beautiful  and  exciting 
rowth  market  in  Zone  4.  We’re  a 
00,000-plus  metro  daily  and  can 
provide  a  nice  career  track  for  the  right 
person  who  can  prove  their  worth 
because,  yes,  we  measure  performance. 
It’s  not  just  a  challenge  --  IT’S  A  GREAT 
OPPORTUNITY!  Reply  in  confidence, 
furnishing  complete  background  and 
earnings  history,  to:  Box  2751,  Editors 
Publisher. 


RETAIL  ADVERTISING  MANAGER 
tor  Zone  3  progressive  46,000  daily, 
with  TMC.  The  ideal  candidate  will  have 
previous  management  experience. 
Outstanding  opportunity  for  career- 
minded  individual.  Excellent  compen¬ 
sation  &  benefits  package.  Send 
resume  and  salary  history  tO:  Box  2746 
Editor  &  Publisher. 


I  always  view  problems 
as  opportunities  in 
work  clothes. 

Henry  J.  Kaiser 


ARTIGRAPHICS 


CHICAGO  TRIBUNE  seeks  top  quality 
graphics  journalist.  Must  be  able  to 
conceptualize,  research  and  illustrate 
news  graphics.  Exceptional  art  skills  a 
must,  especially  on  Macintosh.  Send 
resume,  work  samples  to  Tony  Majeri, 
Editorial  Art  Director,  435  N.  Michigan 
Ave.,  Chicago,  IL  60611.  DO  NOT 
CALL. 


PAGE  DESIGNER.  The  Nashville 
Banner  (evening,  68,000)  is  looking  for 
a  makeup  editor  to  design  news  and 
business  pages.  Position  also  includes 
developing  of  special  news  projects. 
Knowledge  of  picture  editing  and  art 
production  is  helpful.  Please  send  cover 
letter,  resume  and  tearsheets  to  Jack 
Gunter,  Executive  Vice-President, 
1100  Broadway,  Nashville,  TN  37203. 


GRAPHICS  EDITOR.  The  Nashville 
Banner  (evening,  68,000)  is  looking  for 
a  graphics  editor  to  oversee  entire 
design  and  production  of  the  newspap¬ 
er.  Position  requires  supervision  of  8 
aggressive  photographers,  2  highly 
talented  artists  and  3  page  designers. 
Must  be  able  to  develop  visual  reporting 
to  complement  news.  Picture  editing 
skills  and  knowledge  of  art  production  is 
a  must.  Please  send  cover  letter, 
resume  and  tearsheets  to  Jack  Gunter, 
Executive  Vice-President,  1100  Broad¬ 
way,  Nashville,  TN  37203. 


TRIBUNE  NEWSPAPERS  has  an  open¬ 
ing  for  a  graphic  artist  to  produce  infor¬ 
mational  graphics.  Must  be  experienced 
on  the  Mac.  Tribune  Newspaper  was  a 
winner  of  the  gold  award  tor  overall 
design  during  the  1987  society  of  the 
newspaper  designers  competition.  Send 
resume  and  published  clips  to  Dave 
Seibert,  Director  of  Photography/ 
Graphics,  Tribune  Newspapers  120  W. 
1st  Ave.,  Mesa,  AZ  85202. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  needed  to 
oversee  two  six-day  daily  newspapers  in 
neighboring  communities.  These  dailies 
are  part  of  a  suburban  newspaper  group 
currently  publishing  10  newspaper/ 
shoppers  in  Dayton  area. 

Candidate  must  have  daily  experience 
with  strong  track  record  in  subscription 
and  single  copy  sales  development. 
Good  benefits,  401 K  plan,  salary  based 
on  experience. 

Send  resume,  with  salary  history  and 
requirements  to  Publisher,  Fairborn 
Daily  Herald,  PO  Box  1817,  Fairborn, 
OH  45324.  No  calls. 


CIRCULATION  SALES 
SERVICE  SUPERVISOR 
Investor’s  Daily,  America’s  business 
newspaper  has  positions  available  for 
experienced  and  aggressive  individuals 
to  supervise  hand  delivery  carriers, 
distributors  and  retail  wholesalers  with¬ 
in  Zone  9.  Newspaper  sales  and  sen/ice 
experience  necessary.  Excellent  growth 
potential  and  complete  benefits. 
Compensation  commensurate  with 
experience.  Send  resume  and  salary 
requirements  tO:  Doug  Stone,  Investor’s 
Daily,  1941  Armacost  Ave.,  Los 
Angeles,  CA  90025. 


CIRCULATION  MANAGER  needed  for 
daily  newspaper  with  10,000  circula¬ 
tion.  Must  have  experience  with  home, 
motor  routes  and  mail  delivery.  Send 
resume  to  Box  2762,  Editor  & 
Publisher.  Zone  5. 


CIRCULATION  DIRECTOR 
We  need  a  dynamic,  promotionally 
minded  director  who  can  make  things 
happen  for  our  20,000  plus  daily  in  a 
competitive  Zone  2  market.  A  great 
opportunity!  Send  resume  today  to  Box 
2764,  Editor  &  Publisher. 


Desk  Tbp  Publishing 

Page  Designer  & 
Typesetter 


Riverbay  Corp.  currently  has  a  career  opportunity  available  for  an 
individual  with  a  journalism  background.  Excellent  English  lan¬ 
guage  skills  plus  experience  and  strong  capabilities  in  computerized 
page  design,  layout  and  graphic  arts;  preferably  using  IBM  PC 
computable  equipment  necessary.  Typesetting  background  that 
includes  the  operation  of  the  Linotronic  LI(K)or  L.TO  equipment,  as 
well  as  laser  printers  using  Adobe  PostScript  is  preferable.  The  ideal 
candidate  will  have  experience  with  Aldus  page  maker  software. 
PC-DOS  and  various  graphic  arts  software  packages. 

Successful  applicant  will  become  a  member  of  a  publishing  team 
producing  a  weekly  community  newspaper  with  a  readership  of 
approximately  60,(KK).  We  offer  an  excellent  benefits  package. 
Salary  is  commensurate  with  background  and  skills.  Please  send 
resume,  including  salary  history,  to:  Mr.  Henry  S.  Manley,  Director 
of  Human  Resources. 


Co-op  City 


2049  Bartow  Avenue 
Bronx,  NY  10475 

Equal  Opportunity  Employer  M/F 

EDITOR  &  PUBLISHER  for  February  20,  1988 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
PRIMARY  MARKET 
The  Des  Moines  Register 

We  are  seeking  an  experienced  sales- 
driven  circulation  manager  who  will  be 
responsible  for  building  circulation 
within  15  key  counties  surrounding 
metropolitan  Des  Moines.  Part  of  our 
primary  market  area,  this  territory 
(300,000  households)  will  be  the  focal 
point  for  aggressive  expansion  in  1988 
and  beyond.  Current  circulation  is 
82,000  Sunday  and  45,000  morning. 
You  will  lead  a  team  of  zone  managers, 
14  district  managers  and  8  indepen¬ 
dent  contractors  in  building  home  deliv¬ 
ery  and  single  copy.  This  senior 
management  position  reports  directly  to 
the  circulation  director.  You  will  be 
based  in  Des  Moines,  but  will  be 
expected  to  spend  up  to  30%  of  your 
time  in  the  field.  (None  of  your  territory 
is  more  than  an  hour's  drive  from  Des 
Moines.) 

Qualifications  include  6  to  8  years  of 
significant  circulation  management 
experience  and  a  record  of  performance 
that  shows  you  are  sales  oriented  and 
success  driven.  College  degree  or  equi¬ 
valent  in  experience. 

The  Register  is  one  of  America’s 
outstanding  newspapers.  We  offer  an 
excellent  compensation  and  benefit 
package  and  the  opportunity  for 
advancement  within  the  Gannett 
Company,  the  nation’s  largest  newspap¬ 
er  group. 

Des  Moines  is  a  high-quality  Midwest¬ 
ern  city  (population  300,000)  offering 
many  of  the  amenities  of  much  larger 
communities.  If  you  would  like  to  be 
considered  for  this  key  position,  please 
send  your  resume  and  salary  require¬ 
ments  tO: 

Employee  Relations  Department 
The  Des  Moines  Register 
PO  Box  957 
Des  Moines,  lA  50304 

Equal  Employment  Opportunity 
Affirmative  Action 


CIRCULATION  DIRECTOR  for  growing 
11,000  daily  with  27,000  shopping 
guide  in  Zone  5.  We  offer  salary  plus 
bonus  and  benefits  package.  What  can 
you  offer  us?  Box  2772,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 
The  Columbian  daily  newspaper  in 
Vancouver,  Washington  (circulation 
47,000)  has  a  unique  opportunity  for  a 
progressive  circulation  professional. 

In  addition  to  department  planning  and 
directing,  you’ll  be  an  active  member  of 
our  top  management  group  involved  in 
corporate  planning  and  decision 
making. 

We  need  a  circulation  professional  with 
a  proven  track  record  in  modern  circula¬ 
tion  management.  The  successful 
candidate  will  have  experience  in  the 
following  areas:  sales,  service,  collec¬ 
tions,  TMC,  ABC,  mail,  rates,  bounda¬ 
ries,  motor  routes,  single  copy  sales, 
and  computerized  systems,  as  well  as 
strong  marketing/sales  experience. 

The  position  reports  to  the  Publisher/co¬ 
owner  of  this  progressive  family  owned 
newspaper.  We’re  located  near  Port¬ 
land,  Oregon  in  the  lovely  Columbia 
River  Valley. 

$50,000  to  $60,000  to  start  plus  full 
benefits  including  4  weeks  vacation, 
profit  sharing/401  K  plan.  $6,000  car 
allowance  and  moving  assistance. 

Call  or  write  for  your  application  packet: 
Ann  Michael,  Vice  President  of  Human 
Resources,  PO  Box  180,  Vancouver, 
WA  98666.  (206)  694-3391. 

Equal  Opportunity  Employer 


HELP  WANTED 


_ CIRCULATION _ 

CUSTOMER  SERVICE  MANAGEK 
The  Daily  News  of  Los  Angeles  (morning 
180,000)  is  accepting  applications  for 
the  position  of  circulation  customer 
service  manager.  The  successful  candi¬ 
date  must  have  a  circulation  back¬ 
ground  and  possess  a  positive  yet 
aggressive  management  style.  Position 
reports  directly  to  the  circulation  direc¬ 
tor.  Compensation  package  includes 
$30,000-$40.000  base  plus  bonus 
program.  Full  medical  and  dental  plan 
plus  retirement  and  life  insurance  bene¬ 
fits.  We  are  a  growing  newspaper  within 
an  expanding  corporation  and  offer 
excellent  advancement  opportunities 
Send  resume  to  Karl  J.  Buchmeier,  The 
Daily  News,  PO  Box  4200,  Woodland 
Hills,  CA  91365-4200. _ 

HOME  DELIVERY  MANAGER 
Ambition,  dedication,  knowledge  of  a 
growth  market,  and  energy.  If  you 
possess  these  talents  and  are  looking 
for  a  challenging,  highly  rewarding  posi¬ 
tion  in  the  Southwest,  we  have  the  job 
for  you.  You  must  have  a  minimum  of 
five  years  experience  in  sales,  service 
and  collection,  as  well  as  familiarity 
with  office  procedures  and  distribution. 
We  offer  a  generous  salary/benefits 
package,  and  a  great  opportunity  for 
growth.  Send  resume  and  references  tO: 
L.  Sheldon,  Tribune  Newspapers,  PO 
Box  1547,  Mesa,  AZ  85211.  EOE/M/F. 

MAGAZINE  CIRCULATION  MANAGER 
Fast  growing  publisher  with  leading 
magazines  has  opening  for  experienced 
pro.  Will  lead  great  team  that  has  built, 
paid  and  free  controlled,  BPA  winners. 
Solid  career  growth.  Contact  Tod 
Outlaw,  Personnel,  (817)  776-9000. 

PROFESSIONAL  CIRCULATOR  Seeks 
functional  associate  to  establish  and 
operate  sales  crews  in  Eastern  Zone  2. 
Box  2759,  Editor  &  Publisher. 

SALES  PROMOTION  MANAGER 
100,000  plus  daily  in  New  Haven,  CT  is 
seeking  a  highly  motivated,  creative 
promotion  manager  for  circulation. 
Ideal  candidate  will  have  3-5  years 
circulation-promotion  experience.  An 
excellent  promotion  foundation  has 
been  built  and  will  require  a  top-notch 
professional  to  further  develop  it.  Appl¬ 
icants  should  have  solid  knowledge  of 
telemarketing,  crew  operation,  youth 
and  adult  contests  and  layout/design  of 
promotional  material.  Please  send 
resume  to  Kirk  A.  Davis,  Circulation 
Director,  New  Haven  Register,  40 
Sargent  Dr.,  New  Haven,  CT  06511. 


SINGLE  COPY  SALES  MANAGER 
A  mid-size  New  York  metro  daily  is  look¬ 
ing  for  a  single  copy  sales  manager.  The 
position  is  responsible  for  sales, 
sen/ice,  collections  and  distribution  of 
newsstand,  vending  and  wholesale 
accounts.  The  position  reports  to  circu¬ 
lation  director.  A  minimum  of  2  years 
experience  with  single  copy  sales  in  a 
highly  competitive  market  is  required. 
Prior  supen/isoi7  experience  is  a  must. 
Send  resume,  including  salary  require¬ 
ments  to  T.  Kerrigan,  The  News 
Tribune,  1  Hoover  Way,  Woodbridge,  NJ 
07095. 


DISTRIBUTION/FLEET  MANAGER 
A  mid-size  New  York  metro  daily  is 
seeking  a  distribution/fleet  manager. 
The  position  will  administer  the  distri¬ 
bution  operation  for  daily  and  Sunday 
newspapers  as  well  as  have  overall 
responsibility  for  the  truck  fleet.  News¬ 
paper  distribution  experience  a  plus, 
but  not  required.  Send  resume,  includ¬ 
ing  salary  requirements  to  T.  Kerrigan, 
The  News  Tribune,  1  Hoover  Way, 
Woodbridge,  NJ  07095. 


HELP  WANTED 


CIRCULATION 


THE  GREENVILLE  NEWS-PIEDMONT 
(86,000  daily,  126,000  Sunday),  a 
fast-paced  newspaper  in  a  competitive 
market  is  looking  for  a  sharp,  aggressive 
individual  to  manage  the  circulation 
sales  department.  Successful  candi¬ 
date  must  be  able  to  effectively  direct 
telemarketing,  outside  crew  and  other 
sales  operations.  Qualified  applicants 
should  send  cover  letter  and  resume 
detailing  relevant  work  experience  to: 
Andrew  Gentry,  Director  of  Consumer 
Marketing,  PO  Box  1688,  Greenville, 
SC  29602.  Salary  negotiable  based  on 
qualifications. 


DATA  PROCESSING 

ASSISTANT  COMPUTER 
SERVICES  MANAGER 
Zone  2  daily  and  Sunday  paper  seeks  a 
data  processing  professional  with  the 
ability  to  contribute  to  a  free  thinking 
team  in  an  extremely  diverse  DP  envi¬ 
ronment.  Knowledge  of  commercial  and 
typesetting  software  is  necessary. 
Experience  with  DEC  PDP  11/70’s  or 
11/84’s,  DEC  TMS/CMS.  Software, 
CAMEX  Ad  Makeup  Systems  and  TM(i 
File  Management  is  a  plus.  This  is  an 
excellent  opportunity  for  a  talented 
individual  to  join  an  organization  dedi¬ 
cated  to  achieving  electronic  integra¬ 
tion  of  all  newspaper  elements.  Besides 
the  challenge,  we  offer  an  outstanding 
compensation  and  benefits  package. 
Box  2697,  Editor  &  Publisher. 


_ EDITORIAL _ 

AGGRESSIVE  H.E.W.  REPORTER 
wanted  by  lively  state  capital  AM  daily. 
Ideal  chance  for  talented  journalist  who 
has  starred  at  small  daily  or  large  qual¬ 
ity  weekly.  Our  health,  education, 
welfare  beat  allows  ample  opportunity 
to  delve  into  social,  education  and  publ¬ 
ic  health  issues  as  well  as  breaking 
news.  For  a  chance  to  join  a  fast-paced, 
hard-hitting  news  team,  send  resume 
and  clips  to  Managing  Editor,  Tammy 
Brittingham,  Delaware  State  News,  PO 
Box  737,  Dover,  DE  19903.  No  tele¬ 
phone  calls  please. 


ALASKA  WEEKLY  seeks  experienced 
reporter.  You’ll  cover  it  all  in  this  lively, 
prosperous  fishing  community  of 
3,000.  Send  nonreturnable  clips  to: 
Ron  Loesch,  Publisher,  Petersburg 
Pilot,  PO  Box  930,  Petersburg,  AK 
99833.  (907)  772-3554. 


ASSISTANT  METRO  EDITOR  sought  to 
help  lead  staff  of  aggressive 
62,000-circulation  Southern  daily. 
Must  be  able  to  handle  deadline  pres¬ 
sure.  Offers  opportunity  to  direct 
special  projects.  Editing  experience 
preferred,  but  reporter  seeking  move  to 
management  will  be  considered.  Send 
resume  and  clips  to  M.E.  Jim  Willis, 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 

ASSISTANT  FEATURES  EDITOR 
Daily  financial  services  newspaper 
seeks  experienced  editor/project  mana¬ 
ger  to  coordinate  special  section  from 
story  ideas  through  printed  page.  Orga¬ 
nizational  skills,  creativity,  eye  for 
detail,  ability  to  work  well  with  writers, 
artists,  production  people  are  key.  Send 
resume,  cover  letter,  salary  history  to: 
Features  Dept.,  American  Banker,  1 
State  St.  Plaza,  31st  fir..  New  York,  NY 
10004. 


ASST.  NEWS  editor/reporter  needed  to 
help  continue  award-winning  excel¬ 
lence  at  the  TIMES-GEORGIAN.  a 
10,000  morning  daily  west  of  Atlanta. 
Applicant  must  know  how  to  get  the 
best  out  of  reporters.  To  keep  writing 
skills  sharp,  some  reporting  will  be 
required.  Reply  with  letter,  resume, 
clips  to  Bill  Fordham,  Managing  Editor, 
TIMES-GEORGIAN,  901  Hays  Mill 
Road,  Carrollton,  GA  30117. 


HELP  WANTED 


EDITORIAL 


BUSINESS  EDITOR  -  We’re  looking  for 
a  person  with  at  least  three  years  experi¬ 
ence  as  a  business  or  real  estate  writer. 
Send  resume  and  clips  to  Robert  C. 
Roule,  Managing  Editor,  Durham  Morn¬ 
ing  Herald,  Box  2092,  Durham,  NC 
27702.  No  phone  calls,  please. 

BUSINESS  EDITOR  for  aggressive  and 
progressive  daily  in  North  Carolina 
supervises  5  business  writers  and  2 
layout-copy  editors,  responsible  for  a 
weekly  business  tabloid,  a  Sunday  real 
estate  section.  Sunday  and  daily  busi¬ 
ness  pages.  Business  news  writing  and/ 
or  editing  required.  Send  letter,  resume 
and  clips  to  Ned  Cline.  Managing 
Editor,  Greensboro  News  &  Record,  F>0 
Box  20848,  Greensboro,  NC  27420. 


BUSINESS  WRITER 
Experienced  business  writer  wanted  for 
aggressive  daily  of  70,000  circulation 
in  fastest  growing  section  in  Southeast¬ 
ern  Pennsylvania.  Looking  for  proven 
enterprise  skills.  Send  resume  and  best 
clips  to  Box  2767,  Editor  &  Publisher. 


BUSINESS  EDITOR/WRITER.  Strong 
writer  to  direct  business  coverage  tor 
small  Knight-Ridder  daily.  Apply  to 
Managing  Editor,  The  News,  33  SE  3rd 
St.,  Boca  Raton,  FL  33432. 


CITY  EDITOR  for  growing  southern 
Maine  15,000  daily.  Must  be  someone 
who  understands  community  journal¬ 
ism,  someone  who  can  inspire  a 
talented  staff.  Top  feature  writer  editor 
also  wanted.  Robert  Melville,  Managing 
Editor,  Journal  Tribune,  PO  Box  627, 
Biddeford,  Maine  04005. 


CLASSICS  your  beat?  We’re  looking  for 
a  reporter  who  can  be  both  music  critic 
and  reporter  of  other  fine  arts  in  Rorida 
East  Coast  city.  Reporting  experience 
and  knowledge  of  all  fine  arts  essential. 
Send  resume,  clips  to  Box  2688,  Editor 
&  Publisher. 


COPY  EDITOR  If  you  want  to  be  a  part  of 
a  challenging  environment... if  you  want 
to  be  part  of  a  selective  and  unique 
team...  we  may  have  the  job  for  you.  We 
are  looking  for  an  experienced,  talented 
motivated  newspaper  veteran  to  join  our 
copy  desk.  You  must  have  proven  skills 
in  editing,  layout,  headline  writing  and 
leadership.  Our  high  standards  are 
matched  only  by  our  high  salaries.  Terry 
Brennan,  The  Mercury,  Hanover  &  King 
Streets,  Pottstown,  PA  19464-2162. 

COPY  EDITOR  needed  for  13,500  pagi¬ 
nated  PM.  Minimum  1  year  professional 
experience.  Resumes  and  salary  history 
to  Tim  Zgonina,  Editor,  Daily  News, 
Effingham,  IL  62401. 

COPY  EDITOR-The  Orange  County 
Register  is  seeking  an  experienced  copy 
editor  for  the  advertising  department. 
Must  have  two  years  newspaper  copy 
editing  experience,  be  accurate,  crea¬ 
tive.  and  have  an  ability  to  work  at  a  fast 
pace,  and  computer  experience.  Send 
resume  to  The  Orange  County  Register, 
625  N.  Grand  Avenue,  Santa  Ana,  CA 
92701.  Att:  Personnel. 


COPY  EDITOR 

If  you  have  proven  newspaper 
skills,  like  newspaper  design,  but 
need  to  get  experience  on  the 
desk,  The  Leader,  a  1 6,500  PM 
in  upstate  New  York  may  be  just 
what  you  need.  If  you  have  the 
right  combination  of  experience, 
drive  and  talent,  you  may  be  just 
what  we  need.  To  find  out  call: 
Dave  Balcom  (607)  936-4651. 
Northeast  applicants  preferred. 
EOE. 


E&P  is  read  by  98%  of  editors  and  over 
95%  of  pubiishers  and  ad  directors  of 
daiiy  newspapers  in  North  America! 
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COPY  EDITORS  -  New  Hampshire's 
statewide  paper  has  night  desk  open¬ 
ings.  Starting  pay,  $33,000  plus  with 
excellent  benefits.  2  years  experience, 
proven  editing  and  layout  ability  under 
tight  deadlines  essential.  Send  resume 
and  clips  to  C.  Perkins,  ME,  The  Union 
Leader,  PO  Box  780,  Manchester,  NH 
03105. 

COPY  EDITOR 

The  Anchorage  (AK)  Daily  News  is  look¬ 
ing  for  a  talented  copy  editor  to  be  a 
leader  in  producing  our  main  news 
sections.  This  job  not  only  requires  good 
editing  and  headline,  writing  skills  but 
also  ability  in  the  use  of  color,  graphics 
and  design.  A  minimum  of  5  years  daily 
editing  experience  is  required.  Send 
resume,  work  samples  and  reference 
list  to  Personnel  Dept.,  Anchorage  Daily 
News,  PO  Box  149001,  Anchorage,  AK 
99514-9001. 

ADN  is  an  EEO/AA  Employer 

COPY  EDITOR 

Growing  50,000  AM  in  Southeastern 
coastal  city  seeks  well  read,  talented 
deskers  with  proven  ability  to  remove 
errors  from  copy;  cut  copy  to  fit  a  tight 
space  while  retaining  its  sense;  write 
heads  that  reflect  content  and  intrigue 
the  reader;  layout  attractive  pages  with¬ 
in  strict  design  rules.  Send  resume, 
references  and  5  to  7  layout  samples  to 
John  Meyer,  Managing  Editor,  Wilming¬ 
ton  Morning  Star,  PO  Box  840, 
Wilmington,  NC  28402-0840. 

EDITOR  -  ASSOCIATE 
Must  be  excellent  “general  assignment 
reporter”.  Will  write  3  articles  per  issue 
for  hard-hitting,  national  farm  maga¬ 
zine,  plus  work  on  books,  newsletters  & 
special  projects.  Working  knowledge  of 
production  agriculture  helpful.  Flexibil¬ 
ity,  motivation  &  willingness  to  learn  are 
essential.  Room  for  advancement. 
Excellent  benefits.  We’re  part  of  the 
non-profit  Rodale  Institute.  Tell  us  why 
you're  the  one  to  help  us  put  people  - 
profit  -  and  biological  permanence 
back  into  farming.  Send  cover  letter, 
resume  and  writing  samples  to:  George 
DeVault,  Editor,  THE  NEW  FARM,  222 
Main  St.,  Emmaus,  PA  18098. 

EDITOR  for  well  established  group  of 
community  newspapers  in  New  York 
City.  News  driven,  quality  publications 
seek  news  professional  with  manage¬ 
ment  experience.  Challenging  role, 
broad  responsibilities.  $30-$40K.  Also 
seeking  Associate  Editor.  Send  cover 
letter,  resume  and  samples  to  Box 
2711,  Editor  &  Publisher. 


NEED  A  JOB? 

Then  you  need  MediaLine. 
MediaLine  is  a  daily  updated  job 
listing  service.  With  just  one  call 
you  will 

—  have  access  to  new  job  open¬ 
ings  every  day. 

—  hear  about  jobs  for  staff 
writers,  copy  editors,  sports 
writers,  editors,  photograph¬ 
ers,  or  circulation  managers. 

—  save  money  on  endless  phone 
calls,  chasing  leads  that  are 
weeks  old.  Media-Line  costs 
you  less  than  90  cents  a  day. 

Call  our  toll  free  number  to  get 
your  job  search  into  high  gear. 

800-237-8073 


EDITORIAL  PAGE  assistant  needed  at 
Las  Vegas  Review-Journal,  125,000 
circulation  all-day  newspaper  in  a 
vibrant  news  city.  Position  requires 
daily  newspaper  experience  and 
involves  editing,  layout,  research,  main¬ 
taining  letters-to-the-editor  depart¬ 
ment.  Editorial  writing  will  come  down 
the  line.  Send  resume  and  your  three 
best  clips  tO:  Personnel  Dept.,  Las 
Vegas  Review-Journal,  PO  Box  70,  Las 
Vegas,  NV  891 25-0070.  EOE. 

EDITORS,  REPORTERS  wanted  for 
New  England’s  fastest  growing 
community  newspaper  group.  Wide 
ranging  opportunities  for  editors  with 
vision,  writers  with  flair  in  pending 
expansion.  Send  resume,  clips,  and 
references  to  David  Faulknor,  Managing 
Editor,  Shore  Line  Newspapers,  PO  Box 
249,  Guilford,  CT  06437. 


EDITOR  IN  CHIEF  with  excellent  exper¬ 
ience  and  track  record  needed  immedi¬ 
ately  for  as  yet  published  start-up 
national  magazine  headquartered  Ft. 
Lauderdale  area.  Interviews  week  of 
Februrary  8.  plus  if  needed.  New  York 
City.  Box  2733,  Editor  &  Publisher. 

FEATURE  EDITOR  for  mid-sized  daily 
in  Michigan.  The  right  person  will  have 
an  eye  for  creative  copy  and  layouts  and 
will  have  the  ability  to  make  the  best 
use  of  staff  writers,  photographers  and 
artists  in  planning  daily  features 
sections  and  Sunday  feature  and  enter¬ 
tainment  packages.  New  editor  is 
committed  to  adding  excitement  to  a 
paper  that's  good  but  can  be  better. 
Competitive  salary,  excellent  benefit 
package.  Send  resume,  work  samples 
and  references  to  Ed  Hoogterp,  Metro 
Editor,  Jackson  Citizen  Patriot,  214  S. 
Jackson,  Jackson,  Ml  49204. 

FEATURES  WRITER 
The  Press-Enterprise,  a  booming  news¬ 
paper  (cirulation  150,000)  in  booming 
Southern  California,  has  an  opening  for 
a  top-notch  feature  reporter/writer. 
Applicants  should  be  well-rounded, 
with  the  ability  to  research  longer  issue 
news  features  as  well  as  handle  quicker 
brights  and  color  pieces.  Send  resume, 
references  and  clips  to  Sally  Ann  Maas, 
AME/Features  &  Art,  The  Press- 
Enterprise,  PO  Box  792,  Riverside,  CA 
92502. 

The  Press-Enterprise  is  an  Equal  Oppor¬ 
tunity  Employer 

FOOD  EDITOR 

The  Milwaukee  Journal,  Wisconsin's 
largest  newspaper,  seeks  an  exper¬ 
ienced  food  editor/writer  to  take  charge 
of  a  large  weekly  food  section.  Applic¬ 
ants  should  have  strong  journalistic 
skills,  the  ability  to  work  well  with 
others,  and  knowledge  of  nutrition  and 
food.  Duties  include  writing,  editing, 
developing  story  ideas,  planning  color 
covers  with  creative  use  of  graphics  and 
photos,  amd  making  personal  appear¬ 
ances  to  maintain  a  high  profile  in  the 
community.  Send  letter,  resume  and 
clips  to  Beth  Slocum,  Features/Lifestyle 
Editor,  The  Milwaukee  Journal,  PO  Box 
661,  Milwaukee,  Wl  53201. 

GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-  4261  for 
current  Federal  list,  (fee  required) 

HILTON  HEAD,  SC 

15,000  twice-weekly  color  tabloid  with 
pay  equivalent  to  dailies.  Business 
writer  -  must  have  experience  in  busi¬ 
ness,  real  estate  and  finance  reporting. 
Reporter  -  prime  news  beat;  strong  writ¬ 
ing  skills  and  nose  for  news  essentials. 
Send  5  best  clips  along  with  a  letter  and 
salary  requirements  to  Editor,  Hilton 
Head  Sun,  PO  Box  1325,  Hilton  Head, 
SC  29925. 


LIFESTYLE — Need  strong  feature 
writer.  Some  page  design.  Experience 
preferred.  Beginners  considered.  Salary 
to  $11,440,  plus  401K  savings  plan, 
profit  sharing.  Resume,  cover  letter,  3 
references  to  Alan  Blanchard,  Manag¬ 
ing  Editor,  Clovis  News-Journal,  PO  Box 
1&9,  Clovis,  NM  88101.  No  phone 
calls. 

LIFESTYLES  EDITOR  experienced  in 
lifestyles  feature  writing.  Also  will  write 
entertainment  features,  TV  film  reviews 
or  weekly  section.  30,()00,  7-day  prog¬ 
ressive  daily  in  West  Va.  Clips  and 
resume  to  Tom  Colley,  Executive  Editor, 
Bluefield  Daily  Telegraph,  928  Blue- 
field  Avenue,  Bluefield,  WV  24701. 

LIFESTYLE  EDITOR  for  growing  Arizona 
daily.  Should  be  able  to  write,  photo¬ 
graph,  edit.  Box  2756,  Editor  & 
Publisher. 

MAGAZINE  WRITER.  Arizona  Trend 
magazine  seeks  an  experienced  journal¬ 
ist  who  can  apply  a  flair  for  storytelling 
to  the  topic  of  business  and  politics. 
Excellent  pay  and  benefits.  Apply  in 
writing  to  John  Craddock,  Executive 
Editor,  Arizona  Trend,  3003  N.  Central 
AVe.,  Suite  2004,  Phoenix,  AZ  85012. 
Arizona  Trend,  an  affiliate  of  the  Times 
Publishing  Co.  of  St.  Petersburg,  FL  is 
an  Equal  Opportunity  Employer. 

MANAGING  EDITOR 
Central  Texas  publisher  of  18  leading 
publications  seeks  aggressive,  energe¬ 
tic  pro  for  new  exciting  launch.  Top 
growth,  career  opportunity.  Call  Tod 
Outlaw,  Personnel,  (817)  776-9000. 

MANAGING  EDITOR 
The  conservative,  community-oriented 
Fairbanks  (Alaska)  Daily  News-Miner 
(16,500  M-F  pms,  22,000  Sat-Sun 
ams)  is  looking  for  an  energetic,  self¬ 
starting  managing  editor  to  direct 
25-member  news  staff.  Prefer  individu¬ 
al  who  has  reporting,  editing  and 
management  experience  with  emphasis 
on  personnel  and  budget  management. 
Good  pay/benefit  package  including 
ESOP.  Send  resume,  references  to 
Charles  Gray,  President,  Daily  News 
Miner,  Box  710,  Fairbanks,  AK  99707. 

MANAGING  EDITOR 
Our  paid  circulation  is  only  8,000,  but 
our  editorial  staff  consists  of  14  repor¬ 
ters  and  3  full-time  photographers.  We 
are  looking  for  strong,  aggressive  lead¬ 
ership.  Located  in  southeastern  Arizo¬ 
na,  our  climate  is  great  and  the  area  is 
growing.  Send  resume,  copy  of  present 
newspaper  and  clips  to:  Steve  Krehl, 
Sierra  Vista  Herald,  102  FabAve.,  Sier¬ 
ra  Vista,  AZ  85635. 

MANAGING  EDITOR 
International  Jewish  news  agency  seeks 
managing  editor  to  help  edit  copy  for 
electronic  wire  and  daily  news  publica¬ 
tions.  Also  responsible  for  coordinating 
reporters'  assignments  and  assembling 
weekly  community  news  and  feature 
publications.  Good  copy  editing  skills, 
reporting  background,  computer  litera¬ 
cy  essential.  Must  also  be  familiar  with 
American  Jewish  community  and  Israel. 
Send  resume,  clips,  salary  require¬ 
ments  to:  Mark  Joffe,  c/o  JTA,  165 
West  46th  Street,  Suite  511,  New  York, 
NY  10036. 

NATIONAL  SPORTS  business  publica¬ 
tion  in  Zone  1  seeks  reporter  with  strong 
news  instinct  and  ability  to  work  under 
deadline  pressure.  Minimum  3  years 
daily  newspaper  experience  required. 
Most  weekends  off.  Send  resume  and  5 
clips  to  Box  2757,  Editor  &  Publisher. 

NEWS  EDITOR  and  strong  governmnent 
reporters  sought  by  central  Florida 
daily.  News  editor  should  know  sharp 
layout  and  how  to  handle  reporters’ 
copy.  Send  layout  or  reporting  samples 
to  Box  2736,  Editor  &  Publisher. 

EDITOR  & 


NEWS  EDITOR  -  Progressive  mid-size 
New  England  daily  is  looking  for  a  news 
editor/slotperson  to  fill  key  role  in  its 
editorial  room.  Applicants  should  have 
sound  news  judgment,  strong  layout 
skills,  a  flare  for  selecting  reader  inter¬ 
est  stories  and  the  ability  to  write  bright, 
sharp  headlines  and  co-ordinate  a  good 
mix  of  local,  national  and  international 
stories.  Write  to  Box  2754  Editor  & 
Publisher. 

READY  FOR  YOUR  first  newsroom 
management  job?  We're  a  4,400  daily 
circulation  and  growing  national  chain 
member  in  need  of  a  Managing  Editor 
for  staff  of  3  reporters  and  1  photogra¬ 
pher.  Minimum  2  years  of  experience 
requii^ed.  Send  resume  and  letter  to: 
Personnel  Manager,  The  Columbia 
News,  341  Chestnut  St.,  Columbia,  PA 
17512. 

REPORTER 

Aggressive  67,000-circulation  daily 
wants  a  reporter  for  late  police/G.A. 
shift.  We  value  enterprise,  hustle,  good 
writing,  and  the  drive  to  get  great 
stories. 

Assistant  Managing  Editor 

Press  and  Sun-Bulletin 

PO  Box  1270 

Binghamton,  NY  13902 

REPORTER 

The  reporter  who  is  hired  to  run  our 
North  Miami  Valley  Bureau  will  be  a 
self-starter,  have  at  least  2  years  experi¬ 
ence  at  a  daily,  and  demonstrate  an 
ability  to  spot  trend  and  other  stories 
that  have  wide  reader  appeal.  The 
reporter  won't  be  asked  to  cover 
endless,  narrowly  focused  government 
meetings,  but  will  have  to  have  the 
versatility  to  cover  such  diverse  topics 
as  the  area’s  growing  Japanese  indust¬ 
rial  presence  and  tax-resisting  farmers. 
The  Dayton  Daily  News  is  an  equal 
opportunity  employer  with  a  circulation 
of  190,(100  daily  and  230,000 
Sunday.  Send  clips  and  resume  to  Jim 
Ripley,  Metro  Editor;  Dayton  Daily 
News;  4th  &  Ludlow  Sts;  llayton,  OH 
45402. 

REPORTERS 

The  Sandusky  (Ohio)  Register  has 
several  entry-level  reporting  openings. 
Send  resume,  5  feature  and  5  news 
clips  to  Rex  Rhoades,  314  W.  Market 
St.,  Sandusky,  OH  44870.  Ohio,  Pa., 
Ind.,  and  Mich,  applicants  preferred. 

REPORTER  WANTED  ~ 
Award-winning  weekly  business  news¬ 
paper  in  Midsouth  needs  experienced 
re^rter.  Newspaper  offers  competitive 
salary  and  benefits.  Send  resume  and 
clips  to  Managing  Editor,  MBJ,  88 
Union  Center,  Memphis,  TN  38103. 
(901)  523-0437. 

REPORTER  for  high-quality  42,000 
PM.  If  you're  the  top  reporter  on  a 
smaller  daily  in  Zone  1  or  Zone  2  and 
want  to  prove  yourself  in  the  high 
competitive  surburban  Philadelphia 
market,  this  is  your  chance.  Send 
resume  and  clips  to  William  T.  Newill, 
Editor,  Burlington  County  Times,  Rte. 
130,  Willingboro,  NJ  08(146. 

REPORTER  for  8,000  daily  in  growing 
high  desert  city  to  cover  cops/courts  and 
business.  Seeking  motivated  accurate 
reporter  with  some  weekly  experience  or 
a  good  recent  graduate.  Photo  skills 
helpful.  Prefers  Zone  7,  8  or  9  applic¬ 
ants.  Job  opens  April  4th.  Send  letter, 
resume  and  non-returnable  clips  to 
Jamie  Hurly,  M.E.,  The  Daily  Indepen¬ 
dent,  PO  Box  7,  Ridgecrest,  (jA  93555. 

I  never  got  far  until 
I  stopped  imagining  I  had  to 
do  everything  myself. 

Frank  W.  Woolworth 
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Classified 


.  .  .  where  newspaper 
people  meet  and 
strike  a  match! 


Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 


REPORTER  sought  for  staff  of  aggres¬ 
sive,  62,000-circulation  morning  daily 
in  competitive  market.  Seek  someone 
who  covers  breaking  news  quickly  and 
well,  but  also  can  dig  deep  to  explain 
why  the  event  happened.  Also  looking 
for  science  writer  with  knack  for  making 
complicated  subjects  easy  to  under¬ 
stand.  Send  resume,  clips  to  M.E.  Jim 
Willis,  Birmingham  Post-Herald,  PO 
Box  2553,  Birmingham,  AL  35202. 

RETIRED  EDITORS,  REPORTERS 
Work  part-time  in  your  home  critiquing 
college  newspapers  for  a  67  year-old 
national  press  association.  It’s  easy,  we 
provide  the  evaluation  booklet.  You'll 
be  helping  tomorrow's  professionals. 
Write:  ACP,  620  Rarig;  330  S.  21  Ave., 
Minneapolis,  MN  55455;  call  (612) 
625-8335. 


Reporters 
Health  Writer 
Copy  Editor 
Features  Editor 

A  West  Coast  publisher  is  looking  for 
reporters  with  more  than  10  years  of 
professional  experience.  A  Chicago 
trade  magazine  wants  experienced 
reporters  from  the  Midwest.  A  small 
daily  in  Zone  3  needs  a  general  assign¬ 
ment  reporter  and  a  health  writer.  An 
East  Coast  daily  needs  a  copy  editor 
who  is  strong  on  rewrite.  And  a  big  daily 
in  the  Northeast  is  looking  for  a  features 
editor.  If  you  qualify  for  these  positions 
send  your  resume  to  JOB  BANK,  2615 
River  Rd.,  Suite  7,  Cinnaminson,  NJ 
08077  or  call  director  Jenny  Woesten- 
diek  (609)  786-1910.  There  are  no 
referral  fees  if  you  qualify  for  these 
positions. 


SECOND  IN  COMMAND  needed  for 
newsroom  of  25,000-circ.  AM  on  East 
Coast.  Must  have  top-notch  skills  as 
copy  editor,  headline  writer  and  people 
motivator.  Will  be  responsible  for 
running  nightside  news  operation.  Great 
opportunity  for  news  pro  who  wants  to 
eventually  move  up  to  top  editing  spot. 
Send  resume,  layout  samples,  refer¬ 
ences  to  Stephan  J.  Sosinski,  Editor, 
Ocean  County  Observer,  8  Robbins  St., 
Toms  River,  NJ  08754. 


SENIOR  EDITOR  -  Leading  automotive 
business/news  magazine  with  heavy 
international  emphasis  seeks  person 
with  all  of  the  credentials:  Reporting, 
writing,  managing,  production.  Key 
position  with  salary  to  match  capabili¬ 
ties.  Good  opportunities  for  growth  as 
part  of  one  of  America’s  largest  busi¬ 
ness  publishing  groups.  Solid  journal¬ 
ism  experience  and  skills  more  impor¬ 
tant  than  industry  knowledge.  Zone  5. 
Send  resume  and  clips  to  Box  2748, 
Editor  &  Publisher. 


SLOT  PERSON 

Slot  person  to  join  a  staff  of  10  on  a 
150,000  plus  morning  daily  in  the 
warm  San  Joaquin  Valley,  where  the 
Sierras,  SF  and  LA  are  at  your  beck  and 
call.  The  Telegraph/Copy  Desk  where 
you  will  be  an  assistant  department 
head,  edits  national  and  international 
wire  copy  and  dummies  pages,  includ¬ 
ing  Page  Al,  using  area  composition. 
It's  a  given  that  you  are  a  master  of  AP 
style  and  an  artisan  in  writing  sharp 
news  and  feature  headlines  under  the 
gun.  You'll  be  expected  to  help  journey¬ 
men  reach  new  heights,  guide  junior 
staffers  in  a  daily  way  and  interact  with 
other  departments  with  utmost  profes¬ 
sionalism.  Salary  is  in  the  mid  $30's 
with  annual  pay-for-performance 
increases;  excellent  benefits.  Send  a 
complete  resume,  including  references 
and  salary  history,  to  John  G.  Taylor, 
Copy  Desk  Chief,  The  Fresno  Bee,  1626 
E  St.,  Fresno,  CA  93786.  Equal  Oppor¬ 
tunity  Employer. 


SPORTS  COPY  EDITOR 
Award-winning  mid-sized  AM  in  North¬ 
east  offers  growth  opportunity  for  right 
person.  Excellent  word  skills  a  must, 
layout  experience  helpful.  This  is  not  a 
writing  job.  Send  resume,  clips,  tear- 
sheets  and  philosophy  of  sports  journal¬ 
ism  to  Box  2734,  Editor  &  Publisher. 


SPORTS  EDITOR 

The  Newport  Daily  News  seeks  a  sports 
editor.  The  person  we  hire  will  lead  a 
4-person  team  in  producing  the  most 
exciting  sports  section  possible.  Our 
sports  pages  must  go  far  beyond  the 
routine  to  include  coverage  of  interna¬ 
tional  sailing,  championship  tennis  and 
horsemanship.  But  our  principle  inter¬ 
est  remains  high  school  sports.  The 
sports  editor  is  responsible  for  develop¬ 
ing  this  package  and  for  layout  and 
design  of  the  section.  He  or  she  will  be 
skilled  in  the  use  of  graphics  and  color 
and  will  write  a  weekly  column.  Ability 
is  more  important  than  experience  but 
this  is  not  a  job  for  a  beginner.  We 
expect  to  become  the  best  small  daily  in 
New  England.  If  you  think  you  can  help 
meet  that  goal,  send  a  letter  telling  how 
and  why,  a  resume  and  clips  to  David  B. 
Offer,  Editor,  The  Newport  Daily  News, 
101  Malbone  Rd.,  Newport,  Rl  02840. 
Deadline:  March  11. 


STYLE  EDITOR  -  We're  looking  for  an 
innovative  person  to  head  our  Style 
Department.  The  successful  candidate 
must  have  at  least  three  years  experi¬ 
ence  as  a  lifestyle  editor.  Send  resume 
and  clips  to  Robert  C.  Roule,  Managing 
Editor,  Durham  Morning  Herald,  Box 
2092,  Durham,  NC  27702.  No  phone 
calls,  please. 


SUNDAY  EDITOR  needed  for  six-day 
daily  west  of  Atlanta.  Applicant  will  also 
be  responsible  for  special  editions. 
Must  be  strong  in  editing,  layout  and 
design.  This  is  not  an  entry  level  posi¬ 
tion.  Excellent  salary  and  good  benefits 
in  brand  new  newspaper  plant.  Send 
resume,  clips  to  Bill  Fordham,  Manag¬ 
ing  Editor,  TIMES-GEORGIAN,  901 
Hays  Mill  Road,  Carrollton,  GA  30117. 


THE  BEST  REPORTING  JOB  IN 
MONTANA.  Bureau  chief  for  2-plus 
person  bureau  in  Montana's  capital 
city.  Bureau  represents  4  daily  Montana 
newspapers.  Applicant  should  have 
exceptional  reporting  and  editing  skills, 
supervisory  and  investigative  reporting 
experience,  and  the  ability  to  maintain 
a  high  energy  level.  Successful  applic¬ 
ant  must  have  the  ability  to  lead  and 
motivate,  plan  and  coordinate  objec¬ 
tives  with  4  editors.  Resume  and  clips 
by  March  18th  to:  Lorretta  Breslin, 
Human  Resources  Director,  Billings 
Gazette,  PO  Box  36300-6300,  Bill¬ 
ings,  MT  59107-6300.  EOE  M/F. 

THE  MORNING  SUN,  an  aggressive 
daily  in  southeast  Kansas,  has  an 
immediate  opening  for  a  reporter  to 
cover  county  government.  This  is  not  an 
entry-level  ^stion.  Minimum  of  5  years 
experience  required.  Send  resume, 
writing  samples  and  salary  history  to 
Greg  Nucifora,  Managing  Editor,  The 
Morning  Sun,  PO  Drawer  H,  Pittsburg, 
KS  66762. 


TWO  GENERAL  ASSIGNMENT  REPOR¬ 
TERS  for  38,000  PM  in  very  competi¬ 
tive  city.  Fast,  accurate  writers  needed 
for  paper  that  emphasizes  good  writing, 
strong  local  coverage.  Send  resumes 
and  clips  to  Bill  Jackson,  Editor,  The 
Evansville  Press,  PO  Box  454,  Evansvil¬ 
le,  IN  47703. 


WEST  TEXAS  DAILY  (circulation 
30,(100)  has  opening  for  city  side  repor¬ 
ter.  Two  years  experience  preferred  but 
will  also  consider  recent  college  gradu¬ 
ate.  Send  resume  and  clips  to:  Gary  Ott, 
City  Editor,  Midland  Reporter  Telegram, 
PO  Box  1650.  Midland.  TX  79702. 
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THE  CONNECTICUT  SOCIETY  of 
Professional  Journalists  Foundation, 
Inc.  is  offering  $1,500  in  scholarships 
to  students  pursuing  journalism 
careers.  The  scholarships,  established 
through  the  foundation's  Bob  Eddy 
Scholarship  Trust  Fund,  will  be  given  in 
a  $l,000anda  $500 award.  April  15  is 
the  deadline  for  applications. 

The  scholarship  competition  is  open  to 
students  who  will  be  juniors  or  seniors 
next  fall.  They  also  must  be  enrolled 
either  in  a  4-year  college  or  university  in 
Connecticut  or  must  be  Connecticut 
residents  in  a  4-year  higher  education 
institution  in  any  state  or  country. 

For  more  information,  call  or  write  to 
Bill  Seymour,  Trust  Fund  Committee 
chairman,  59D  Downey  Dr.,  Manches¬ 
ter,  CT  06040;  (203)  282-0161. 


THE  BISMARCK  TRIBUNE  plans  to 
name  an  editor  by  May  1.  Applications 
should  be  completed  before  March  15. 
The  editor  will  be  responsible  for  the 
news  and  editorial  operations  of  a 
30,000  daily  in  North  Dakota's  capital 
city.  He  or  she  should  be  an  imagina¬ 
tive,  hands-on  professional  with  a  fully- 
developed  concept  of  successful  jour¬ 
nalism  in  the  1980's,  a  sensitivity  to 
community  concerns  and  the  demon¬ 
strated  technical  and  managerial  skills 
to  produce  the  most  readable  paper  in 
the  upper  midwest.  Write  to:  Bill  Roes- 
gen.  Publisher,  Box  1498,  Bismarck, 
ND  58502. 


_ FREELANCE _ 

FREELANCE  JOURNALISTS 
Stuck  at  home?  National  newsletter 
publisher  in  security  management  field 
seeks  freelancers  available  during  regu¬ 
lar  working  hours,  good  at  phone  inter¬ 
viewing,  straightforward  writing.  Send 
resume.  We'll  send  you  back  full 
details.  Publisher,  PO  Box  190,  Port 
Washington,  NY  11050. 


_ MAILROOM _ 

GMA,  a  leading  supplier  of  inserting 
equipment  to  the  newspaper  industry, 
has  an  immediate  opening  for  an  indivi¬ 
dual  familiar  with  newspaper  presses 
and  folders.  This  individual  should  have 
experience  relating  to  the  newspaper 
industry,  including  technical  and  engi¬ 
neering  background.  GMA  offers  a  crea¬ 
tive  growth-oriented  environment  with 
excellent  benefits.  Send  resume  to 
Graphic  Management  Associates,  Inc., 
934  Marcon  Blvd.,  Allentown,  PA 
18103.  ATT:  Human  Resources 
Manager. 

MAILROOM  FOREMAN  Zone  2 
medium-sized  daily  seeking  an  exper¬ 
ienced  mailroom  working  foreman. 
Knowledge  of  1472P  desirable.  Work¬ 
ing  in  union  environment.  Must  have 
strong  supervisory  skills  and  full  under¬ 
standing  of  all  mailroom  equipment. 
Reply  to  Box  2693,  Editor  &  Publisher. 

MAILROOM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system. 
1472P  inserting  machine,  and  (wrsonal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


MAILROOM  MANAGER 
The  Boca  Raton  News  has  an  immedi¬ 
ate  opening  for  an  experienced  mail- 
room  manager  with  good  mechanical 
and  operational  skills  on  a  Mueller 
Martini  227.  Send  resume  to  33  SE  3rd 
St.,  Boca  Raton.  FL  33432. 


HELP  WANTED 


MAILROOM 


NATIONAL  MAIL  COORDINATOR 
Investor's  Daily,  America's  business 
newspaper,  has  position  available  for 
national  mail  coordinator.  Entails  close 
interaction  with  USPO  and  appropriate 
computer/records  detail.  Opportunity 
offers  excellent  growth  potential  for 
organized  self-starter.  Some  travel 
involved.  Prior  newspaper/magazine 
mail  circulation  experience  necessary. 
Compensation  commensurate  with 
experience.  Please  send  resume  with 
salary  requirements  to:  Doug  Stone, 
Investor's  Daily,  1941  Armacost  Ave., 
Los  Angeles,  CA  90025. 


_ MARKETING _ 

CIRCULATION  MARKETING  MGR 
New  York  metro  daily  has  an  opportuni¬ 
ty  for  someone  to  coordinate  outside 
contractor  sales  activity,  oversee  in- 
house  telemarketing  operation  and 
develop  and  implement  carrier  promo¬ 
tions  and  training  programs  for  circula¬ 
tion  field  force.  Minimum  requirements 
are  1  to  2  years  newspaper  circulation 
experience  and  previous  sales/ 
marketing  experience.  College  degree 
preferred  but  rwt  necessary.  For  imme¬ 
diate  consideration,  send  resume, 
including  salary  requirements  to  T. 
Kerrigan,  The  News  Tribune,  1  Hoover 
Way,  Woodbridge,  NJ  07095.  EOE. 


PHOTOGRAPHY 

CHIEF  PHOTOGRAPHER  The  Bismarck 
Tribune,  North  Dakota's  best  and 
brightest  newspaper,  has  an  immediate 
opening  for  a  working  chief  photogra¬ 
pher  who  can  manage  a  4-person 
department  in  addition  to  producing 
great  photographs.  The  successful  appl¬ 
icant  will  understand  what  types  of 
phot  igraphs  sell  in  the  late  1980's;  will 
be  skTIed  in  dealing  with  people  of  all 
stripes;  will  have  mature  technical  abili¬ 
ties  and  will  be  prepared  to  meet  the 
high  production  demands  of  a  newspap¬ 
er  that  publishes  full  color  photography 
seven  days  a  week.  In  return  we  offer 
you  leadership  opportunities,  excellent 
working  conditions  in  a  recreation- 
minded  capital  city,  and  the  chance  to 
put  your  stamp  on  a  newspaper  that 
wins  blue  ribbons  for  general  excellence 
and  typography  and  design.  Send  a 
resume  and  photo  clips  to:  Paula 
Redmann,  Human  Resources  Manager, 
The  Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502.  Closing  date: 
March  15,  1988. 


PHOTOGRAPHER  WANTED 
Self-starter  needed  to  join  aggressive 
news  team  of  small  daily  newspaper  in 
Berkshire  county  MA.  Send  resume  to 
Managing  Editor,  The  Transcript,  Box 
473,  N.  Adams,  MA  01247. _ 

PHOTOJOURNALIST  needed  at  growing 
60,000  circulation  daily  starting  up  a 
photography  department.  Looking  for 
self-starters  strong  in  news  and  sports 
as  well  as  enterprise  work  in  the  highly 
competitive  New  York/New  Jersey  metro 
market.  Good  pay  and  benefits.  Send 
resume  to  Box  2744,  Editor  & 
Publisher. 


PRODUCTION 


COMPOSING  ROOM  SUPERVISOR  with 
3  to  5  years  experience  in  management 
is  needed  for  growing  Florida  daily. 
Successful  candidate  will  be  expected 
to  manage  a  staff  of  15,  handle  all 
supervisory  clerical  duties  and  insure 
that  deadlines  are  met.  Good  pay  and 
excellent  company  benefits  in  a  growing 
commercial  and  residential  area.  Non- 
smoker.  Submit  resume  along  with 
salary  requirements  to  Vero  Beach  Press 
Journal,  PO  Box  1268,  Vero  Beach,  FL 
32961.  EOE. 


HELP  WANTED 


PRODUCTION 


EXPERIENCED  PRESSMEN  WANTED 
1  Full-Time  Position 
1  Part-Time  Position 

The  Charlotte  Observer,  in  the  buckle  of 
the  sunbelt,  is  seeking  skilled,  reliable 
persons  to  work  in  our  production 
department.  Applicant  must  be  exper¬ 
ienced  with  double-wide  presses  and  be 
able  to  perform  all  duties  on  the  press. 
Must  evidence  references  from  previous 
pressroom  supervisors  and  have  a  work¬ 
ing  knowledge  of  basic  math  skills. 
Stable  work  history  a  plus.  Hours  are 
8PM  to  4:30AM.  We  offer  full  range  of 
benefits,  competitive  salary,  and  pleas¬ 
ant  working  conditions  in  our  downtown 
location.  Positions  currently  available. 
If  interested,  call  or  send  resume  to 
Knight  Publishing  Co.  (The  Charlotte 
Observer),  600  S.  Trion  St.,  Charlotte, 
NC  28202  or  call  (704)  379-6599. 
EOE/M/F. 


PRESS  OPERATORS  A  chance  to  learn 
and  grow.  Good  benefits.  Opportunity 
tor  advancement.  Salary  based  on 
experience.  Apply  in  writing  to  Roger 
Stec,  Assistant  Production  Director, 
307  Dernsteine  Ave.,  Lansdale,  P/t 
19446  or  call  (215)  855-8440,  ext. 
296.  EOE. 


PRESS  OPERATORS  -  Goss  SC  press 
operators  needed  immediately.  Large 
web,  sheet  fed,  and  newspaper  opera¬ 
tion,  Bindary  personnel  also  needed. 
Contact  Ginny  (800)  843-6805  or 
(605)  339-3633,  Sioux  Falls,  SD. 
Monday-Friday  central  time. 


PRESSROOM  MANAGER 
Zone  2  Gannett  daily  and  Sunday 
newspaper  seeks  candidate  with  strong 
leadership  skills,  Goss/Dilitho  experi¬ 
ence  a  plus,  mechanical  knowledge  and 
quality  oriented.  Must  have  ability  to 
train  and  motivate  and  have  good  orga¬ 
nizational  skills. 

Excellent  benefit  package.  Send 
resume  including  work  history  and 
salary  requirements  to  Box  2622, 
Editor  &  Publisher. 


HELP  WANTED 


_ PRODUCTION _ 

COMPOSING  ROOM  DIRECTOR  Zone  5 
daily/weekly  neewspaper  group  seeks 
strong  leadear  to  direct  pre- press  opera¬ 
tions.  Candidates  should  possess  a 
quality/budget-minded  awareness  that 
is  sensitive  to  detail.  Good  communica¬ 
tion,  technical  and  people  skills  are  a 
must  in  this  union  environment.  Send 
resume  and  salary  history  to  Box  2771, 
Editor  &  Publisher. 


PRESSROOM  MANAGER 
Major  daily  (280,000  daily,  380,000 
Sunday)  in  Zone  4  seeks  an  experienced 
pressroom  manager.  Qualified  candi¬ 
date  will  have  excellent  organizational 
and  communication  skills  with  the  abili¬ 
ty  to  plan,  organize  and  manage  the 
operating  activities  of  the  5-9  unit 
offset  pressroom.  Previous  managerial 
experience  in  offset  pressroom 
required.  We  offer  a  competitive  salary, 
a  comprehensive  opportunities.  Send 
confidential  resume  and  salary  require¬ 
ments  to  Box  2773,  Editors  Publisher. 


PRESS  SUPERINTENDENT 
Midwest  daily,  Sunday  of  40,000  circu¬ 
lation  and  growing  commercial  printing 
business  seeks  press  superintendent  to 
direct  and  work  with  crew  on  10-unit 
Goss  Urbanite.  Strong  leadership  and 
technical  skills  desired.  Duties  include 
supervision  of  print  quality  and  equip¬ 
ment  maintenance,  handling  personnel 
matters,  monthly  inventories,  annual 
budgeting.  Report  directly  to  Publisher 
and  General  Manager.  Salary  competi¬ 
tive  and  commensurate  with  experience 
excellent  benefits,  incentive  package, 
promotion  opportunities.  Send  resume, 
references,  salary  requirement  to 
Joseph  M.  Zlomek,  Publisher,  The 
Tribune-Star,  PO  Box  149,  Terre 
Haute,  IN  47808. 


PUBUC  RELATIONS 

PR  ASSISTANT:  Excellent  writing  and 
typing  skills  (50  plus)  for  growing  media 
oriented  firm.  Computer  knowledge 
desirable.  Unlimited  future.  Call 
Elizabeth  (212)  947-9898. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy; 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads;  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 
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V 


HELP  WANTED 


RETAIL  ZONE  COORDINATOR 
Racine,  a  36,000  morning  dally,  has  a 
position  available  for  a  retail  zone  coor¬ 
dinator.  In  addition  to  carrying  a  half¬ 
time  account  load,  this  Individual  Is 
reponsible  for  2  retail  sales  reps  and 
related  supervisory  duties.  Candidates 
should  have  at  least  2  years  of  newspap¬ 
er  retail  advertising  experience  with  an 
outstanding  record  of  sales  achieve¬ 
ment.  We  believe  in  goal  management 
and  you  and  your  staff  are  paid  on  a 
100%  commission  based  on  achieving 
sales  goals  over  the  prior  year.  We  are 
looking  for  someone  who  is  organized,  a 
self-motivator  and  a  leader.  This  is  an 
exciting  opportunity  for  growth  in  a  fast 
paced  atmosphere.  The  reponsibilities 
are  great  but  the  rewards  are  commen¬ 
surate.  Salary  mid  to  high  $30's.  Appli¬ 
cation  deadline,  Friday,  March  4th. 
Send  resume  and  cover  letter  tO: 

Human  Resources  Manager 
The  Journal  Times 
212  Fourth  St. 

Racine,  Wl  53403 
An  Equal  Opportunity  Employer 


The  Good:  Earn  $50K  to  $150K  selling 
computer  systems  to  the  Newspaper 
Industry.  We  have  the  leads,  the 
products,  and  the  support,  but  we  are  a 
bunch  of  techs  who  need  a  top-notch 
closer. 

The  Bad:  Lots  of  travel,  lots  of  hours, 
lots  of  hard  work. 

The  Ugly:  There  is  nothing  ugly  about 
us.  Just  ask  our  staff  and  clients  what 
kind  of  company  we  are.  We  are  15 
years  young  and  still  growing.  Fonward 
all  inquiries  to: 

Data  Sciences,  Inc. 

8555  16th  Street 
Silver  Spring,  MD  20910 
Attn:  Mark  Ganslaw,  President 
(301)  587-3700 


POSITIONS 

WANTED 


ADMINISTRATIVE 


EXPERIENCED  PROFESSIONAL 
PUBLISHER/GM 

Seeks  to  relocate  in  Northeast  U.S.  15 
years  successfully  directing  circulation, 
advertising,  marketing,  editorial, 
production,  administration,  union 
contract  negotiations,  aqd  day-to-day 
operations.  Bottom  line  oriented. 
Strong  motivator.  Degreed.  38.  (213) 
578-1255. 


HUSBAND-AND-WIFE  team  seeks 
small  town  newspaper  to  run  in  South¬ 
west.  He's  tops  at  photography,  layout 
and  editing.  She  specializes  in  report¬ 
ing,  organizational  and  people  skills. 
Box  2726,  Editor  &  Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


PUBLISHER/GM 

Strong  Publisher/GM  available.  Proven 
record  as  a  results  getter.  Former  CPA, 
strong  in  accounting,  computers  and 
marketing.  Has  experience  in  turning 
around  non-profit  papers  to  PROFIT 
paper.  In  his  last  position  GM  tor  a 
20,000  plus  daily,  he  increased 
revenues  20%  per  year  for  three  conse¬ 
cutive  years. 

There  will  be  NO  tee  if  you  hire  this 
candidate.  His  present  employer  has 
already  paid  our  fee.  It  interested  in 
obtaining  more  information  regarding 
this  individual,  please  contact: 

GOOD  NEWS 
Suite  270  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877 


ADVERTISING 


ADVERTISING  MANAGER  with  excel¬ 
lent  credentials.  12  years  sales  experi¬ 
ence  with  top  publishing  and  broadcast¬ 
ing  media  (New  York  market)  plus  7 
years  as  ad  director  with  largest  New 
York  ethnic  weeklies.  Seeks  manage¬ 
ment  position  with  a  general  market 
publication  in  the  NY/NJ/CT  major 
metropolitan  area.  (212)  687-0810. 
9-5pm. 


ADVERTISING  DIRECTOR-After  spend¬ 
ing  years  battling  the  Oil  Belt  blues, 
currently  employed  experienced  daily 
advertising  director  seeks  better 
climate.  Solid  professional  credentials 
and  10  years  experience  with  2  10,000 
plus  dailies.  Top  references.  Box  2768, 
Editor  &  Publisher. 


Community  newspaper  publisher. 
Exceptionally  strong  at  making 
community  dailies  and  weeklies  work 
the  way  they’re  supposed  to.  Currently 
in  North  Carolina,  will  relocate. 
Mid-30s  with  family,  civic  leader.  Box 
2740  Editor  &  Publisher. 


CARTOONIST 


BRIGHT,  EXPERIENCED  POLITICAL 
CARTOONIST  with  fresh,  incisive  style 
and  ideas  seeks  a  full-time  postion  as 
editoral  cartoonist  or  illustrator  in  all 
zones.  Please  write:  Ted  Rail,  PO  Box 
2775,  New  York,  NY  10185. 


CIRCULATION 


RESULTS  ORIENTED  circulator  with 
marketing  background  seeks  new 
opportunity  to  build  PAID  circulation. 
Box  2753.  Editor  &  Publisher. 


AGGRESSIVE  EDITOR  with  10  years 
experience  heading  sports  desk  of  major 
New  York  daily  seeks  sports  editor/asst, 
editor  position.  Prefer  Zones  1  &  2.  Box 
2750,  Editor  &  Publisher. 


AWARD-WINNING  writer/editor  with  21 
years  of  varied  experience  in  journalism 
seeks  responsible  editorial  page  or 
newsroom  management  position.  Any 
zone.  Walter  Massey,  111  Ashworth 
Drive,  Beckley,  WV  25801.  (304) 
255-2854. 


Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 


POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL 

EDITORIAL 

SPORTS  COLUMNIST  for  major  metro¬ 
politan  daily  desires  return  to  inside  as 
sports  editor  tor  major  league  daily.  Ex¬ 
sports  editor  wants  to  work  with  young, 
aggressive  staff.  Need  area  with  good 
elementary  schools.  Box  2723,  Editor  & 
Publisher. 

S.  CALIF.  Seasoned  professional  as 

AME,  major  metro  news,  graphics, 
systems.  Sunday  editor.  Leadership. 

Creativity.  Awards.  Prototypes.  Rede¬ 
sign.  Sunday  launch.  Challenge  Me! 

(818)  365-6486  or  Box  2761,  Editor  & 

Publisher. 

CREATIVE  EDITOR  with  more  than  25 
years  experience  and  a  sense  of  humor 
who  writes  well  seeks  position  on  large 
weekly  or  small  daily  in  Southern  Cali¬ 
fornia.  Ready  March  1.  William  R. 
White,  PM  or  eves.  (619)  757-7883. 

SPORTS  for  solid  pro  with  9  years  of 
writing  and  editing  on  small  dailies. 

Zone  2,3  or  5.  (704)  294-0309  after  6. 

SPORTS  WRITER-Columnist  ready  to 
graduate  after  three  years  of  preps. 

Daily  experience  includes  desk,  bleach¬ 
ers  and  photos.  Five  clips  will  win  you 
over.  Box  2718,  Editor  &  Publisher. 

EDITOR/MANAGER  seeks  top  level 
responsibility  with  weekly  or  small  daily 
in  East  which  offers  opportunity  for 

investment.  Would  work  with  or  for 
present  owner.  Box  2743,  Editor  & 
Publisher. 

SPORTS  WRITER  Baseball  a  specialty. 

Have  covered  NFL,  college  and  AHL 
beats.  A  student  of  baseball,  1  am  look¬ 

EDITOR  who's  also  a  good  manager  in 
#2  slot  on  finance  magazine  wants  to 

ing  for  a  beat  covering  a  team  at  any  pro 
level.  Bob  DittmeierlslS)  587-4()05. 

lead  your  staff.  15  years  on  dailies, 
magazines.  1  work  hard  and  am  smart. 
Box  2739,  Editor  &  Publisher. 

TOP  10  DAILY  SPORTS  desk,  layout, 
special  sections,  slot,  nine  years  experi¬ 
ence,  seeks  management  position.  Box 

FILL  YOUR  TEMPORARY  vacancies 

2760,  Editor  &  Publisher. 

with  a  young  but  seasoned  journalist. 
Perfect  solution  to  maternity  leaves, 
vacations,  sabbaticals.  Wire  experience 
plus  4  years  as  reporter  on  major  SW 
daily  covering  business  and  govern¬ 
ment.  B.S.  journalism;  B.S.  econom¬ 
ics.  Call  John  (602)  966-0533. 

TOP-NOTCH  EDITOR  with  sharp  news 
judgment,  good  "people  skills"  and  15 
years  experience  seeks  new  challenge. 

Prefer  Florida  or  West  Coast  mid-size 
daily,  but  willing  to  work  anywhere.  Box 

2763,  Editor  &  Publisher. 

HARD-WORKING  REPORTER  with  3 
years  experience  at  27,000  circulation 
award-winning  daily  looking  for  environ¬ 
mental  reporting  postion.  Prefer  coastal 
or  mountain  areas,  but  will  cover  state 
legislative  angle.  For  resume  please  call 
(919)  483-8684  and  leave  message. 

WRITER-EDITOR  with  experience  in 
photography,  magazine  editing,  news¬ 
papers,  public  relations.  52,  with  enthu¬ 
siasm  of  young,  wants  position  in  Ag 
related  PR,  business  editor-writer,  or 
weekly  editor  on  West  Coast.  You’ll  get  a 
lot  for  your  money.  James  Williams,  Rt. 

12,  Box  778  F.  Spokane,  WA  99223 

MATURE  EDITOR/PUBLISHER  seeks 

(509)  448-8206. 

new  challenge.  Will  make  your  daily  a 
winner  -  in  the  community,  in  the 
contests,  on  the  bottom  line.  Strong 
basics:  news,  ads,  promotion.  Back¬ 
ground  as  ME,  GM,  publisher.  Consid¬ 
ered  college  teaching,  but  masters  is  in 

WRITER  with  2  +  years  experience  and 
extensive  medical/science  education 
seeks  full  time  position  as  medical 
writer  with  newspaper/magazine.  Call 
(804)  623-7605.  Leave  message. 

experience.  Box  2769,  Editor  &  Pub¬ 
lisher. 

YOUNG,  DEPENDABLE  journalist  and 
recent  graduate  with  2  years  experience 
seeks  challenging  post  on  a  daily  news¬ 
paper  that  offers  opportunity  to  grow. 

Has  editing,  layout  and  photography 
skills.  Good  clips  and  references.  Can 
start  immediately.  Will  relocate 
anywhere.  Call  Patrick  (203) 

972-1774. 

COST-CONSCIOUS  EDITOR  with  20 
years  experience.  Strong  people  motiva¬ 
tor.  Product  improver  using  available 
resources.  Box  2735,  Editor  &  Pub¬ 
lisher. 

I  will  pay  more  for 
the  ability  to  deal  with 

PHOTOGRAPHY 

people  than  any  other 
ability  under  the  sun. 

John  D.  Rockefeller 

EXPERIENCED  PHOTOGRAPHER 
seeks  full-time  position.  Various  camera 
format  abilities.  Darkroom.  Product  and 
model  experience.  Daniel  (502) 

782-7188. 
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SHOP  TALK  AT  THIRTY  - 


Those  journalism  jobs 


By  James  Brodell 

Did  you  ever  notice  that  two  recur¬ 
ring  themes  pop  up  whenever  news¬ 
men,  particularly  middle-aged  news¬ 
men,  get  together? 

The  out-of-work  one  talks  about 
how  tough  it  is  to  find  a  good  job.  The 
second  complains  that  entry-level 
salaries  are  too  low,  implying  if  entry 
salaries  go  up,  his  salary  will  go  up, 
too. 

You  would  think  that  longtime 
newsmen  would  realize  a  major  prin¬ 
ciple:  job-hunting  in  the  newspaper 
business  is  not  a  science,  it  is  more 
random  chance,  a  sort  of  lottery. 

A  second  principle:  Salary  is 
offered  in  proportion  to  the  amount  of 
boredom  the  wage  earner  is  prepared 
to  endure.  That  is  why  copy  editors 
make  more  than  police  reporters  and 
get  to  go  home  early,  and  managing 
editors  make  most  of  all. 

As  newsmen  age,  they  are  ravaged 
with  guilt  and  self-doubt,  regardless 
of  location  or  rank,  particularly  when 
between  jobs.  They  forget  that  news- 
papering  need  not  be  particularly 
demanding  work  and  there  are  plenty, 
nay  overplenty,  of  people  out  there  to 
do  the  routine,  marginal  work. 


So  the  job-seeker  should  not  inter¬ 
pret  a  turndown  as  a  personal  disas¬ 
ter,  no  more  than  if  tie  purchased  a 
losing  lottery  ticket.  Too  many  feel 
they  have  somehow  missed  the  boat. 
They  forget  that  the  traditional  news¬ 
paper  industry  is  in  a  period  of  con¬ 
traction,  of  fewer  good-paying  jobs, 
and  of  change. 

Good  grief,  if  brains  were  a  crite¬ 
rion,  a  lot  of  publishers'  relatives 
would  be  out  on  the  street.  So  would 
some  publishers. 

At  best,  and  at  all  ranks  of  the 
newspaper  business,  there  is  a  ran¬ 
dom  distribution  of  brains  and  talent. 


(Brodell  is  a  former  city  editor,  copy 
desk  chief,  night  editor  and  weekly 
publisher.  He  has  also  been  a  newspa¬ 
per  broker.  He  is  now  general  manager 
of  the  student  daily  at  Southern  Illinois 
University.) 


Even  at  the  highest  levels,  there  are 
the  bright  ones  and  the  dummies.  To 
be  bypassed  for  a  job  by  a  dummy  is 
no  sin. 

Consider  also  that  even  in  the  best 
newspaper  the  hiring  selection  is  sub¬ 
jective  and  random:  This  one  lives 
nearby.  We  need  a  black.  She  will 
work  cheaply.  He  won't  be  a  threat. 

And  with  good  reason.  After  all, 
how  hard  is  it  to  put  out  a  newspaper 
in  a  thriving  area  when  you  have  a 
monopoly  on  print  advertising?  You 
have  your  basic  AP  or  UPl  wire  to 
wrap  around  the  ads.  The  best-read 
material,  Ann  or  Abby  and  the  com¬ 
ics,  comes  in  the  mail.  There  always  is 
something  important-looking  and  safe 
going  on  in  Washington  or  the  state 
capital. 

A  literate  person  or  two  around  the 
rim  can  write  a  few  heads,  and  some 
living  page  editor  can  devote  an  eight- 
column  spread  about  cooking  with 
endive. 

Even  at  the  lofty  level  of  the  New 
York  Times  there  must  be  20, ()()() 
newsmen  who  could  do  a  competent 
job.  The  third  grade  with  crayons 
could  approximate  USA  Today. 

These  conditions  seem  to  explain 
why  the  best  newsmen  1  know  seem 


to  be  unemployed  or  shelved  in  do- 
nothing  jobs.  There  just  is  not  the 
challenge  .or  economic  advantage  to 
make  their  carefully  honed  skills  valu¬ 
able.  Meanwhile,  some  of  the  top  edi¬ 
tors  1  know  are  second-rate.  They  got 
their  jobs  because  they  are  second- 
rate  rather  than  aggressive  individu¬ 
als  who  make  waves. 

Philosopher  John  C.  Merrill,  a  jour¬ 
nalism  professor,  has  refined  this  lat¬ 
ter  category  of  aggressive  newsman 
to  a  phenotype  he  calls  the  existential 
journalist,  one  who  is  condemned  to 
maintain  his  own  high  standards  at  the 
expense  of  his  promotional  pros¬ 
pects. 

The  random  employment  selection 
extends  to  the  media  managers.  Some 
were  born  on  the  right  sheets  and  may 
or  may  not  have  newspaper  talent. 
Others  are  corporate  pawns  who  have 
made  good. 


Where  is  there  a  dynamic  big-city 
newspaperman  today  making  waves 
with  his  own  money?  1  can  think  of 
only  a  few.  (And  those  usually  are 
Igoked  down  upon  by  their  peers.) 
Instead,  we  are  flooded  with  corpo¬ 
rate  clones.  It  does  not  take  as  much 
guts  to  bet  the  stockholders'  ranch  on 
some  publishing  scheme. 

By  contrast,  I  give  you  the  weekly 
owner,  a  breed  I  have  come  to  respect 
more  and  more.  His  advertising  base 
is  limited  —  otherwise  he  would  own 
a  daily  —  yet  he  easily  drifts  among 
skills:  from  covering  a  meeting  to  fix¬ 
ing  a  Compugraphic;  from  postal 
expert  to  tough-nosed  bill  collector; 
from  ambulance  chaser  to  anniver¬ 
sary  photographer. 

The  weekly  owner  has  had  the 
courage  to  put  his  money  where  his 
copy  pencil  is.  He  may  not  be  perfect 
but,  as  an  individual,  he  provides  a 
welcome  contrast  to  the  faceless  cor¬ 
porate  slave. 

So  my  final  advice  to  the  newsman 
who  complains  about  his  salary  or  the 
difficulty  of  getting  a  job  is  this: 

Go  get  yourself  a  weekly  or  a 
newsletter  or  a  small  magazine  —  or 
start  one,  and  let's  see  exactly  how 
good  you  are. 

13%  of  top  editors 
in  ’87  were  women 

Women  made  up  1 3%  of  the  direct¬ 
ing  editors  at  daily  newspapers  in 
1987,  according  to  the  latest  survey 
conducted  by  the  American  Society 
of  Newspaper  Editors  and  the 
National  Federation  of  Press  Women. 

This  figure  represents  an  increase 
of  0.6%  over  the  I986  level  of  12.4%. 
In  1978,  when  ASNE  member  Dor¬ 
othy  Jurney  first  surveyed  women  in 
the  top  editing  job*;  they  filled  only 
5.2%  of  those  ranks. 

Other  findings  include:  of  the  1 ,454 
individual  unit  newspapers,  79,  or 
5.2%,  are  headed  by  female 
publishers  or  general  managers 
(studied  for  the  first  time  in  1987); 
becoming  a  managing  editor  is  the 
most  common  way  for  a  woman  to 
join  the  directing  editor  ranks;  1 1%  of 
the  editorial  page  editors  are  women; 
and,  if  current  trends  continue,  it  will 
take  until  2055  for  women  to  attain 
levels  of  directing  editorships  on  par 
with  their  35%  population  level. 


Good  grief,  if  brains  were  a  criterion,  a  lot  of 
publishers’  relatives  would  be  out  on  the  street.  So 
would  son)e  publishers. 
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CSMA'S  5L5-1000  HIGH  SPEED  IMSERTER  - 


Pack^  Monitoring  System  including  Product 
Repair  and  Zone  Control 


From  large  metropolitan  newspapers  to  medium 
size  and  small  dailies,  the  SLS-1000  is  in  production 
and  dramatically  increasing  inserting  speeds.  In 
fact,  this  twenty-one  hopper  system  is  currently 
satisfying  the  inserting  requirements  of  the  New 
York  Daily  News,  the  Rttsburgh  Press,  the  New 
Haven  Register  and  Tucson  Newspapers  while 
running  up  to  three  shifts  a  day  at  speeds  up  to 
25,000  cph.  That’s  productivity! 

The  high  speed  SLS-1000  offers  the  newest 
technology  for  the  mailroom  including  a  micro¬ 
processor  based  PACKACiE  MONITORING 
SYSTEM  (PMS)  with  Product  Repair  and  Zone 
Control. 

So,  as  your  insert  market  grows,  the  need  to 
expand  will  be  inexpensive  and  easy.  Because  of 
modular  expandability  from  two  to  over  twenty 
insert  hoppers,  you  can  implement  your  future 
system  NOW...! 

Graphic 
Management 
Associates,  Inc. 

The  Inserter  Company 


GMA’S  SLS-1000 

•  Micro-processor  based  PACKAGE 
MONITORING  SYSTEM  (PMS) 

•  Product  Repair  and  Zone  Control  System 

•  Speeds  up  to  25,000  cph 

•  Main  jacket  vacuum  or  lap  opener 

•  Modular  expandability  -  from  two  to  over 
twenty  insert  hoppers. 

•  Gripper  delivery  system 

•  Quarter  fold  capability 

•  Multiple  jacket  hoppers  and  drop  points 

•  Electric  clutch  feature 

•  Efficient  use  of  floor  space  and  skidding 

•  Ease  of  operation,  maintenance  and 
installation 

For  a  complete  professional  approach  to  satisfy 
your  mailroom  needs,  call  Graphic  Management 
Associates,  Inc. 

Manufacturing  and  Engineering  Headquarters  and  Sales 
934  Marcon  Blvd.  1 1  Main  Street 

Allentown,  PA  18103  Southboro,  MA  01772 

215-264-2460  617-481-8562 

FAX  215-264-3325  FAX  617-485-2060 


THE  SCHEMER 


Irreverent,  impertinent,  impossible.  And  led  to  The  Pittsburgh  Graphics  Conference.  Each 
bril  liantly  creative.  Bruce  Baumann,  assistant  man  -  year  the  conference  draws  hundreds  of  editors  and 
aging  editor  for  graphics  at  The  Pittsburgh  Press,  is  graphics  designers  from  all  over  the  country  for 
all  of  these  in  his  push  to  make  each  day ’s  news  workshops  and  lectures. 

easier  to  read.  And  his  creativity  surfaces  elsewhere — from 

His  energy  pays  off  In  1987,  his  staff  of  28  artists  T-shirts  that  brag  about  Pulitzer  Prizes  to  coffee 
and  photographers  won  1 14  local,  state,  and  nation-  mugs  that  recognize  Pittsburgh  as  the  Rand 
al  journalism  prizes.  Baumann  himself  was  runner-  McNally  No.  1  most  livable  city, 
up  national  newspaper  picture  editor  of  the  year.  Bruce  Baumann.  Dreamer,  schemer  and 

His  commitment  to  a  better  marriage  of  creator.  One  of  the  more  than  8 ,000  people  at 

words,  graphics  and  the  people  who  create  them  Scripps  Howard  Newspapers. 

PEOPLE  COMMITTED  TO  EXCELLENCE 

“  SCRIPPS  HOWARD 
ill  NEWSPAPERS 
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